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A CRITICAL LOOK AT THE MOST VIEWED EVENT IN HISTORY 
AND THE STORY BEHIND ELTON JOHN’S MOVING TRIBUTE 
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SPECIAL ADVERTISING'SECTION -, ° 


Wednesday, September 24 ¢ $:00 p.m. Eastern 


Be sure to watch music’s most popular performers, live from the 
legendary Grand Ole Opry House in Nashville, Tennessee, as CBS 
presents the CMA Awards. Join Vince Gill—back for his sixth 
consecutive year as host—and country music's finest as they put 
on a spectacular event showcasing more musical performances 


than any other awards program. 


Entertainer of the Year 
L] Brooks & Dunn 

L] Garth Brooks 

|] Vince Gill 

L] Alan Jackson 

() George Strait 


Album of the Year 

[] Blue, LeAnn Rimes 

[|] Carrying Your Love With Me, 
George Strait 

L] Did I Shave My Legs for This? 

Deana Carter 

() Everybody Knows, 

Trisha Yearwood 

CL] Everything I Love, 

Alan Jackson 


Male Vocalist of the Year 
1) Vince Gill 

(] Alan Jackson 

[] Collin Raye 

[] George Strait 

C) Bryan White 


Female Vocalist of the Year 
() Deana Carter 

(] Patty Loveless 
[) LeAnn Rimes 

(1) Pam Tillis 

(1) Trisha Yearwood 


Vocal Group of the Year 
(] Alabama 

CL] Diamond Rio 

[] The Mavericks 

(1) Ricochet 


-] Sawyer Brown 


forizon Award 

(J Trace Adkins 

[) Deana Carter 

() Terri Clark 

() LeAnn Rimes 

[] Lee Ann Womack 


Pictured, left-hand side top to bottom: NY 
Brooks & Dunn, Trisha Yearwood, Garth Brooks,"% 
Deana Carter, Trace Adkins, Patty Loveless 
Pictured, right-hand side: Bryan White, Terri Clark, 
Collin Raye, George Strait, LeAnn Rimes, Pam Tillis 


http://www.pathfinder.com/offers/cma 
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Test your knowledge of last year’s CMA Awards with 
this quick, fun quiz. 


1. Mark won Musician of the Year in 1996 and 
for the past six years. 


Dee hoes Thinks You're Dead” was the title of the 1996 
Music Video of the Year. 


3. Dolly and Vince Gill won the 1996 Vocal Event of 
the Year award. 


4. George was 1996 Male Vocalist of the Year. 
5. Last year, the prestigious Horizon award went to Bryan 


6. 1996 Female Vocalist of the Year was Loveless. 


7. Vocal Group of the year for the past two years running 
has been The 


8. Second half of the 1996 Entertainer of the Year winners, 
Brooks & : 


9. George Straits 1996 Album of the Year effort was titled 


* 


Answers: O’Connor, My Wife, Parton, Strait, White, Patty, Mavericks, Dunn, Blue Clear Sky 


1997 GM Corp. Buckle up, Anierica! 


Steve Baney. Cowboy. 


Doesnt say much. Great spokesperson. 
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STEVEN FREEMAN 


20. XENA GARRISON: Warrior Lucy Lawless is forging a stronghold on Broadway in Grease! 


ON THE COVER 
Princess Diana 
photograph 
by Tim Rooke/ 
REX USA 


EWONLINE 


ENTERTAINMENT WEEKLY 
posts selected features, 
movie reviews, and 
multimedia reviews on Time 
Warner's PatHFinber network 
(ew.com). The site Is also 
accessible through AOL 
(keyword: EW). 


DIANA AND THE MEDIA: 
Discuss the television 
coverage of her death on 
EW’s bulletin boards. 


ENTERTAINMENT WEEKLY (ISSN 
10490434) IS PUBLISHED WEEKLY 
EXCEPT BIWEEKLY THE LAST ISSUES 
OF FEBRUARY, JUNE, AUGUST, AND 
DECEMBER, OY ENTERTAINMENT 
WEEKLY INC., A WHOLLY OWNED 
SUBSIDIARY OF TIME INC. PRINCIPAL 
OFFICE: 1675 BROADWAY, NEW 
YORK, NY 10019, MICHAEL J, KLIN~ 
GENSMITH, PRESIDENT; GEORGE H 
VOLLMUTH, TREASURER; ROBERT E 
MCCARTHY. SECRETARY. PERIODI- 
CALS POSTAGE PAID AT NEW YORK, 
NY, AND ADDITIONAL MAILING OF- 
FICES. U.S. SUBSCRIPTION; $51.40 
FOR 52 ISSUES, [CANADA POST IN- 
TERNATIONAL PUBLICATIONS MAIL 
(CANADIAN DISTRIBUTION) SALES 
AGREEMENT NO, 6545651 GST 
124806647RT.] CANADA POST RE- 
TURNS: POSTAL STN. A, P.O. BOX 
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PART WITHOUT PERMISSION [5 PRO- 
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NEWS & NOTES 


ROCK ON MTV’s Video Music Awards turns into a star 
maker for its host, Chris Rock... 
Clint Eastwood, and more...Hot Sheet... Flashes...Monitor, 


A roundup of classes on Friends, 


24 While the World Watched The 
relentless coverage of Diana’s death and funeral showed 
television at its best—but more often at its worst. pLus: 
David Browne sheds light on Elton John’s “Candle in 
the Wind.” BY maRK HARRIS 


32 Game Boy Director David Fincher—the 
golden boy and bad boy of Hollywood—puts Michael 
Douglas in The Game. BY DAVID HOCHMAN 


36 Gumbel, Humble? If you think Bryant 
Gumbel will soften his prickly persona for prime time’s 
Public Eye, think again. sy BR 


RUCE FRETTS 


40 Garuso Control How TV visionary Paul 
Haggis came to the rescue of David Caruso’s struggling 
new drama, Michael Hayes. BY JAMIE BUFALINO 


42 Lust in Space The Star Trek franchise 
revisits the sexual frontier with the introduction of a 
babelicious Borg to Voyager. BY DAN SNIERSON 


ILLUSTRATION BY TIM BOWER 
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FRIDAY, SEPTEMBER 19, 1997 


REVIEWS 


54 MOVIES 
OWEN GLEIBERMAN on L.A. Con- 


fidential; also The End of Violence. 


PLUS: Reel World; three indie hits. 
62 TELEVISION 

KEN TUCKER on Nothing Sacred; 
also The Gregory Hines Show. PLUS: 
On the Air; Courtney Thorne-Smith; 
Remote Patrol; What to Watch. 


74 BOOKS 

DANA KENNEDY onJane 
Hamsher’s Killer Instinct; also 
Caleb Carr’s The Angel of Darkness. 
PLUS: Between the Lines; the resur- 
rection of Jacqueline Susann. 


80 MUSIC 

DAVID BROWNE on Mariah Carey’s 
Butterfly; also the Soul Food sound- 
track. PLUS: Hear and Now; East/ 
West pop; Busta Rhymes’ picks. 

87 VIDEO 

TY BURR on The Saint and Val 
Kilmer’s early movies; also La Dolce 
Vita’s look at the paparazzi. PLUS: 
Gillian Anderson’s revealing first 
film turns up on tape. 

95 MULTIMEDIA 

TY BURR on the online outpouring 
of grief for Princess Diana; the fray; 
a meat website’s omission. 


DEPARTMENTS 


17 STYLE Cyndi Lauper’s’80s 
look returns. PLUS: And the winners 
are...Oscar dresses women are 
buying; Erykah Badu’s turban chic. 
20 BEHIND THE SCENES 
Xena’s Lucy Lawless storms 
Broadway as Grease!’s Rizzo. 


4 MAIL 
Response to EW’s Fall Movie Pre- 
view, and the truth about Bridget 


Mg 


Fonda’s “enhancement.” 


100 ENCORE 
Sept. 25, 1986: Cheers’ Sam proposes 
to Diane in a quirky season opener. 


WE Ek by 
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Fall MoviePreview 


Legends of the Fall 


1 ALWAYS LOOK FOR- 
ward to your seasonal 
movie-preview issues, and 
the recent fall 97 preview 
issue (#393/394, Aug. 
22/29) did not disappoint. 
The articles and sum- 
maries were great, and 
they made me very excit- 
ed about getting into the 
theaters in the coming 
months. Thanks a bunch 
for all of the info! 

JAY BREAUX 
jbreaux@mail.utewas.edu 
Austin, Tex. 


YOUR FALL MOVIE 
Preview was fantastic— 
great work. However, 
while your “Oscar Watch” 
segments were delightful, 
I think you overlooked a 
true supporting-actor 
contender—President 
Bill Clinton as himself in 
Contact. I mean, if 
Hillary can win a 
Grammy, why not give 
Bill an Oscar? 

DONNA L. PETERS 
d-peters@usa.net 

Richmond 


THANKS EW FOR THE 
Fall Movie Preview! As a 
mother of two children 
and an avid moviegoer, 

it is incredibly helpful to 
get a brief synopsis of 
the movies coming out 


SEVP STEM BERS sion, 


and your take on them. 
My husband and I only 
get to go to one or two 
films a month, and let me 
tell you, when you only 
get to see one—you want 
it to be the right one. 
Thanks, EW, for a great 
preview! 

RHONDA APPENZELLER 
Mesquite, Tex. 


AS I WAS READING THE 
“Tf I Ran Hollywood...” 
sidebar, I came across 
the comment by Jennifer 
Love Hewitt: “T’d tell 
everybody to stop making 
it all about money and 
names. I’ve lost so many 
parts because my name 
isn’t Claire Danes or Liv 
Tyler.” Excuse me, could 
it be, Ms. Hewitt, that 
you don’t quite have 

the talent yet that Claire 
Danes or Liv Tyler 

does? Jeez, talk about 
jealousy... 

CHANDRA JORDAN 
Fabriqua@aol.com 
Marion, Iowa 


1 JUST WANTED TO 
write and let you know 
that your Fall Movie Pre- 
view was excellent (as 
usual). But how could you 
not put that picture of 
Steven Seagal and his 
guitar (from page 41) on 
the cover? I’m not really 
sure what the hell is go- 
ing on in that picture, but 
that has got to be the fun- 
niest movie of the year. 
I’m laughing already. 
JOHN ZUMWALT 
Springfield, Mo. 


ONCE AGAIN YOU HAVE 
released the most 
cumulative Fall Movie 
Preview around, but one 
question: Whose body has 
Bridget Fonda’s head 
been placed on? lama 
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fan of the very talented 
and attractive, yet not- 
quite-so-voluptuous Ms. 
Fonda and have never 
seen her carry so much 
up front. 

KENNETH TIRANNO 
kthoops@aol.com 
Woodside, N.Y. 


ARE THOSE “STUNT 
breasts” that Bridget 
Fonda is sporting in that 
excellent bikini top on 
your Fall Movie 

Preview cover? 
DOUG FARLEY 
Bloomsburg, Pa. 


EDITOR’S NOTE: We 
received so much mail 
concerning Bridget 
Fonda's “enhancement” 
on our Fall Movie 
Preview cover that we 
thought we would set the 
record straight. According 
to her stylist for the photo 
shoot, Fonda’s bikini was 
padded with gel packs; 
for Bridget’s role as a 
Malibu beach babe in 
Jackie Brown, the stylist 
wanted “her breasts to 
look like headlights.” 
Mission accomplished, 
but no, Fonda has not 
joined the ranks of the 
surgically augmented. 


CORRECTIONS: John 
Ridley is the executive pro- 
ducer of U-Turn (Cover). 
Fleetwood Mac's “The 
Chain” was written by the 
entire group (Music). 


ENTERTAINMENT Weekty welcomes 
reader mail. Address letters to En- 
TERTAINMENT WEEKLY, 1675 Broad- 
way, New York, N.Y. 10019. E-mail 
can be sent to /etters@ew.com. 
All correspondence must include 
your name, address, and daytime 
telephone number. Letters may 
be edited for clarity or length. 


Subscription Problems? 
Call 1-800-828-6882 
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e 45 hottest Ray-Ban styles available. 
e Authentic Ray-Ban logo on the lens. 
e Lenses so thin, no one will know 
they’re prescription. 
e See your eyecare practitioner 
for details. 
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The Hot Rock 


Comedian—author- 
actor—MTV star Chris 
Rock is on areal roll. 
by Kristen Baldwin | 


UST LAST YEAR, Chris 
Rock thought he might 
be washed-up. “I left 
William 
April because all those times 


Morris last 


[my career] got hot—they 
amounted to nothing,” recalls 
the former Saturday Night 
Live standout. “The only catch 
was after I left, no one wanted 
me. Literally every agent in 
town turned me down.” 

That was then. Today, Rock 


is very much a wanted man. 
The 31-year-old comedian is 
currently riding a dazzling win- 


ning streak, eye-opening even 
by Hollywood’s jaded stan- 
dards. Momentum began build- 
ing last summer with Rock’s 
breakthrough HBO special, 
Bring the Pain, which gar- 
nered critical acclaim and two 
Emmy nominations. After that 
came a short but widely noticed 
stint last August as a Political- 
ly Incorrect commentator cov- 
ering the presidential election, 
resulting in another Emmy 
nod. Then, this Sept. 4, Rock’s 
ferocious tell-it-like-it-is per- 
formance as the host of the 


MTV Video Music Awards 


SEPTEMBER 13, 


(for highlights, see sidebar) 
stole the show—no small feat 
given the assortment of pout- 
ing divas, rock spectacles, and 
hopped-up egos that filled the 
telecast. With Rock leading the 
way, viewership for the awards 


shot up 39 percent from last 
year, giving the broadcast its 
third-highest rating ever. “If 
you're looking for the next guy 


19.9 7 


comedy’s biggest enemy” 


to break out of stand-up,” says 
Doug Herzog, CEO of Comedy 
Central, “he’s already here.” 
Clearly, this Rock is no 
longer in a hard place. Al- 
though the entertainer had en- 


fore—on SNL from 1990 to 93, 
with his 1993 feature CB4, and 


| with his first HBO special, Big 


Ass Jokes (1994)—nothing 


| compares to the veritable Rock 


festival going on now. His HBO 
talk/variety series, The Chris 
Rock Show, begins its second 
season Sept. 12 with a firm 12- 
show commitment. In October, 
his first book, Rock This, will 
be published by Hyperion. And 
starting in February, Rock 


begins filming Miramax’s com- 
edy Dogma, playing Rufus, 
the forgotten 13th apostle. “I 
think of Chris as the George 
Carlin of the now,” says Dogma 
director Kevin Smith (Chasing 
Amy). “He’s a thought-provok- 
ing comedian.” 

What makes Rock’s success 
remarkable is that he has re- 
sisted Hollywood’s practice of 
pigeonholing young black 
comics. Regarding the film 
roles he’s been offered, Rock 
describes them as: “He’s an 
ex-con who does this. He’s a 
con man who does that.” The 
comic says the ultimate insult 
came when Disney asked him 
to audition for its upcoming 
animated Tarzan feature—as 
the voice of the sassy gorilla. 
“They couldn’t understand 
why I would say no,” says 
Rock. “That’s where they’re 
living.” (A Disney spokesper- 
son says that approaching Rock 
“wasn’t a racial decision.” The 
part went to Rosie 0’Donnell.) 

Avoiding typecasting is also 
why Rock has rebuffed broad- 
cast TV. “Every network has 
come at me,” he says. Peter 
Aronson, exec vice president of 
Walt Disney Television, notes 
that Rock “has defined himself 
as a guy with a real voice, 
which is what you look for in 
stand-ups you build shows 
around.” But Rock has reject- 


ed all the offers. “There is a 
glut of a certain type of black 
comedian and a certain type of 
white comedian,” explains 
Rock. Which is why, he says, 
“stand-up sucks right now.” 

Even though he’s turned 
down such career-making op- 
portunities, and in spite of his 
needling, brutally frank hu- 
mor—hysterically showcased 
at the MTV awards—Rock 
has thrived. “I remember go- 
ing to dinner with Dolly Parton 
and Tony Danza right after 
[Pain] had aired. They thought 
it was hilarious,” recalls pro- 
ducer Russell Simmons, whose 
Def Comedy Jam series has 
launched the careers of co- 
medians such as Chris Tucker. 
“[Rock] has been able to ex- 
pound on the black experience 
in a way that’s accessible to 
the mainstream.” 

Further down the road, 
Rock hopes to direct and star 
in Nice Guys Finish Last, a 
romantic comedy he’s just fin- 
ished writing. (Simmons says 
he’s interested in purchasing 
the project.) And this winter, 
the performer expects to re- 
lease another album and cable 
special. “The key is to never 
stop doing stand-up. Do a spe- 
cial and take what fruits come 
from it,” says Rock. “Just be a 
comedian—that’s pretty much 
the plan.” 


biting words 


Some of Chris Rock’s wit 
and wisdom from the MTV Video 
Music Awards. 


= “Don’t make no plans [for] 
next year ‘cause a lot of y’all 
ain’t going to be here.... You 
know how it is in music: fickle. 
Here today, gone today.” 


w “The Spice Girls. Ten million 
records sold. | can’t find one per- 
son that’ll admit to buying one.” 


m “Martha Stewart [an award 
copresenter with rapper Busta 
Rhymes] looked real scared—like, 
‘Please, black man, don’t kill me.’” 


u “That Fiona [Apple] was mad, 
huh? Fiona X was up here.” 


m “[Puff] Daddy, can you name 
four black videos that you’re not 
in?... | was watching The Weath- 
er Channel—the damn Weather 
Channel!—they had Puffy in a 
high-pressure system.” 


scene 


PRIZE & SHINE 


New York’s Radio City hosts the cream of 
the pop at the MTV Video Music Awards 


VIDEO DATING: (1) David Arquette gropes 
for the right words to woo Lisa Marie Presley; 
(2) anearly naked Mariah Carey has to hand it 

to Video Vanguard winner LL Cool J; (3) No 

Doubt’s Gwen Stefani (left) and Sheryl Crow 
are just two girls; (4) a post-rant Fiona Apple 


mellows with Jamiroquai’s Jason Kay; 

(5) Spice!; (6) the omnipresent Puff Daddy 
bonds with Sting after their tribute to Biggie 
Smalls; (7) Busta Rhymes whispers his secrets 
for a fine bisque to pal Martha Stewart 


ENTERTAINMENT WEEKLY 


jim mullen’s 


HOTS 


What the country is talking about this week... 


1 The Emmy Awards Bryant Gumbel hosts television’s 
yearly tribute to television. If they don’t do it, who will? 


2 The Full Monty Six not-so-buff unemployed steelwork- 
ers become male strippers. To avoid the embarrassment of 
being on welfare. 


3 Julio Iglesias He’s become a father again at 53. The 
Spanish eat dinner late, too. 


4 Squirrel brains Two Kentucky doctors say they may be 
unsafe to eat. Now they tell us. 


<5 Mad About You 
The new season fea- 
tures the Buchman 
baby. If it were about 
areal marriage, it’d be 
called Mad at You. 


6 Salman Rushdie 

He recently got married 
again. They got two 
toasters, one candle 
snuffer, three pipe 
bombs, and a salad set. 


7 The Stanford Daily 
The college paper says 


= it'll treat Chelsea Clinton 
like any other student. Won't that kill their chances of 
working at a real newspaper? 


8 Peanuts A new study says they’re good for your heart. 
And they go great with cigarettes and beer. 


9 The new TV season Thirty-three new hit shows to re- 
place last year’s 33 new hit shows. Shouldn’t they really 
replace 33 executives? 


10 The Game Michael Douglas plays a bored wealthy man 
looking for excitement. Welcome to Hilton Head. 


11 Martha Stewart She has a daily half-hour show on 
cooking and gardening. It’s followed by a half-hour show 
that cleans up after her. 


12 Steven Spielberg The Lost World director made $313 
million last year. Too bad he got such an unlucky number. 


13. Michael Jordan Nike is producing his line of clothing. 
But would you actually buy a tie with a pump? 


14 Larry King He just got married for the seventh time. 
It seems like only yesterday we had the office pool on how 
long his sixth marriage would last. 


15 Veronica’s Closet Kirstie Alley runs a lingerie com- 
pany. It’s Baywatch on Seventh Avenue. 


SEPTEMBER AS TREE 


HOLLYWOOD U 


Just because it’s time to go back to school doesn’t necessarily mean it’s time 
to stop visiting the local multiplex or watching TV. Universities across the 
country are offering courses and seminars on all aspects of popular cul- 
ture—which means that if you pick the right college, you could actually rack 
up credits for watching Friends (for the record, that would be in Old Domin- 
ion’s “Television and Society” class). Here’s a sampling of what’s being 
taught at some of our centers of higher learning. —Shirliey Fung 


@ Class: “The Films of Clint East- | 


wood” (Brown University) Descrip- 
tion: An exploration of Eastwood as 
an American cinema sensation. Jus- 
tification: “Eastwood is a very im- 
portant filmmaker,” says Professor 
Duncan Smith. “We're going to study 
the icon of masculinity that he por- 
trays, constructs, and takes apart.” 
Required viewing: The Good, the 
Bad, and the Ugly; Dirty Harry; Ab- 
solute Power. 


B Class: “Music Video” (Northern 
Illinois University) Description: 
An examination of music video 
as an art form. Justification: 
“MTV has changed the cultural 
landscape,” says Professor Gary 
Burns, who adds that students will 
examine “the video as an impor- 
tant industrial product that sells 
commodities in the music indus- 
try.” Required viewing: Videos 
of Madonna’s “Deeper and Deep- 
er”; Tom Petty’s “Don’t Come 
Around Here No More”; and Bryan 
Adams’ “Heaven.” 


m Class: “Spec- 
ters of Legitima- 
cy: Alan Smithee 
in 1997” (Uni- 
versity of Penn- 
sylvania) Des- 
cription: A one- 
day seminar on 
Alan Smithee, the 
pseudonym directors 
use when they’re too 
embarrassed or angry 
to use their own name 
in a film’s credits. 
dustification: “We 
clearly stand on the 


edge of an epistemological shift in 
auteurism,” reads the official con- 
ference description. The Smithee 
concept is “a stark reminder of 
Hollywood’s economics: You can 
make a name for yourself, but it 
never belongs to you.” Required 
text: “Movies on a Stick: Allen [sic] 
Smithee, Hollywood, and Films for 
Cannibalizing Cultures,” a paper 
to be presented by Laura Spagnoli, 
a graduate student of French. 


@ Class: “Situating the Comedy: 
Celebrating 50 Years of the Ameri- 
can Situation Comedy, 1947-1997” 
(Bowling Green State University) 
Description: A two-day conference 
exploring television’s most perva- 
sive format. Justification: “The 
dominance of sitcoms in American 
society opened the door for a 
conference,” says seminar organiz- 
er Dr. Angela Nelson. Required 
texts: Participants will present 
papers ranging from “Postmodern 
Power Plays: Analyzing the Mixed 
Signals on Home Improvement” 
to “‘Whaddya Say, Cosmo? Every- 

thing, My Man!’: A Freudo- 

Rousseauean Perspective on 
Seinfeld’s Kramer.” 


_ In the fall of 1997, 
BY very nuclear device 
in the world 
will be accounted for... ee 


=e 


Except one. 
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summer party roundup 


Our first annual celebration of star- 
studded Hollywood celebrations 


To 
Alicia Silverstone (1), whose 
over-the-top chapeau at 
the Batman & Robin pre- 
miere made it seem as if she 
were suffering from Dennis 
Rodman envy. 


To Julia 
Roberts (2), who, upon ar- 
riving at the Conspiracy 
Theory party, promptly 
twisted her ankle on the 
way from her limo to the 
red carpet. She made it 
down the walkway—with a 
little help from coconspira- 


tor Mel Gibson—then beat a 
hasty retreat. 


To 
Harrison Ford (3), who un- 
derstandably could have 
pardoned himself from the 
Air Force One fete in Los 
Angeles, since he was on 
location in Hawaii. But he 
dutifully made the four- 
hour-plus journey and then 
caught a return flight at 4:30 
the next morning. 


To Tommy Lee Jones, who 
skipped the Men in Black 
bash. Maybe he couldn’t find 
his Ray-Bans. Runner-up: 
Charlie Sheen, MIA 

at the Money Talks 
shebang. 


To Disney, which flew 

more than 500 people 

from Los Angeles to 
Las Vegas, then gave 
everyone $10 in 

chips, for the unveil- 

ing of Nicolas Cage’s 

Con Air (4). 


<< true confessions award 


D: To the folks be- 
hind the festivities for G.I. 
Jane, who felt it necessary 
to place shot glasses and bot- 
tles of bourbon at every 
cocktail table (5). 


To Harry 
Connick Jr., who was seen at 
the Contact premiere strut- 
ting around the elegant 
courtyard of Westwood’s 


| Armand Hammer Museum 


while chowing down on a 
bulging wad of Red Man 
chewing tobacco. He then 
used a teacup as a spittoon. 


“ld rather be home playing 


my videogames.” 


—ABORED ANTONIO SABATO JR. AT THE MEW IN BLACK PARTY 


To the 
bizarre meeting between 
grunge goddess Courtney 
Love and Ted Turner’s bet- 
ter half, Jane Fonda (6), 
who communed at the Bat- 
man & Robin soiree. 


To Arnold 
Schwarzenegger (7), who 


attended the opening 
ceremonies for Hoodlum 
and Excess Baggage on 
the same night, four 
months after undergoing 


heart surgery. 


To Will Smith, 
who, with his 4-year-old 
son, Trey (8)—dressed 
in matching suit and 
sunglasses—was the best- 
| accessorized person 
at the Men in Black shin- 
dig. —Tricia Laine 


ILLUSTRATION BY DAVID COWLES 
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(1-800-868-9327) 


From our Fall ’97 Collection: Faux Fur Coat, Feather Chenille Sweater. 
*Fashion, accessories and more, FREE with pack UPCs. Catalog offer limited 
to smokers 21 years of age or older. Offer good only in the USA. Catalog 
requests must be received by 12/31/97. Please allow 6-8 weeks for 
fulfillment of catalog requests. Catalog offer void in Kansas. Merchandise 
offer expires and orders must be received by 2/28/98. See catalog for details. 


© Philip Morris Inc. 1997 
8 mg “tar;’ 0.7 mg nicotine av. per cigarette by FTC method. 
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'S A SALON 


Cosmar’s Press&Go is the beautiful way to enhance 
your nails. Natural-looking nails, fast and easy. 


For more information call 1.800.444.0563. 


le 
Man). n peted returning 


Brando's thene cs au Is 


a makes the 
H iene 


prttEr-pa TEC Eos 


"a 


Ne’s baatsaen double- date with the Parot? 


BACK TO THE FUTURE 


MCCREADY AND CAIN: CRAIG SKINNER/CELEDRITY PHOTO: BACK TO THE FUTURE: PHOTOFEST; ICONS BY MARK MATCHO 


ILLUSTRATION BY BARRY BLITT 


MCCREADY AND CAIN 


WEDDINGS CNN’s Lar- 

ry King, 63, and singer 
Shawn Southwick, 37, were 
married in a hospital room at 
the UCLA Medical Center in 
L.A., Sept. 5. King, who under- 
went heart bypass surgery in 
1987, was diagnosed witha 
blocked artery just two days 
before the couple’s planned 
Sept. 6 nuptials. After saying 
“| do” for the seventh time 
(it was Southwick’s third), 
King flew to New York’s 
Cornell Medical Center for 
an angioplasty. According to 
a spokeswoman, King is 
recovering well. The wedding 
reception has been resched- 
uled for October. 


ENGAGED What will Lois 

/*| think? Erstwhile Super- 
man Dean Cain, 31, and coun- 
try singer Mindy McCready, 
21, announced Sept. 9 that 
they will wed. No date has 
been set. It will be the first 
marriage for both. 


BIRTHS A7-pound 
T1-ounce boy, Michael 
Alexander, to Latin lothario 
Julio Iglesias, 53, and girlfriend 
Miranda Rijnsburger, 31, Sept. 
7, in Miami. It’s Rijnsburger’s 
first child; Iglesias has three 
children from his former mar- 
riage. The new parents have 
not announced plans to marry. 


RECOVERING A building 
Kl facade in Universal 


Studios Theme Park’s Court- 
house Square, which originally 
served as the main backdrop 
for the 1985 Michael J. Fox 
smash Back to the Future, was 
destroyed in a fire Sept. 6. 
“The clock tower that every- 
one loves is still intact,” says a 
park spokesman, who adds 
that restoration has already 
begun. The cause of the fire is 
under investigation. 
@ DEATHS Publicist and 
author Derek Taylor, 65, 
of cancer of the esophagus, 


ENTERTAINMENT 


Sept. 7, in Suffolk, England. 
Best known as a spokesman 
for the Beatles and other 
bands (including the Beach 
Boys and the Byrds) during 
the 1960s, Taylor ran the 
press department for Apple 
Records until the Fab Four 
disbanded in 1970. His books 
include the memoir 50 Years 
Adrift.... Conductor Georg 
Solti, 84, of complications from 
a heart attack, Sept. 5, in An- 
tibes, France. The Hungarian- 
born Solti, who won more 
Grammys (30) than any other 
performer in history, led the 
Chicago Symphony Orchestra 
from 1969 to 1991, where he 
was known for his energetic 
conducting style.... Actress 
Sally Blane, 87, of undisclosed 
causes, Aug. 27, in L.A. Blane, 
the older sister of actress 
Loretta Young, appeared in 
more than 100 films, including 
1 Am a Fugitive From a Chain 
Gang (1932) and The Silver 
Streak (1934). —Dave Karger 
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History Channel; call your local cable or satellite comipany-idday.. 9... WHERE THE PAST COMES ALIVE. 


Hyon doit have The 


To go off-road, 
you’ve gotta have 
backbone. 


Our durable ladderbox frame is built 


iokremkacniealpoat il And when it comes to subcompact SUVs, the Suzuki Sidekick” 
world-renowned Range Rov Sport is the only one with the spinal fortitude to do it. ¢ Our 
backbone comes in the shape of a thick, high-tensile steel, 
ladderbox frame. And with its reinforced rails, it provides a 
rugged chassis that can handle even the toughest driving conditions. 
¢ In contrast, the Honda CR-V and Toyota RAV4 use a unibody 
construction that makes them more like modified passenger cars. You can 
just guess what happens when you take one of those trail-blazing. ¢ The Sidekick Sport is 
also the only one that gives you a long list of standard features, including on-command 
4-wheel drive and a 2-speed transfer case, all for a price that’s well within your reach. ® So go 
ahead, leave the pavement behind. With our backbone and your 


new-found sense of adventure, you might just surprise yourself. SUZUKI. 


1-800-650-4445 _hitp://www.suzuki.com VW 


What an SUV oughta be. 
Professional driver in difficult test conditions. This vehicle handles differently from ordina: 


assenger cars. Federal law cautions to avoid sharp turns and abrupt maneuvers. Even with airbags always wear your seatbelt. 
For specific details, please read your owner's manual. Don’t drink and drive. Please Tread Lightly! on public and private land. American Suzuki Motor Corporation 1997. 


Introduced by ’80s pop queens, 
loud eye makeup and lightening hair streaks 
are now changing faces. by Anna Holmes 


WHILE THEIR MUSIC MAY 
not be making a comeback 
(yet), the wild styles of 
Cyndi Lauper and Siouxsie 
and the Banshees singer 
Siouxsie Sioux sure are. 
The latest look in eye 
makeup, for example, is 
loud enough to make a 
banshee blush. At recent 


shows for designers Anna 
Sui and John Galliano, the 
lids of Naomi Campbell, 
Shalom Harlow, Kirsty 
Hume, and Linda Evangelista 
were covered in hi-amp eye 
shadow, applied in geometric 


PHOTOGRAPH BY STEVE FREEMAN 


shapes, and outlined by 
sharply angled brows. 

The look “was quite bi- 
zarre,” says Siouxsie (Susan 
Dallion), 40, now living in 
the south of France and 
working on an album with 


BOLD AND BEAUTIFUL: (1) 
Campbell, (2) Lauper, (3) Cox, 
(4) Siouxsie, (5) Anna Sui model; 

(6) Dior’s wands for waves 


her new band, the Crea- 
tures. “It’s makeup that’s 
definite, direct, and about 
knowing what you want.” 

Subtlety also takes a holi- 
day with the brightly col- 
ored hair streaks pioneered 
by Lauper in the early ’80s 
and now showing up on 
trendsetters like Neve 
Campbell and Courteney 
Cox. In May, Christian Dior 
introduced its line of Mas- 
cara Flash, ten shades of 
temporary colors and high- 
lights to be applied to the 
hair with mascara wands. 
Fans include Gillian Ander- 
son (who got red), The Sin- 
gle Guy’s Ming-Na Wen 
(blue), and Mira Sorvino 
(whose personal hairstylist 
streaked her for Mimic). “I 
used the very light blond 
colors all around Mira’s 
hairline to give the effect of 
highlights,” explains stylist 
David Gardner. But unlike 
Lauper, Sorvino is one girl 
who wants to have only so 
much fun with her hair. “If 
I were a teenager and 
wanted different colors 
every week, I would,” says 
the actress, “but I’m happy 
to go out with straight, 
grungy hair and, like, not 
be noticed.” = 
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Best Dress 


Everything Susan Sarandon touches 
turns to Oscar gold. How else to 
explain why the Donna Karan velvet 
gown worn by Sarandon at this 
year’s Academy Awards is the knock- 
off to have this fall? According to 
A.B.S. (the New York clothing 
manufacturer that copied Carolyn 
Bessette Kennedy's wedding gown), 
Sarandon’s outfit is the top seller in 
the company’s premier line of Oscar 
dresses, which are inspired by seven 
of the night’s best-dressed women 
(prices range from $175 to $275). 
Below, the early sales figures from 
this Oscar (dress) race: 


1. Susan Sarandon’s Donna Karan 
burnt velvet gown: 6000* 
2. Nicole Kidman’s chartreuse 
Christian Dior: 400 
3. Holly Hunter’s simple black column, 
by Vera Wang: 
4. Courtney Love’s white satin Gianni 
Versace: 
5. Lauren Holly’s flowery 
Valentino: 25 
6. Sigourney Weaver’s bias-cut 
burgundy Nino Cerruti: : 
7. Claire Danes’ casual powder blue 
Nino Cerruti: 2000 


* NUMBERS ARE TOTAL DRESSES SOLD AS OF SEPT. 8 


RUNNERS-UP: Sales of the knockoff 
inspired by the Dior Kidman wore 
to the Oscars (with hubby nominee 
Tom Cruise) came in at No. 2 


WEEE RALsy: 


17 


18 


Before Erykah Badu, the 
only celebs wearing tur- 
bans were jet-setting, 
middle-aged matrons like 
Liz Taylor or Sophia Loren. 
But the 26-year-old singer’s 
African head wraps—made 
from cotton cloth bought 
at fabric stores—changes 
all that. A smart, multicul- 
tural style alternative to 
the hoary fashions of the 
Spice Girls, Badu’s turbans 
are also a very hip way 
to hide a bad-hair day. To 
imitate her look, use mate- 
rial at least three yards 
long and two yards wide 
and follow the steps below: 


SSS 


(1) Bend forward at the hips and drape the fabric over the back of your 
head. (2) Grab hold of the two hanging pieces and twist together ina 
counterclockwise motion. (3) After three or four revolutions, stand upright 
and continue to twist the fabric counterclockwise. (4) Begin piling the 
fabric around the top of your head. (5) Once you achieve a beehive effect, 
tuck the loose ends under the back of the headpiece. (Badu sometimes lets 
the pieces hang loose, depending on her mood.) Voila! —AH 
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the last thing | bought 


What’s the latest must-have item? 
A random sampling of stars shows where 
their fashion dollars are flowing. 


Ck “A 
couple of Louis Vuitton 
pieces in red that were 
absolutely stunning. And 
now, because I travel so 
much, they’re really fabu- 
lous to have. They always 
look beautiful.” 


IZ “This 
top by Katayone Adeli at 
Ron Herman/Fred Segal. 
It’s feminine and soft, and I 
like fabrics that feel really 
good on the body.” 


Fi “A pair of 
Dockers in khaki. I bought a 
watch at Disneyland—it’s 
the demon from Fantasia.” 


Vv SCOTT WOLF: “A pair of 
Hush Puppies, in black. I 
love ’em.” 


| Kenneth Cole shoes. 


, “My 


They’re ’70s-inspired 
shoes. [They’re] things 
my dad used to wear that 
I swore I’d never wear.” 


) “T don’t 
shop.” —Tricia Lane 


PUPPY LOVE: 
Party of Five’s 
Wolf steps out 
in the ultimate 
comfort shoe 


ILLUSTRATION BY KENT BARTON 
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The One That They Wan 


behind the scenes 


Lucy Lawless, TV’s fearless Warrior Princess, 
conquers Broadway with her sexy take on Grease!’s Rizzo. by Mike Flaherty 


THINK RIZZO’S A LESS EVOLVED FORM OF 
Xena,” says Lucy Lawless, who, while on hiatus 
from her role as TV’s tough-talking, leather-clad 
butt kicker, is playing the tough-talking, leather- 
clad vixen in Broadway’s Grease! Lawless landed 
the role after one of the show’s producers caught 
her impromptu rendition of “I’m an Old Cowhand” 
on The Rosie O’Donnell Show. “Lucy brings with her 
an aura,” says Grease! producer Barry Weissler. “Before 
she even walks on stage, we’re already wondering what 
the Warrior Princess is going to act like as Rizzo.” One- | 


upping her predecessors (including O’Donnell and Brooke 
Shields), Lawless adds sexuality and menace to the role, 
slaying audiences—made up largely of Xenaphiles—like 


WE GO TOGETHER 


so many rampaging Visigoths. Allowing EW a glimpse of 


her backstage lair, the New Zealander, who'll be going Ero wast! bear Ras: # ra Lhave ees Sabie! ote 2 
‘ : performance—this is the sexiest, girliest kind of Rizzo they’ve had,” says 
medieval on Sandra Dee through Oct. 19, discusses her | the 29-year-old Lawless, engaging the masses in front of New York’s 


battle plan for the Great White Way. = Eugene O’Neill Theatre. “I mean, she’s tough, but she’s definitely all girl.” 
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behind the scenes 


“GREASE” PAINT 


“Every morning | wake up feeling like I’ve been run over by a 
truck,” says Lawless, getting glossed up by makeup artist 
Justen Brosnan for one of her performances (she hand-jives 
her way through eight a week). “It feels like Groundhog Day: 
“You mean | have to do the same script over again?’ ” 


BEAUTY SCHOOL WIG-OUT 


“To become a proficient Broadway actor, you have to go through a 
baptism by fire, so it’s nerve-racking,” says Lawless, with hairstylists 
David Lawrence (right) and Ron Mack. She uses her preshow primp time 
to review notes on the previous night’s performance. “It’s getting 
easier,” she states. “One day we’re going to be a well-oiled machine.” 


LOOK AT ME, I’M... 


Lawless, with Lawrence and wardrobe person Karin Eckert, takes the stage 
with the gutsiness of her TV alter ego. “There’s no safety net, and | love that. 
My maxim is ‘Risk all.’ | want to get to the end of my life and just go, ‘I 
knocked the [bastard] off,’ which is what Sir Edmund Hillary said when he 
climbed Everest. There’s no more time to be afraid. | won’t be young long.” 


HOPELESSLY DEVOTED 


“God, they’re warm,” says Lawless of her Broadway 
boosters. “This seems to be a Xena town, and I’m 
loving it.” And they’re loving her. “Initially, | went 
just because she’s the Warrior Princess, but after- 
wards [I thought] she’s a great performer,” says 
Erica Sherman, 22. As for Lawless, she’s not ruling 
out an even grander dramatic turn someday (Ibsen’s 
Hedda Gabler is a personal fave), but for now she’s 
basking in the limited-run limelight. “I’m having the 
time of my life.” 
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it had become almost 
impossible to retrieve 
ones own sorrow from 
the carnival atmosphere 


= BY “MARK “HARRIS = 


and the let's-feel-good-about-feeling-bad vibe 
that endless hours of television broadcasts had 


forced upon the oriel stricken and the cynical 


alike. As the first tragedy to test the maturity of 


the ro0-channel, 24-hour-coverage, satellite-dish 


media era, Diana's death made an unreasonably 


steep demand of the medium—1it was supposed 
to offer us solace while defining our age and 
serving as a counselor, an investigator, a leader, 
and a conscience. What tens of millions of Amer- 
icans may have discovered instead was »» 


TV’s oldest and most familiar essence. 
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LONDON 


HONG KON 


Television—all television, even television news—is show 
business, and so the bulletins that first arrived from Paris 
as a cold, hard shock were quickly repackaged as overpro- 
duced spectacle and pageantry. Diana’s death was impossi- 
ble not to mourn, but “The Death of Diana” a.k.a. “Good- 
bye to the People’s Princess” a.k.a. “The Final Farewell” 
(same show, different news networks) was strictly an 
Aaron Spelling production. 

During a week in which scant teaspoons of fresh informa- 
tion were used to flavor 55-gallon barrels of repetition, it 
was hard to deliver good journalism (exceptions included 
Nightline and the microscopically rated but ever sturdier 
MSNBC). What a creepy debasement to see Barbara Walters 
announce that she was barely able to bring herself to spill the 
beans about her friendship with Di (somehow, she managed), 
or Diane Sawyer, glowing with the news that PrimeTime Live 
would be re-creating Diana’s last day, or Dominick Dunne let- 
ting NBC viewers know that Di thought O.J. Simpson would 
be acquitted, which must mean...something. And let’s not for- 
get the etiquette and protocol pundits who hit the morning- 
show circuit to kibitz as shrewdly as sportswriters about up- 
coming royal strategy for the funeral. (What exactly do the 
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NEW YORK CITY 


etiquette books say about people who use an untimely death 
as a pretext to gossip publicly about bereaved strangers?) 

TV thirsts for the rankable, the ratable, the quantifiable, so 
it tried to turn sadness into statistics: Official condolence web- 
site hits numbered 1.8 million by Labor Day! Forty-five mil- 
lion dollars’ worth of flowers were sold in London! One billion 
viewers worldwide would make the funeral the most-watched 
event in history! In fact, it was reported with some regret that 
the 33 million Americans who watched the live broadcast of 
the funeral did not surpass the audience for the 1981 royal 
wedding or, say, an average Oscar night. Many commentators 
desperately tried to place Diana among the All-Time Top Five 
Deaths of the Media Age, as if we could make sense of it all by 
charting her position relative to JFK or Princess Grace. 

TV is a marketing medium that tests and retests its prod- 
ucts to see how they play with the public. And so we were al- 
lowed to choose whatever version of Diana we liked best and 
wallow in it. If you didn’t buy the original ending (“Diana dies 
just as she found true love”), you could tap into others that 
tested higher for poignancy (for “Diana dies just as she and 
Charles become friends again,” press 1; for “Diana is reclaimed 
in death by the family that shunned her in life,” press 2). 


ABHORS A VACUUM, SO THE TABLOID SHOW EXTRA 
hammered us with minor-key piano music and threadbare 
footage as it served up Di’s dead driver’s maid (who an- 
nounced the contents of his garbage on the air), Di’s dresses, 
Di’s nanny, Di’s trainer, Di’s health club, Di’s hairdresser, and, 
get this, a story on “why the media is thinking twice about 
cashing in on Diana’s crash.” (Apparently, Hxtra thought only 
once.) And Entertainment Tonight, dog-paddling in a rapidly 
emptying celebrity pool, waylaid everyone from Cathy Lee 
Crosby (Dodi once flew her in his jet!) to Lucy Lawless (not a 
princess but she plays one on TV). At one point, Mary Hart 


actually uttered the following: “The world gathers for 


Tragedy can bring out the best in people, bul tragedy plus 


the opportunity to spout 0 off us wally brings out the worst 


Princess Diana’s funeral...plus Heather’s new Melrose love 
scenes, next on #'7'!” And when news broke of Mother Tere- 
sa’s passing, all of television paused for the approximate 
length of a sigh before getting back on the gravy train. 

Tragedy can bring out the best in people, but tragedy 
plus the opportunity to spout off in front of a camera usual- 
ly brings out the worst—in both civilians (how unnerving 
to watch as the American eyewitnesses to the car crash 
grew more glib and media savvy by the day) and celeb- 
rities. Surely Tom Cruise, who telephoned CNN right 
after the accident to respond to a particularly remorseless 
tabloid editor, didn’t mean to spur the parade of oppor- 
tunism that followed—a phenomenon that Elton John 
(whose dignity throughout the week was exemplary) accu- 
rately termed “wailing and caterwauling from people...who 
have used their career to manipulate the press.” 

It is one thing to recall that Diana was a pop princess, a 
royal who dished with Elton John and danced with John Tra- 
volta; the fact that she was charmed and enthralled by celebri- 
ty culture made her seem endearingly contemporary. But as 
one star after another tried to claim her as one of their own, it | 
became clear that, bereft of any sense of proportion, they in 
fact saw themselves as similarly aggrieved royalty. Here was 


George Clooney, until now a measured and intelligent voice 
against the stalkerazzi, posturing grandiosely before a bank | 


PUBLIC DISPLAYS OF AFFECTION Before a worldwide audience, 
guards escort the casket (top left); Nicole Kidman, Cruise, and Tom 
Hanks at the Abbey; floral farewells at Kensington Palace 
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of microphones in 
order to settle his 
own score with the 
National Enquirer. 
Here was Fran 
Drescher, feeling 
Diana’s pain, loud 
and long and on Lar- 
ry King Live. Here 
was David Hassel- 
hoff on Entertain- 
ment Tonight, road- 
testing an anecdote 
about the time he 
flirted with Di at a 
fund-raiser. Here 
were the Spice Girls, 
shattering any re- 
maining link between showbiz and good taste when they 
blurted near the end of their MTV Video Music Awards ac- 
ceptance speech that oh, yeah, this award was for Di because 
like them, “she had real Girl Power!” Later they sang, duti- 
fully accessorized with platform shoes and black armbands. 

MTV also brought out Madonna, who clomped dourly on 
stage under a Nightline-ready dress and a listen-guys-I’m- 
serious hairdo to decry our collective bloodlust for “gossip 
and scandal and lies and rumors.” Really, a scolding from a 
woman who has apparently been immersed in some kind of 
martyred-royalty psychodrama since making Hvita, who 
has literally invited cameras into her bedroom (I know, I 
know, it was her choice) and is something of a walking 
punchline when it comes to discussing boundaries, is enough 
to give anyone an aneurysm. (Earlier in the week, she had 
commented, tastefully, “Thank God I have my friends, and 
not the monarchy round me like a ball and chain.”) With 
each invocation of Diana, her name became cheaper cur- 
rency. Memo to the entire entertainment community: Diffi- 
cult as it may be to grasp, Princess Diana’s death—read 
this part carefully, please—was not about you. 

TV is insatiable; it devours image after image and still 
needs to be fed. At week’s end, after every imaginable video 
clip and sound bite from Diana’s life had been slo-mo re- 
played into numbing banality, the big story became public 
fury over the royal family’s refusal to react, dammit, prefer- 
ably where we could see them. There was something legiti- 
mate about this—in England, particularly, it became clear 
that the flood of tears and flowers from bereaved Britons 
had built into a call for a show of the kind of emotional open- 
ness they felt Diana had represented. But there was also 
something horrible beyond measure in the fact that a family 
was made to take its grief public because the public de- 
manded it. TV, which loves to manufacture catharsis, has 
little patience for people who seek privacy. In an era in 
which no emotion is fully validated until it is expressed on | 
Oprah, did we want to see the royals grieve because 
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HIS SISTER’S KEEPER Charles, Earl Spencer rows bouquets to Diana’s island grave 


it would help us 
grieve, or because it 
would make good 
television? 

After such a 
maelstrom of self- 
dramatization, over- 
kill, and irrelevance, 
it would be nice to 
report that televi- 
sion made the funer- 
al of Princess Diana 
unforgettable; the 
truth is that the fu- 
neral was unforget- 
table in spite of tele- 
vision. On CBS, the 
ever-emotive Dan 
Rather did all of our feeling for us, and on NBC, Tom 
Brokaw and his team presided with an air of brisk game-day 
analysis that was utterly at odds with the hushed melan- 
choly that filled the streets of London. Many reporters, 
oblivious to the irony of using this day to play spot-the- 
celebrity, eyeballed the attending mourners as if they were 
covering the red-carpet action outside the Golden Globes. 
“Cindy Crawford is arriving!” said Katie Couric as a woman 
who wasn’t Cindy Crawford entered the Abbey. 

At one point, Brokaw sliced through a sober image of the 
cortege by piping up, “Will Charles get to be king?”; he also 
missed the day’s most newsworthy moment, insisting that 
the swell of applause for Diana’s brother’s words came from 
outside Westminster Abbey, even as we saw and heard it 
surge through the doors and into the pews. Even ABC, 
whose coverage was otherwise the most respectful and 
mood-appropriate, felt it necessary to festoon a reading by 
Diana’s sister with an on-screen graphic that informed view- 
ers that she used to suffer from anorexia and once dated 
Prince Charles. Nor could ABC handle the stress of En- 
gland’s national minute of silence, zipping their lips for all of 
39 seconds. (Well, that’s like hows in TV time.) 

But as the service neared, none of it finally mattered. The 
stunned and stricken faces of ordinary Londoners as Diana’s 
flower-laden casket wound toward the cathedral, the bowed 
heads of two young princes, the tender performance of “Can- 
dle in the Wind,” the chiming voices of choirboys, that elo- 
quent, lacerating challenge of a eulogy by Diana’s brother— 
these were words and pictures whose power transcended 
instant spin, armchair analysis, or “expert” commentary. For 
an hour, at least, television, always so good at bringing us to- 
gether, finally understood that what we really wanted was 
to be left alone, to consider our own strange affection for a 
mother who loved her children, a public figure to whom 
nothing seemed more glamorously unattainable than a pri- 
vate life, a woman we never knew, and still, somehow, loved 
to death. m (For related stories, see pages 30, 89, and 95.) 
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Twenty-four years after it was first released, Elton John’s “Candle in the 


Wind” —his homage to Marilyn Monroe—is reignited in an emotionally 


charged live a to mark the passing of a beloved Engl ish Rose 


BY DAVID BROWNE 


HE CALL CAME THROUGH LATE FRIDAY, 
Sept. 5. Representatives for Elton John 


reserve a space the following afternoon 
for a quickie recording session. 


and Beatles’ producer Sir George Martin | 
rang Townhouse Studios, a state-of-the- | 
art music complex in West London, to | 


Of course, this would be no or- 
dinary session and Sept. 6 no ordi- 
nary Saturday. At 11:30 a.m., be- 
fore an estimated 2.5 billion 
worldwide TV viewers, John 
would sit at a piano in London’s 
Westminster Abbey and stoically 
sing “Candle in the Wind” (com- 
plete with newly revised lyrics) in 
a tribute to his longtime friend Di- 
ana, Princess of Wales. In a day al- 
ready choked with emotion, John’s 
song made millions weep, includ- 
ing Diana’s son Harry, who report- 
edly buried his face in his hands 
and cried as the lyrics filled the 
Abbey. It may be impossible to 
ever hear the song again without 
thinking of that moment. 

Invited by Diana’s sister Lady 
Sarah McCorquodale to perform at 
the funeral, John chose “Candle in 
the Wind” himself; he then asked 
longtime collaborator Bernie 
Taupin to retool the lyrics, which 
Taupin did in just an hour and a 
half at his L.A. home. He faxed the 
new lyrics to John in New York the 
Thursday before the ceremony. 

After the service ended, John 
and Martin met at Townhouse to 
record the song, profits from 
which will go to the Diana, 
Princess of Wales Memorial Fund. 
They were joined by just two engineers, a string quartet, 
and a woodwind player. By 11 p.m. and after only two takes, 
the basic track—with strings added to the second verse and 
John overdubbing his own harmonies on the chorus—was 
done; the artwork, based around the image of a solitary 
white rose, would be completed the next morning for what is 
now called “Candle in the Wind 1997.” 

So began the third, and potentially biggest, lease on life for 
John and Taupin’s 1973 homage to Marilyn Monroe (who, like 
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Diana, died at age 36), now sporting 
lines about “our nation’s golden 
child” instead of the original’s good- 
bye to Norma Jean. On Sept. 13, 
“Candle in the Wind 1997” will ar- 
rive in record stores in the U.K., fol- 
lowed 10 days later in the U.S. At 
press time, PolyGram, which dis- 
tributes John’s Rocket label, had re- 
ceived orders for 3.4 million copies. 
The label will press “Candle” onto 
the same discs that contained John’s already-planned new CD- 
single release, “Something About the Way You Look Tonight.” 
(It’s not yet clear whether PolyGram will recoup its manufac- 
turing costs from single sales or write off its expenditure.) 
London’s Daily Mail is claiming “Candle in the Wind 1997,” 
which will retail for $3.49, will be “the biggest-selling single 
in history,” with up to $16 million (including all of John and 
Taupin’s royalties) being raised in honor of the dead princess. 
In the U.S., the Virgin Megastore 
chain is ordering an inordinately 
high number—500 to 1,000—per 
store. “Everybody has to have a 
copy,” says Tom Poleman, program 
director of New York City Top 40 
station Z100, “just like everybody 
had to have a copy of the newspa- 
per the next day.” 

Before they were given the new 
recording, though, radio stations 
around the world found creative 
ways to get the tragedy on the air. 
From Tampa to St. Louis, DJs in- 
serted taped-off-TV sound bites 
into melancholy hits like Eric Clap- 
ton’s “Tears in Heaven.” On the 
weekend of Diana’s funeral, howev- 
er, the most requested song at 
Tampa’s WAKS was John’s original 
1973 “Candle” interspersed with 
snippets of Earl Spencer’s eulogy 
to his sister, a la the “Jerry 
Maguire Mix” of Bruce Spring- 
steen’s “Secret Garden.” 

For “Candle in the Wind” to be- 
come an official song of mourning 
is ironic, since it was nearly extin- 
guished in America when it was 
first released in 1973. Part of 
John’s Goodbye Yellow Brick Road 
double LP, “Candle” was intended 
to be the album’s third single—un- 
til R&B stations opted for its B 
side, “Bennie and the Jets,” in- 
stead. The song lived on as an FM- 
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MOURNING STARS: Princess Diana and John—along 
with Sting and Trudie Styler—at Gianni Versace’s funeral 


IN THE WIND 1997 


Goodbye England's Rose; 


more than you'll ever know. 


radio standard, a quaint slice of 
nostalgia that fit in nicely with the 
’70s obsession with all things ’50s, 
from American Graffiti to Grease. 
Taupin actually took the title from 
a comment once made about Janis 
Joplin, and in the liner notes to 
John’s 1990 boxed set, writer Eric 
VY. Lustbader claims Taupin was 
never an avid Marilyn Monroe fan 
but wrote the song to “illustrate 
how the Hollywood star system could destroy that which it 
so desperately sought to create.” (Delete the word Holly- 
wood, and you have another connection to Diana.) 

Over the years, everyone from Kathy Mattea to eleva- 
tor-musician Richard Clayderman—more than 25 musicians 
in all—have covered the song. In 1987, John himself fol- 
lowed suit, redoing it with an orchestra on a live album; the 
single peaked at No. 6 on the Billboard charts—an Ameri- 
can hit at last. Three years later, 
John sang it, with the original 
Norma Jean lyrics, at Farm Aid 
IV to lament the recent death of 
AIDS-stricken teenager Ryan 
White. “Candle in the Wind” be- 
gan to take on the air of a new 
standard—which makes sense, 
since John’s melodies have always 
distinguished him from his 
boomer-rock peers. 

What makes “Candle in the 
Wind” unique among John’s many 
hits is the way it morphs to fit the 
times. The 1973 version (still the 
best, thanks to those Beach Boys- 
style harmonies) evoked a longing 
for Eisenhower-era innocence dur- 
ing those Watergate days. Released 
at the height of the Reagan-Bush 
era, John’s gruffer-voiced 1987 re- 
make made one fondly recall the 
comparatively carefree ’70s (and 
made us nostalgic for Elton’s once- 
effortless touch). Even with lyrics 
that tell us nothing about Diana’s 
life or her friendship with John, 
“Candle in the Wind 1997” now 
serves as a requiem for the public's 
16-year fascination with a woman 
who brought Monroe-like glamour 
to Buckingham Palace. For a song 
about death, “Candle in the Wind” 
may outlive us all. Ml (Additional 
reporting by Rob Brunner, Beth 
Johnson, and David Thompson) 
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Still smarting from Alien’ and high off the success of Seven, 
director David Fincher, a player who takes 


no prisoners, gets back in The Game 
BY DAVID HOCHMAN 


AVID FINCHER LOOKS LIKE HE’S 

ready to throw a punch at some- 

body. The 34-year-old director 

is hunched over a shattered 
windowpane on the Los Angeles set of 
The Game, trying to figure out exactly 
why “fake” gunfire wound up showering 
the back of Michael Douglas’ neck with 
slivers of glass. 

Douglas, who appears in every scene 
of the film as a billionaire engulfed in a 
high-stakes adventure game, seems 
shaken, but not upset. Fincher, on the 
other hand, is having a bit of a fit. 
“We’re not just playing around,” he 
scolds. “This stuff can hurt people!” The 
rigged explosion turns out to have been 
a pyrotechnical fluke. The director’s 
blowup, however, is nothing unusual. 

It’s precisely this kind of intensity, in 
both his personality and his work, that 
has Hollywood buzzing about Fincher, a 
man best known for putting Gwyneth 
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Paltrow’s severed head in a 
-ardboard box at the end of 
1995’s Seven. The movie, 
starring Brad Pitt, estab- 
lished Fincher as a visual 
stylist with an unflinching 
eye for dark, elegantly eerie images, 
while demonstrating his notorious relue- 
tance to compromise on subject matter. 
And its $100 million success redeemed 
him for the much-maligned Alien*, his 
1992 directorial debut. In short, Fincher 
has managed to terrify Hollywood into 
embracing him. 

“David can be relentless,” says Doug- 
las, “but in the best possible way. He 
doesn’t stop. He’s constantly trying to 
do things in new ways, and he doesn’t 
stop until things are done right.” 

Now comes The Game, and the stakes 
are as high for Fincher as they are for 
Douglas’ beleaguered character, Nicholas 
Van Orton. With one hit and one dud un- 
der his belt, Fincher’s third release is 
sure to draw scrutiny from people won- 
dering whether Seven’s success was just 
a stroke of luck. And though the movie 
is Fincher’s most audience-friendly work 
so far, it’s not flawless. There are some 


« 


plot holes, to put it 
mildly. Are we re- 
ally expected to 
believe, for example, that nearly all of 
San Francisco could be co-opted by the 
corporation that was paid to put the 
game in motion? The answer is yes. 

“We never meant to make this realis- 
tic,” says Propaganda Films chairman 
Steve Golin, who launched the produc- 
tion company (now owned by PolyGram 
Filmed Entertainment) a decade ago 
with Fincher and others. “But the beau- 
ty of this movie is that David’s direction 
is so good, the journey makes you forget 
how improbable it is.” 

“You have to embrace the movie for 
what it is,” Fincher says. “And what it 
is is a really strange trip.” 

The same might be said for Fincher’s 
career path. Now divorced (ex-wife 
Donya Fiorentino, a photographer, is 
married to Gary Oldman), Fincher 
grew up in Marin County, Calif., the son 
of a LIFE magazine writer and a men- 
tal-health nurse. He began experiment- 
ing with an 8 mm camera when he was 8 
years old, and by his own estimate, 
Fincher has seen three movies a week 
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DARK MAN: Fincher’s moody oeuvre includes (clockwise from above) The 
Game, starring Douglas; Seven, with Pitt and Morgan Freeman; Alien?, 
starring Sigourney Weaver (with the director); far left: Fincher at work 


for the past 25 years. Marin County 
neighbors like George Lucas made the 
medium seem accessible. “We'd see 
George in his robe picking up his morn- 
ing paper,” Fincher recalls. “I realized 
that real people are responsible for mak- 
ing these magic shows.” 

After high school, Fincher took a job 
at Lucas’ Industrial Light & Magic, 


working in the model shop on Return of 


the Jedi. He skipped college and went on 
to make head-turning commercials (no- 
tably the “smoking fetus” ad for the 
American Cancer Society) and music 
videos (including Madonna’s “Express 
Yourself”). When Twentieth Century 
Fox wanted a hip young director to rev 
up its Alien franchise, Fincher seemed 
like the natural choice. “I thought 
Alien? was an opportunity to make my 
mark,” Fincher says, “but it didn’t quite 


work. I learned a lot: never to shoot a 
movie without a script, and the more 
money you have, the more trouble 
you're likely to run into.” 

“Alien? was a very humbling experi- 
ence for him,” says Golin. Fincher, for- 
tunately, had self-confidence to spare. 
When he set out to raise money for the 
shockingly macabre Seven, the film- 
maker informed reluctant producer 
Arnold Kopelson: “Forty years from 
now, nobody’s gonna remember you 
and nobody’s gonna remember Brad 
Pitt, but they’re gonna be talking 
about a bad guy delivering the good 
guy’s wife’s head in a box. Nobody’s go- 
ing to forget that.” 

Fincher notes that “it’s amazing how 
much better people treat you when 
you’ve had some success,” but he has- 
n’t become any softer on those around 


him. Even close associates say that 
working with Fincher can be about as 
much fun as a weekend on Mir. “When 
he started out, Dave was so arrogant it 
was unreal,” says Golin. “He still has 
very little patience for people who are 
not as smart as he is, which is a lot of 
people. Dave is a very insecure guy. 
He needs affirmation of what he’s do- 
ing all the time.” 

Still, Fincher can’t be all bad. Pitt 
may reunite with the filmmaker on the 
upcoming Fight Club, about an under- 
ground society of street fighters. And 
Fincher shows no signs of compromis- 
ing himself for etiquette’s sake. “I 
wouldn’t say I’m affable or that ’'m a 
particularly gregarious person,” he 
says. “But a director needs to be 
tough. The work you do now is going 
to go on your headstone.” Mf 
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“SH - -,” SAYS BRYANT GUMBEL, STARING AT THE HEAP 
of stuff on the desk in his temporary office at CBS. He’s set to 
host the Emmys Sept. 14, and he’s launching a new prime-time 
newsmag, Public Eye With Bryant Gwmbel, on Oct. 1, so there’s a 
pile of work to do. Instead, he’s doing this interview. He eyes 
the stack again. “Ah, screw it,” he says finally. = “Do you mind if 
I take off my jacket?” he asks as he plops down on a couch. One 
can’t help but be taken aback: Bryant Gumbel doesn’t seem like 
a do-you-mind kind of guy. In his 25-year career at NBC, first 
as a sportscaster, then as host of Today, Gumbel, 48, developed 
a reputation for arrogance with his take-no-prisoners, make-no- 
apologies style. =» That reputation may or may not be justified, 
but one thing Gumbel has never been accused of is being 
generic. “Bryant doesn’t leave you with no opinion,” says 
Matt Lauer, Gumbel’s best friend and successor on Today. 


“But how many people want to turn on their TV and walk away 


with no opimoén?” # Not many, CBS is betting. The Eye beat out 
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“IT’S NEVER 
BOTHERED ME TO 
LOOK DUMB OR 
CONFRONTATIONAL,” 
SAYS GUMBEL 
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the other networks to sign 
Gumbel—one of TV’s best live 
interviewers—for an estimat- 
ed $5-7 million per year. “TV 
has a lot of very bland charac- 
ters, so maybe Bryant stands 
out,” says CBS News prez 
Andrew Heyward. “But I 
think he stands out because 
he stands for something.” In 
the following interview, Gum- 
bel stands for—and against— 
a lot of things. 


I’m sure you’ve been watching the 
coverage of Princess Diana’s death. 
What’s your take on how the net- 
works have handled it? 

I don’t want to sit in judgment, 
but there’s an awful lot of self- 
indulgence going on. It’s a lit- 
tle over-the-top [when journal- 
ists] talk about their time 
spent with Di. It’s inappropriate. This is not a time to feel terri- 
bly proud of what we do for a living. 


CBS has been criticized for coming late to the story, carrying pro wrestling 
while other networks were reporting her death. What’s your reaction? 

I don’t think anybody at CBS was particularly proud of their 
response, unless you like watching Randy “Macho Man” Sav- 
age. It’s very hard to say, “Yeah, we did a terrific job.” I don’t 
think CBS did, in the first response. 


What did you think when CBS first asked you to host the Emmys? 
[Laughing] I thought, “Excuse me, do you have the wrong 
number?” I didn’t want to do a string of bad jokes and groan 
and say, “Hey, I didn’t write this.” But they assured me they 
wanted to do a program with a certain amount of class. So I 
said yes. 


Is it a way to reinvent yourself as a kinder, gentler Bryant? 

No, I’m a little long in the tooth for that. I’ve never tried to be 
something I’m not. When I was a sportscaster, I was never a 
bright sport-coat, bingo-bango-bongo guy. And when I moved 
over to Today, I never was a stiff, tell-us-about-the-budget-bat- 
tle guy. I was always very much who I am, for better or worse. 


You wanted to lose 20 pounds before the Emmys. How are you doing? 
Not great. I’m down about eight. But that’s like trying to spoon 
water out of the Hudson. These thighs aren’t gonna disappear. 


How will Public Eye be different from all the other newsmags? 
I would put the headline on this as, Hey, we’re not reinventing 
the wheel. What I intend to do is bring a degree of energy and 
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KISS TODAY GOODBYE: Gumbel at his 1997 farewell with (from left) Al Roker, Couric, Lauer, Gene Shalit, and Willard Scott 


spontaneity to the format. In an effort to make the shows as 
slick as they can be, they’ve also robbed them of any degree of 
spontaneity. It’s like you walk into a living room and every- 
thing’s just perfect. I’m not sure people live like that. 


You’ve said that you’re not going to chase the most sensational stories. 
We’re not going to be bottom-feeders. We’re not going to put 
something on just because it’s a bloodbath, or just because it 
has a bunch of tits and ass. There are some stories with which 
the public is fascinated that are not our cup of tea—I have no 
desire to do Marv Albert’s story. It’s not because I think I’m 
more highbrow than anybody else. God almighty, I'll watch the 
Canucks and the Red Wings before Masterpiece Theatre. 


Why aren’t you interested in anchoring the GBS Evening News? 

I don’t think it’s the forum that best suits my talents, and, to be 
blunt, it is no longer the job at a network. I think every NBC 
News president asked me to sub for Tom Brokaw, and I never 
did it. I didn’t want anybody to say, “He must want to go there.” 


Do you still watch the Today show? 

I never did. I know people find that hard to believe, but before 
I took the job, I never did; for the 15 years I worked there, 
when I went on vacation, I didn’t; and now that I’m gone, I 
don’t. I watch [ESPN’s] SportsCenter in the morning—I watch 
it several times, because there are parts you miss when you're 
showering or shaving. 


Do you miss getting up at 4 a.m.? 
Nah. I never made much about getting up. I always figured 
there were a lot of people who got up early for an awful lot less 
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[money]. I’d hear Katie [Couric] talk about how she was so 
tired in various interviews. But I never did. If you’re going to 
do the show, shut up and take the hours. 


You must be aware that the show is still doing well. Did you secretly hope 
it would fall apart without you? 

Not really. A, because I was always really rooting for Matt, and 
B, because you have to look at the climate. We were going up 
against a strong Good Morning America, and I’m not sure 
that’s true anymore. I don’t want that to sound like sour 
grapes. If people want to believe, “Hey, he left and so the [rat- 
ings] went up,” okay, go ahead. 


Did you resent the stories about how Katie saved Today? 

The only thing I was ever disappointed at was this idea that 
whenever the show had problems, it was because of Bryant. 
And whenever the show succeeded, it was because of who I 
sat next to. 


You sat out of Today for a week to protest the fact that you weren’t se- 
lected to do the 0.J. Simpson interview on Dateline. Did you have any re- 
grets about doing that after the interview didn’t happen? 

Not in the least. Once I was off of it, I had only two other 
choices. I could either disingenuously promote an interview 
that I was upset about not being a part of and lie and grin and 
say “Hey, watch tonight at 9 o’clock!” Or I could have done the 
promotions with a very long face and grumbled and p---ed all 
over the interview. I did what I thought was the only honest 
thing. I went to my superiors 
and said, “I have some time 
off coming to me, and I’m go- 
ing to take it.” And they said 
fine. End of story. 


Were you embarrassed after you 
cried on your final Today? 

No, but I was clearly uncom- 
fortable. Not because I don’t 
ery. A guy scores a touchdown 
and I cry. I cried watching 
Purple Rain. But when you’re on television, you work hard at 
keeping your nerves when everybody else is losing theirs. 
You're supposed to hang on. 


You once called yourself a cocky son of a bitch. Is it still true? 

Yes, but I don’t think there’s anything wrong with that. If you 
asked John Elway when he’s on the football field if he’s a cocky 
son of a bitch, he’d say, “You’re damn right.” When you're asked 
to run a program for 10 howrs a week, if you're not confident 
about yourself, you may as well not be there. Yeah, I’m a cocky 
son of a bitch. I’m proud of it. 


You’ve said, “There wasn’t a morning that | ever got off the Today pro- 
gram that | didn’t want to kick myself in the ass because | hadn’t asked 


something.” Are you your own toughest critic? 

Yeah, I’m a very hard judge of myself. This person who tells 
you he’s as cocky as all get-out, when it’s done, I’m humble as 
all get-out. Whenever anybody would say, “Hey, good show to- 
day,” I’d say, “Parts of it.” And I’d fully mean that. Because I 
never did a perfect show. 


You're a polarizing figure. People either say “I like him” or... 
“T hate him!” 


Why do people have such visceral reactions to you? 

The morning is a very personal time for TV. You're in people’s 
bedrooms; you’re with them when they’re not looking their 
best. You wind up touching an awful lot of nerves, good and 
bad. I’ve never been one to try to hide my emotions, and that’s 
going to rub some people the wrong way. I’m not up there to 
ask you to love me. I’m here to give you information in the best 
way possible. I’m not there to be perky. I’m not there to smile 
and be a fraud. I also think there have been some things writ- 
ten that if I read them about me, I wouldn’t like me either. 


Like what? 

Oh, there have been a lot of them. But I wouldn’t grant them 
the privilege of thinking they’d been anything more than a 
mole on my ass. They’re flies against a battleship. 


How much of a factor is race in terms of your polarizing effect? 
Enormous. There are people in this world who are insecure 


with the idea of an intelligent black man expressing himself with 
a degree of confidence. They'd be much happier if he were grin- 
ning and shucking and jiving. And have some of them picked 
up a pen and written about it? Yeah. If Ted Koppel makes sure 
that every element of his broadcast is as good as it can be, then 
he’s concerned and he’s involved. If Bryant Gumbel does it, 
then he’s meddling and he’s arrogant. I mean, what is that? 


Would you rather be well respected or well loved? 

I'd like to be both. But there’s only one of those over which I 
have control. And I’ve worked with a lot of people who are 
only concerned with being loved. As a result, they just wind 
up with no core. They don’t believe in anything. Whatever the 
audience wants, they'll be. That’s not me. 
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David Caruso’s big comeback—the legal drama Michael Hayes—was turning into 
a small disaster. Enter Paul Haggis, EZ Streets’ visionary and TV’s best-kept secret. 


S BSP TEM Bees RA es, 1 8a? 


OU DON’T HAVE TO WORK 
on ER to know that creat- 
ing a successful TV drama 
can be a bloody hell. Even 
when you go out of your way to 
glam up the process—as CBS’ 
new U.S. attorney drama Mi- 
chael Hayes tried to do, by re- 
cruiting such accomplished 
staffers as critically lauded actor 
David Caruso and feature-film 
writer Nicholas Pileggi (GoodFel- 
las)—you can still end up with a 
messy little pilot that, despite 
sporting both a car bomb and a 
suicide, packs less punch than an 
unplugged defibrillator. 

“The pilot was very prom- 
ising,” contends CBS VP of drama 
development Anita Addison, one 
of the execs responsible for usher- 
ing Hayes into prime time. “But it 
could easily, in series, have become 
pedestrian.” 

To help make sure the show had 
legs—Michael Hayes is, after all, the 
vehicle Caruso is using to pump new 
life into his post-NYPD Blue career— 
Addison and her boss, CBS Television 
president Leslie Moonves, needed— 
stat!—an emergency specialist; 
someone who could take its basic 
black-and-white, good-versus-evil 
premise and inject it with a healthy 
dose of gray. And as far as CBS was 
concerned, there was only one man for 
the job: Paul Haggis, 44, the writer- 
producer-visionary of last season’s 
most acclaimed (though least viewed) 
drama, the enticingly obtuse EZ 
Streets, and—Bochco beware—TV’s 
fastest-rising urban storyteller. “We 
felt Paul could bring a sensibility to 
[Hayes] that could help it become 
unique,” says Addison, who first came 
to appreciate Haggis’ deeply skewed 
outlook while working with him on 
Streets. “It’s often said that a cynic is a 
burned romantic, and I think that Paul, 
while he has cynicism in his writing, 
also knows how to find the heart.” 

But Haggis—still smarting over the 
cancellation of Streets—was starting to 
feel cynical about TV. He’d spent a 
year doing painstaking research on 
Streets’ tarnished-cops-battle-heroic- 
mobsters saga, only to have it get 
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DARK STAR: “Steven Bochco is a friend 


of mine, so | took some ribbing taking this 
show,” says Haggis, with Caruso, left. 


bumped off the schedule after two 
airings (it returned later in the season 
before being unceremoniously yanked). 
Prior to that, he’d created 1994’s 
oddball Canadian Mountie-in-a- 
strange-land detective show Due 
South, which, despite being a cult fave, 
was also canceled by CBS after two 
years. With so traumatic a track 
record, who would blame Haggis if he 
were skittish about toiling on another 
Eye network project? 

Fortunately for CBS, he was eager 
to work with Caruso. “They showed 
me the pilot, and I said, ‘Ooh, cool. I 
like David,” recalls Haggis, a Cana- 
dian whose writing credits include 
everything from The Facts of Life to 
an Emmy-winning episode of thirty- 
something. “I’d heard he had a rep, 
but I [wanted] to investigate.” After a 
positive getting-to-know-you confab 
with the star, Haggis signed on as exec 
producer—only to quickly butt heads 
with a prickly Caruso on set. 

“We’ve had our set-tos,” is all Haggis 
will divulge, adding “It’s hard being 
dropped into a show [already in pro- 
duction]. I’d say parachuted, but the 
landing was a little harder. There were 
a couple of rocky weeks there. But once 
[Caruso] saw where I was taking the 
show, he jumped on board.” 

Where is Haggis taking the show? 
Simply compare the original, Haggis- 


free pilot (ho-hum scripting, 
clichéd plots) with the all-Paul 
prequel that will now precede it 
on Sept. 15 (moody flashbacks, 
quirk-infused characters, a plain- 
tive soundtrack) and you'll get the 
picture. For one thing, Caruso’s 
too-good-to-be-interesting hero is 
becoming a little more human 
(“I’m just trying to poke an ice 
pick in his flaws and stir it around 
a little bit,” explains Haggis), 
while the show’s gallery of rogues 
is now a little less so (“I want to 
have a bad guy I can hate”). 

“Paul’s fascinated with am- 
biguity, and I’m more synonymous 
with a formulaic style—meaning 
NYPD Blue. I think the blend could 
produce a complete show,” says Car- 
uso, who has learned to appreciate 
Haggis’ presence in more ways than one. 
“He’s used to being in control of all the 
details. So he’s taken a lot of pressure 
off me, which, frankly, I’m looking for.” 

Of course, in his capacity as Hayes’ 
script doctor, Haggis is only making a 
temporary house call. “My role is to 
help get the show set up. This is not a 
show I’m sticking with,” says Haggis, 
who lives in Santa Monica, Calif., with 
his wife. “The most I’ll be on is the 
first 12 episodes.” (“You never know 
what’s going to happen down the 
road,” counters CBS’ Addison.) But in 
that crucial span of time Caruso will 
find out if he’s got another NYPD 
Blue-size hit on his hands. 

“A lot of people are going to tune in, 
no matter what I do,” says Haggis. “Half 
because they remember [Caruso] and 
love him, the other half to see if he fails. 
I don’t care why they tune in, because 
if they like it, hopefully they'll stick.” 

At this point, not even Haggis can 
tell for sure whether he’s helped forge 
a hit. “When I was directing the pilot 
of EZ Streets I saw the first cut of the 
first 30 minutes and walked out saying 
‘This is the worst pile of crap I’ve ever 
seen.’ I was going to quit the business. 
It’s only months later that you can 
look back and go, ‘Oh, you know, I like 
that, it was good.’ So six months from 
now, ask me how Michael Hayes is.” 

Six months? In the cutthroat world of 
TV, that’s being mighty optimistic. m= 
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Earnest Borg: 


Letting her feminine side take 
form, Ryan’s dour Seven of 
Nine is rehumanized by the 
ship’s doctor (Picardo) 
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BY DAN SNIERSON 
When 


actress 
Jeri Ryan 
slunk 
onto 
Star Trek 
Voyager 
this 
month, 
she gave 
the old 
warp 
engines 
a boost 
they 
hadn’t 
felt in 
years. 
Question 
is, can 
she also 
heat up 
a series 
whose 
popularity 
has 
cooled? 
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Depression hurts. 


Depression isn’t just feeling down. It’s a real 
illness with real causes. Depression can be 
triggered by stressful life events, like divorce or 
a death in the family. Or it can appear suddenly, 
for no apparent reason. 

Some people think you can just will yourself 
out of a depression. That’s not true. When 
you're clinically depressed, one thing that can 
happen is the level of serotonin (a chemical in 
your body) may drop. So you may have trouble 
sleeping. Feel unusually sad or irritable. Find it 
hard to concentrate. Lose your appetite. Lack 
energy. Or have trouble feeling pleasure. These 
are some of the symptoms that can point to 


depression - especially if they last for more than 
a couple of weeks and ifnormal, everyday life 
feels like too much to handle. 

To help bring serotonin levels closer to 
normal, the medicine doctors now prescribe 
most often is Prozac® Prozac isn’t a “happy 
pill.” It’s not a tranquilizer. It won’t take away 
your personality. Depression can do that, but 
Prozac can’t. 

Prozac has been carefully studied for nearly 
10 years. Like other antidepressants, it isn’t 
habit-forming. But some people do experience 
mild side effects, like upset stomach, headaches, 
difficulty sleeping, drowsiness, anxiety and 
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Prozac can help. 


nervousness. These tend to go away within a few 
weeks of starting treatment, and usually aren’t 
serious enough to make most people stop taking 
it. However, if you are concerned about a side 
effect, or if you develop a rash, tell your doctor 
right away. And don’t forget to tell your doctor 
about any other medicines you are taking. Some 
people should not take Prozac, especially people 
on MAO inhibitors. 

As you start feeling better, your doctor can 
suggest therapy or other means to help you work 
through your depression. Remember, Prozac is 
a prescription medicine, and it isn’t right for 
everyone. Only your doctor can decide if Prozac 


is right for you-or for someone you love. Prozac 
has been prescribed for more than 17 million 
Americans. Chances are someone you know is 
feeling sunny again because of it. 
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Welcome back. 


Please see important information on following page. 
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Prozac® ; 
fluoxetine hydrochloride 
Brief Summary. Consult the package insert for complete prescribing information. 


Indications: For the Saat of depression, obsessive-compulsive disorder 
(OCD), and bulimia ne 


Contraindications: known ype to Prozac. 
Monoamine Oxidase Inhibitors—There have been reports of serious, sometimes 
fatal, reactions in patients receiving fluoxetine in combination with an MAO! and in 
can who have recently discontinued fluoxetine and are then started on an 
ath Some cases presented with features resembling neuroleptic malignant 


Maat at least 14 days between discontinuing an MAO! and starting therapy with 
Prozac. Because of the long half-lives of fluoxetine and its active metabolite, wait at 
least 5 weeks for longer, iH fluoxetine has been prescribed chronically and/or at 

higher doses) between discontinuing Prozac rt therapy with an MAOI. 
Prozac shoul Mer be used concomitantly with 
Wamii - prs Allergic aoe f fluoxetine clinical trials, 7% 
of 10,7 ee pte various types of rashes and/or urticaria. Among the 
cases esi play in H erclesri Clinical trials, almost a third of these discontinued 

fash and/or associated ge _ or ous Reported 
Raw association with rash were fever, leukocytosis, art edema, carpal tunnel 


syndrome, respiratory distress, hy, Lin nay and mild transami- 
nase elevation, Most polars ap improved promptly upon discontinuation of fluoxetine 
aye adjunctive ang aging ihistamines or steroids, and all were reported 
la recover com 


Of 2 patients who developed a serious cutaneous systemic illness during 
premarketing clinical trials, 1 was considered to have a leukocytoclastic vasculitis, 
and the other, a severe desquamating syndrome heyy variously to be a 
vasculitis or erythema multiforme. Other patients have had systemic syndromes 


Suggestive of serum sickness. 

ince the introduction of Prozac, systemic events possibly related to vasculitis 
have developed in patients with rash. Although these events are rare, they may be 
Serious, in| the lung, kidney, or liver, has been reported to occur in 
association wit pac ag ce 
precept pede spac Senet, angioedema, and urticaria 
S Pinoeat pene cudig ii pi of varying histopathol 
ulmonary events, coy processes ing histoy 
and/or fibrosis, have been Teorted rarely. These events stan occurred wi wih 

dyspnea as the only preceding symptom, 

Whether these systemic events and rash have a common underlying cause or 
are due to different er les or so nic processes is not known. Upon the 
ries or of separ rch alee 
logy cannot be identified, Phone wld be discontinued. 


Precaut a re following events occurred in controlled clinical tri- 

als, ee ables 1 and 2 also. 

« Anxiety and Insomnia. 

* Altered Appetite and Weight—Significant weight loss may be an undesirable 
~~ of treatment. Weight change should be monitored during treatment 
of bulimia. 

* Activation of Mania/Hypomania—In all US Prozac clinical trials, reported by 0.7% 
of 10,782 patients, 

* Seizures —introduce Prozac with care in patients with a history aw seizures. In all 
US Prozac clinical trials, 0.2% of 10,782 patients reported convulsions. 
tae supervision of high-risk patients should accompany initiat drug 

erapy. 

’ Long Himination Half-Lives of Fluoxetine and Its Metabolites—Because of the 
ara. elimination half-lives of the parent drug (1 to 3 days after acute 

administration and 4 to 6 days after chronic administration) and its major active 
metabolite iy to 16 days after acute and chronic administra mn changes in dose 
will not be wy reflected in plasma for several weeks, affecting both strategies for 
titration to final dose and withdrawal from treatment. 

* Use in Patients With Concomitant |liness—Caution is advisable in patients with 
diseases or conditions that could affect metabolism or namic responses. 

+ Interference With Cognitive and Motor Performance—Patients should be 
cautioned about operating hazardous machinery, including automobiles, until they 
are reasonably certain that the drug does not af fect them adversel rsely. 

« Information for Patients—Physicians should advise their patients to notify them 


if they: 

~are taking or plan to take any prescription or over-the-counter drugs or alcohol 
—become pregnant or intend to become pregnant during therapy 

— are breast feeding an infant 


~ develop a rash or hives 
. * Drug Interactions 
—Therapy with medications that are 
predominantly metabolized by the PASOND system, especially those that have a 


relatively narrow = sate index (eg, flecainide, vinblastine, and tricyclic 
antidepressants) should be initiated at the low end of the dosage range if a patient 
is rican Twseetne concurrently or has taken it in the previous 5 weeks, 
Alternately, the addition of fluoxetine to the treatment regimen of a patient by 
receiving a drug metabolized by P4501ID6 may require a decreased dose of the 
Original medication, 


“Bol or octane BI a ata indicate that fluoxetine's 
Sptcne inhibition of cytochrome P4SOIIA4 activity is not likely to be of clinical 


—Caution is advised. Consideration should be given to using 
Tower initial doses of the concomit administered drugs, using conservative 
titration schedules, and monitoring of clinical status. 
atients on stable doses of phenytoin and carbamazepine 
have developed elevated plasma anticonvulsant concentrations and clinical 
anticonvulsant toxicity. 
ome clinical data suggest a possible som or 
f pharmacokinetic interaction between SSRls and an! 

The half-life of concurrently administered sagan may 
be prolonged in some patients. Coadministration of alprazolam and fluoxetine 
has resulted in increased alprazolam plasma concentrations and in further 

chomotor performance decrement due to increased alprazolam levels. 
—There have been reports of both increased and decreased lithium 
levels and lithium toxicity, 
—Five patients receiving Lary beg vot 
feactions, lacs rly « tation, restlessness, and gastrointestinal 
Mc hibit ‘See Contraindications. 
levels of imipramine and 
- to 10-fold when concomitantly 


— Drugs Tightly Bound to Plasma Proteins—A shift in plasma concentrations or 
displacement of fluoxetine may result in adverse effects, 

—Warfarin—Reports of altered anti-coagulant effects, including increased 
bleeding. Careful coagulation monitoring is recommended when fluoxetine is 
initiated or stopped. 


usly stable 
ine have aa ae than 2- 


desi 
admistered with fluoxetine, 


—Rare reports of prolonged seizures in patients on 


~ foeetine Ray Fa 
* Carcinogenesis, + 9 Impairment oe ae is no evidence of 
carcinogenicity, mutagenicity, or impairment ot ferti Prozac. 

Pim ott Ni Category C—In embryo-fetal development studies in rats 
and rabbits, there was no evidence of teratogenicity at doses of up to 1.5 and 3.6 
times, respectively, the MRHD (maximum recommended human dose) of 80 mg 


Prozac® (fluoxetine hydrochloride) 


‘on a mg/m* basis throughout jogenesis. In the surviving offspring of rats 
treated at 1.5 times the MRHD, there was no evidence of becrnneeta 
neurotoxicity. However, in rat reproduction studies, an an increase in stillbom 
peated in pup weight, and an increase in pup deaths during the first 7 ie 
oe re Reape nes TE Le ding net 
sate luring gestation or gestation and lactation, respectively. Pi 
used relied pregnancy only if the potential benefit justifies the potential 


Se Detery-—The elect of Prozac unknown Prozac should be used only 
* (ine poe bere sis te potent ik the es: 
= ee Matas Aine AA Nursing while on Prozac is 


’ Pedaire ise Satety and effectiveness in pediatric patients have not been 


established. 

© Usage in the Evaluation of patients over age 60 who received Prozac, 20 
mg, daily revealed no unusual pattern of adverse events relative to the clinical 
posable ge reed deeness However, these data are insufficient to rule out 

possible age~ di during chronic use, particularly in elderly patients 

with concomitant systemic illnesses or those receiving concomitant drugs. 

* Hyponatremia—Hyponatremia (some cases with serum Na lower «than 110 
mmol/L) has been reported which appeared to be reversible on drug 
discontinuation. Some cases were possibly due to SIADH, and the majority have 
wee fa hers il and those taking diuretics or who were otherwise 


depiet 

* Platelet Function—Rare reports of altered platelet function and/or abnormal 

Fesults from laboratory studies in patients taking fluoxetine. While there have been 

reports of abnormal Yeading i in several patients taking fluoxetine, itis unclear 

whether fluoxetine had a causative role. 
Adverse Reactions: \t is Lapasleoe Me cepenes that events reported during 
therapy were not toprorty caused 

Incidence in US Pate nae i as ocd a tom een 
sions of trials)—Table 1 enumerates pooled data on treatment-emergent adver 
evens thal occurred n 2% o more panes rated th Prozac ad wth Inldence 
Qreater than placebo in the treatment of depression, OCD, or bulimia, See full 
prescribing information for table of treatment-emergent adverse events for each 
Indication, 
Table 1. 


TREATMENT-EMERGENT ADVERSE EVENT: 
INCIDENCE IN US DEPRESSION, OCD, AND BULIANA 
PLACEBO-CONTROLLED CLINICAL TRIALS 


Percentage of 
Patients Reporting Event 


Depression, OCD, 
and bulimia combined 


“teat 


fg Fusyeone 
Cardiovascular System 
es 
Palpitation 
Digestive System 
— 23 
Diarrhea 12 
Anorexia 1 
Dry mouth a 
Flatulence : 


Vomiting 
Metabolic and Nutritional disorders 
Weight loss 


“Included are events re 


following 
and bulimia combined): abdominal pain, abnormal dreams, accidental injury, back 
pain, chest pain, constipation, cough increased, depression (includes suicidal 
thoughts), poner gastrointestinal disorder, infection, myalgia, pain, 
erm thinking abnormal 
—Incidence less than 1% 


prozac 


by at least 2% of patients taking Prozac, except the 
had an incidence on placebo > Prozac (depression, OCD, 


Fxetine hychochloide 


Associated With Discontinuation in US Placebo-Controlled Clinical Trials 
(excluding data from extensions of trials) —Table 2 lists the adverse events 
associated with discontinuation of Prozac treatment (incidence at least twice that 
for placebo and at least 1% for Prozac in clinical trials) in depression, OCD, and 


bulimia. 

Other Events Observed In All US Clinical Trials—' adverse events are 
defined as those occurring on 1 or more occasions in at least 1/100 patients; 
infrequent adverse events are those rnd in 1/100 to 1/1,000 patients; rare 
events are those occurring in less than 1/1,000 patients. 
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Table 2. 


ST COMMON ADVERSE EVENTS ASSOCIATED WITH 
DISCONTINUATION INUS DEPRESSION, OCD, AND BULIMIA 
PLACEBO-CONTROLLED CLINICAL TRIALS 
Depression, 
OCD, and 
bulimia 
combined Depression oco Bulimia 
= Anxiety (2%) = 
Insomnia (1%) insornnia 1%) = Insomnia (2%) 
— Nausea (1% - _ 
Nervousness (15%) Nervousness (1%) - = 
= - Rash (3%) — 


—Frequent: chills; Infrequent: chills and fever, face edema, 

intentional aos malaise, pelvic pain, suicide attempt; Rare: abdominal 

rome acute, hypothermia, intentional j injury, neuroleptic malignant syndrome, 
olosensitivity reaction, 

Sardvascqlar System Fron quent: hemorrhage, hypertension; /nfrequent: 
angina Pern arrhythmia, congestive heart fail ure, hypotension, migraine, 
myocal Iioiigton, bradvcard sion, syncope, tachycardia, vascular headache; 
Rare: atrial fibrillation, bra year. cerebral embolism, cerebral ischemia, 
cerebrovascular accident, extrasystoles, heart arrest, heart block, pallor, peripheral 
vascular disorder, phlebitis, shock, thrombophlebitis, thrombosis, vasospasm, 
ventricular arrhythmia, ventricular extrasystoles, ventricular fibrillation. 

— Frequent: increased appetite, nausea and vomiting; 

Infrequent: aphthous stomatitis, cholelithiasis, colitis, s. sploe. eructation, 
itis, gastritis, gastroenteritis, glossitis, gum hemorrhage, hyperchlorhydria, 
increased Salivation, liver function tests abnormal, melena, mouth ulceration, 
nausea/vomiting/diarrhea, stomach ulcer, stomatitis, thirst; Rare: biliary pain, 
bloody diarrhea, cholecystitis, duodenzl ulcer, enterit is, esophageal ulcer, fecal 
incontinence, gastrointestinal hemorrhage, hematemesis, hemorrhage of colon, 
hepatii, intestinal obstruction, liver fatty deposit, pancreatitis, peptic ulcer, rectal 
pi salivary gland enlargement, stomach ulcer shady tongue 

ema 
opt ee Infrequent: hypothyroidism; Rare: diabetic acidosis, 


a, anemia and ecchymosis; Rare: 
dyscrasi romic anemia, leukopenia, mien lymphocytosis, 
petechia, purpura, rombocythemia, thrombocytopenia. 

— Frequent: weight gain; Infrequent: dyhydration, 
generalized ane gout, Legh hyperlipemia, hypokalemia, 
poren ipheral edema; Rare: alco! increased, BUN 

creased, creatine eset increased, hyperkalemia, hyperuricemia, 
hypocalcemia, iron defi ciency anemia, SGPT i 
Infrequent: arthritis, bone pain, bursitis, leg cramps, 
fenosynovitis; Rare: arthrosis, heer myasthenia, myopathy, myositis, 
osteomyelitis, osteoporosis, rheumatoid arth 
Nervous System— nt: agitation, ri confusion, emotional lability, 
sleep disorder, Infrequent: anormal gait, acute brain syndrome, akathisia, apathy, 
ataxia, buccoglossal syndrome, CNS depression, CNS stimulation, 
depersonalization, euphoria, hallucinations, hostility, hyperkinesia, hypertonia, 
hesia, incoordination, libido increased, myoclonus, neuralgia, neuropathy, 
Neurosis, paranoid reaction, personality disorder,” psychosis, vertigo; Rare: 
mal electroencephalogram, antisocial reaction, circumoral paresthesia, coma, 
delusions, dysarthria, dystonia, extrapyramidal syndrome, foot drop, 
hyperesthesia, neuritis, paralysis, reflexes decreased, reflexes increased, stupor. 
— Infrequent: asthma, epistaxis, hiccup, ntilation; 
Rare: apnea, atelectasis, cough decreased, emphysema, erie ae 
hypoventilation, hypoxia, larynx edema, lung edema, pneumothorax, st 
d — Infrequent: acne, al , contact dermatitis, a 
maculopapular rash, skin discoloration, skin ulcer, vesiculobullous fash; Rare: 
furunculosis, herpes zoster, hirsutism, petechial rash, psoriasis, purpuric rash, 
pustular rash, seborrhea. 
— Frequent: ear pain, taste perversion, tinnitus; Infrequent: 
Conjunctivitis, dry eyes, mydriasis, photophobia; Rare: blepharitis, deafness, 
di halmos, eye hemor . glaucoma, hyperacusis, initis, parosmia, 
scleritis, strabismus, taste La visual eld otc. fn abortions 
Urogenital System—Frequency: Lyset requency; Infrequent: abortion, 
albuminuria, amenorrhea,t eg crs Ca east pain, cystitis, 
dysuria, female lactation, fi nents breast,t hematuria, leukorthea,t 
menorrhagia,t metrorrhagia,t nocturia, polyu uria, urinary incontinence, urinary 
retention, urinary urgency, vaginal hemorrhaget; Rare: breast engorgement, 
plycosuria hypomenorshea,t sng pain, oliguria, priapism, uterine 


marew.{ uterine fibroids enlai 
veces disorder is the COSTART term for designating nonaggressive 
‘Adjusted for 


behavior. 

‘stintroduction Reports—Voluntary reports of adverse events temporally 
associated with Prozac that have been received since market introduction and that 
may have no causal relationship with the drug include the following; aptastic 
anemia, atrial fibrillation, Lari ae vascular eg cholestatic jaundice, 
contusion, dyskinesia (including, for eas, a case of buccal-lingual-masticatory 
syndrome wath involuntary tongi co cmap reported to davelop in a 77-year-old 
female after 5 weeks of foxes apy and which completely resolved over the 
next few months following drug discontinuation), eosinophilic pneumonia, 
epidermal necrolysis, exfoliative dermatitis, gynecomastia, heart arrest, hepatic 
failure/necrosis, ocd sre on Ving ioe ‘hemolytic anemia, kidney 
failure, misuse/abuse, movement disorders eyed in patients with risk factors 
including drugs associated with such se and worsening of preexisting 
Movement disorders, neuroleptic malignant syndrome-like events, pancreatitis, 
pancytopenia, priapism, pulmonary embolism, OT protongation, Stevens-Johnson 
syndrome, sudden unexpected death, suicidal Miealion, thrombocytopenia, 
eee purpura, vaginal bleeding after drug withdrawal, and violent 


Overdosage: Prominent symptoms of overdose included nausea and vomiting as 
well as agitation, restlessness, hypomania, and other signs of CNS excitation. 

In managing overdosage, consider the possibility of multiple drug involvement. 

A specific caution involves patients taking or recently having taken fluoxetine who 

might have ingested excessive quantities of a TCA. Accumulation of the parent 


tncyclic and an active metabolite oe the possibility of clinically significant 
Sequelae and Kee rata time ws fed for close medical observation (see Other 
un 


Reports of death attributed | Hy overdosage of {luoxetine alone have been 
extremely rare. 
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EVERETT COLLECTION (2); (PREVIOUS PAGE) MAKEUP: ULLI/CELESTINE L.A 


LONG TIME AGO, IN A GALAXY NOT SO 
far away, a randy band of space travel- 
ers partied through the cosmos in a 
warp-propelled love boat known as the 
Enterprise. A devilish lot—one even had 
pointy ears—they cha-cha’d with green- 
skinned Orion slave girls and taught ex- 
otic Romulan bedroom techniques to 
busty alien chicks in tinfoil bikinis. They 
had a prime directive all right—but it 
sure wasn’t noninterference. 
Flash-forward a few decades. The 
Enterprise still zipped through the 
galaxy, but the party was clearly over. 
No more miniskirted yeomen. No more 
all-night tranya keggers. No more 
horny fem-bots from Planet Foreplay. 
Suddenly, life aboard a starship ap- 
peared about as sexy as a semester at Antioch College. The 
Next Generation, it seemed, was also a prudish one. 

Now transport to a cool August morning on the Holly- 
wood set of Star Trek: Voyager. A spanking-new character. 
Seven of Nine—is crawling around a tubular shaft, working 
furiously to neutralize a chronoton torpedo warhead and de- 
liver the Starfleet crew from destruction. Actress Jeri Ryan, 
the babe behind this half-Borg, half-human creature, deftly 
spews technobabble and crunches stats in her skin-hugging 
catsuit, while Tim Russ (Vulcan lieutenant Tuvok) tries to 
shepherd her from danger. And with mere nanoseconds to 
spare before the thunderous cli- 
max...she busts the code! 

“Excellent work,” drones Russ. 

‘But if you disobey my orders 
again, I will be forced to...” 

“T will be forced...to mownt 
you!” squeals Ryan unexpectedly, 
before keeling over in giggles. 

Despite the juicy, unscripted ac- 
tion, Voyager is in no danger of 
morphing into Melrose Space. But 
the 24th-century UPN drama is, 
er, mounting an aggressive cam- 
paign to woo more viewers. Hav- 
ing seen nearly half its audience 
vaporized since its flashy 1995 de- 
but, the show is now trying to 
reach beyond its highly specific fan 
base with bigger adventures, 
broader humor, deeper personal 
stories—and, yes, a few close en- 
counters. “We wanted to shake 
things up,” explains coexec produc- 
er Brannon Braga. “Star Trek has 
been somewhat of a sterile show. 


| 


Could it use an infusion of sexuality? Absolutely.” 

It doesn’t take a warp-drive engineer, however, to realize the 
dangers in tinkering with a 30-year-old institution that borders 
on a religion. (“If we mention we might change Captain 
Janeway’s hairdo,” notes Voyager exec producer Jeri Taylor of 
the series’ central character, “we get factions who want to cru- 
cify us.”) Die-hard fans of the swingin’-’60s prototype—a far 
sexier show than any of its sequels, thanks to the various love 
connections of Capt. James T. Kirk (remember Rayna, the an- 
droid who got so torn between two lovers she blew out her cir- 
cuits?)—might appreciate a little extraterrestrial hanky-panky. 
But stuffier, more politically correct Neat Generation acolytes 
(it’s hard to be salacious when you speak the Queen’s English, 
ala Captain Picard) could view Seven as a desperate attempt 
to steer a sagging ship toward healthier ratings. 

“Okaaaay, so there’s controversy,” chuckles Braga. “God 
forbid! It’s been too long since we’ve had some on the show.” 


IT WAS CONTROVERSY—AND SCRUTINY—THAT FUELED 
the USS Voyager’s launch nearly three Earth years ago. 
Many questioned the niche for another Trek series, given 
that the tube was already teeming 
with new episodes of Deep Space 
= Nine and reruns of both the origi- 
nal Star Trek and The Next Gener- 
ation. Others worried that old- 

with Angelique Pettyjohn guard fans would never accept 
(top) and Sabrina Scharf Captain Janeway, a woman (!), as a 
——_— Starfleet leader. Yet with the pres- 


‘Oh, Captain! 


On Trek’s first voyage, 
Shatner’s Kirk frolics 


sure cooker set to boil, actress 
Kate Mulgrew calmly assumed the 
big chair and christened the up- 
start UPN by beaming up more 
than 21 million viewers on Jan. 16, 
1995—enough to beat ABC, NBC, 
and Fox. The future looked as 
bright as a supernova. 

And just as quickly, it began fad- 
ing like one. Viewers slowly and 
steadily tuned out, dipping Voyager 
to No. 102 out of 141 prime-time 
shows by season’s end. Although it 
managed to garner better ratings 
than any other series on UPN (or 
The WB, for that matter), it plum- 
meted to No. 131 in its second sea- 
son. “Absolutely, we were con- 
cerned,” says UPN programming 
VP Ron Taylor. “We wanted to light- 
en up the show and make it more ac- 
cessible to non-7rek fans. We told 
[ Voyager’s producers]: ‘We perceive 
a problem. What do you think?’ ” 

The producers agreed and blamed 
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the downer premise: a lost Federa- 
tion crew trapped in a remote area 
of the galaxy, with microscopic 
hope of getting home. “This was a 
very uptight show,” observes Bra- 
ga. “All the characters were de- 
pressed and didn’t want to be 


Since Seven of Nine’s first 
appearance (above left, 
with Beltran), Ryan’s look 
has been softened—and 
sexed up; McNeill (left) and 
Dawson’s flirtation has given 
Voyager romantic heat 


there—so why would the audience? 
We decided to embrace the adven- 
ture, to accept their predicament, 


The Naked Now: 


and to start having a good time.” 

Despite the injection of more humorous and imaginative 
predicaments (a two-parter wove a clever time-warped tale 
in present-day L.A.), Voyager lost another million viewers 
this past season. Was it mere coincidence that Deep Space 
Nine viewership had also steadily declined (despite its being 
the No. 1 syndicated first-run hour among 18- to 49-year- 
olds), hemorrhaging nearly half its original audience in its 
four seasons, according to Paramount numbers—even 
though most Trekkers felt the show, like Voyager, had actually 
been improving in quality? 

Welcome to Star Trek: The Search for Ratings Dispersion 
Theories. “lve heard every [excuse], from the networks hav- 
ing fallen dramatically in the last few years to the science- 
fiction competition going up tenfold,” says Voyager cre- 
ator—-exec producer Rick Berman, who oversees the entire 
Trek franchise. He figures fault lies closer to home: “We 
are our own biggest competitor lately. There are some places 
you can watch the original series, The Next Generation, Deep 
Space Nine, and Voyager all on the same night. People are 
going to invest just so many hours a week into Star Trek.” 

But, in fact, fans are still investing. The more than $2 billion- 


and-counting industry continues to 
make money and expand: Buoyed 
in part by last winter's First Con- 
tact (which grossed more than $148 
million worldwide), a $70 million 
high-tech theme park opens this 
fall at the Las Vegas Hilton; a 30- 
minute IMAX movie, possibly fea- 
turing current characters as well 
as some from the past, debuts in 
’98 or ’99; and the ninth Trek fea- 
ture hits theaters in November of 
98. “It’ll be more romantic and 
slightly funnier than the last cou- 
ple of films,” reveals Berman, 
adding: “I’ve learned over the 
last few years that humor and 
sensuality are two of the things people like about Star Trek. 
If you take a look at the original series, you’ve got these 
babes in beehive hairdos and tiny miniskirts and Kirk jump- 
ing in and out of bed. I think I’ve been accused—and right- 
fully so—of being a little too PC over the years.” 


JERI RYAN IS ABOUT TO MAKE A NAUGHTY CONFESSION, 
Settling into a director’s chair during a brief production 
pause, she begins to dissect the upcoming scene, which in- 
cludes lines like Jf I can determine the exact phase variance 
of this torpedo, it will help us perfect the temporal shielding. 
“The variance is very important for our temporal shielding 
so we can be protected,” she notes, before divulging with a 
smirk, “I have no idea what all this stuff means.” 

Ryan has a few clues where her role could lead, however. 
Some showbiz stargazers have already pegged her as one of 
fall’s breakthrough beauties; on the other hand, playing one 
of the first new characters added to an established Trek 
show, she must win over the craggy, conservative fan base. 
Feeling a wee bit of pressure, Jeri? “Thanks for bringing it 
up!” mock-shrieks the former costar of NBC’s 1996 sci-fi dud 
Dark Skies. “Yeah, it’s a bit daunting to think how fans will 
receive Seven. It’s a big question mark.” 

More like an exclamation point. Months before Ryan de- 
buted on screen, the 411 on Seven of Nine, including photos 
of the buxom Ryan, began zipping through the Internet (by 
the way, the character’s name is a mathematical abbreviation 
of her Borg designation, tertiary adjunct of unimatrix 01— 
trust us on this one): Assimilated by the big, bad, personality- 
obliterating Borg as a child, Seven of Nine would be co-opted 
by Janeway and the Voyager crew in this season’s first 
episode; they would then attempt to rehumanize her. 


“ALL OF THE CHARACTERS WERE DEPRESSED,” SAYS PRODUCER BRAGA. “WE 
DECIDED TO ACCEPT THEIR PREDICAMENT AND START HAVING A GOOD TIME.” 
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wanna have big fun? 


JUST TURN THE PAGE AND LET NBC AND ZENITH SHOW YOU HOW 
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i it’s the 


THE TONY DANZA SHOW 
8/7pm 


question: _. 


After playing Tony Banta on Jaxi and Tony 
Micelli on Who's the Boss?, the star of this 
new family comedy plays a hard-working 
single dad named — what else — Tony. 


BUILT TO LAST 
8:30/7:30pm 


questian; 


Comic Royale Watkins used his real-life 
experiences — he’s the eighth of 14 children — 
to create Built to Last, a new comedy about the 
funny business of a family business. 


3rd ROCK FROM THE S 
ONE-HOUR PREMIERE - 9/8pm 


question: 


For the premiere of 3rd Rock from | 
a surprise from his home planet: ai 


That's the point, isnt 1b? and a can have big fun and 


from your friends at Zenith. Just answer the 


five true or false questions about the NBC Must See Wednesday night line-up correctly. 


No celebrity endorsement implied. 


(Hint: Everything you have heard about 


the excitement of Must See Wednesday 


is true. 


) Send them in and you'll be 


automatically entered in the NBC Must 


See Wednesday Sweepstakes. 


esday 


Soismber 24 Drought Ta.-Vvou by 


FROM THE PEOPLE WHO KNOW. 


NBC MUST SEE WEDNESDAY SWEEPSTAKES _— 


Brought to you by zenith 


Enter T or F: 
— a —s a 5 es 


Name 
Address 
City, State, Zip 
a er; 


RULES AND REGULATIONS: No purchase necessary. To enter, correctly answer the five true or false questions about the NBC Must See Wednesday night line-up on this official entry, complete it and send it, or send a 
3x5 card with your name, address, age, phone number and answers to: NBC MUST SEE WEDNESDAY SWEEPSTAKES, P.0. Box 725, Radio City Station, New York, NY 10101. This offer is the only entry opportunity for this 
sweepstakes. No other opportunities to enter or references to this sweepstakes will be made in any other media. Entry deadline: 10/20/97. One entry per person. Sponsors not responsible for late, misdirected, or 
postage due mail. Entries become property of sponsor. The Winners will be chosen at random from all correct entries or 3x5 cards received, Grand Prize and First Prize Winners must sign an affidavit/release of liability 
and return it within 14 days of the date printed on notification or alternate winners will be determined. No prize substitution except if necessary due to unavailability, then prize of equal or greater value will be 
awarded. All taxes are responsibility of winner. Grand Prize: (1) A 4-day, 3 consecutive-night trip for 2 to Los Angeles. Prize consists of round-trip coach air transportation for Grand Prize winner and a guest between 
major airport nearest winner's residence and Los Angeles, 3 consecutive-night standard hotel accommodations (double occupancy), ground transfers to/from L.A. airport, tickets to a taping of an NBC Wednesday Night 
Show and dinner for 2 (est. value $4,000). First Prize: (1) 52” Projection Zenith/Inteq Television (est. retail value $3,600). Runner-Up Prizes: (10) The Entertainment Weekly Guide to the Greatest Movies Ever Made 
(retail value $14). Open to legal U.S. residents 18 years or older only. Odds of winning determined by number of entries received. Distribution: 1,275,000. Employees (& their families) of Zenith Electronics Corporation, 
NBC, Time Inc., and of their respective parents, subsidiaries, franchises, agents and entities are not eligible. All federal, state and local laws and regulations apply. Void in Puerto Rico and where prohibited or restricted 
by law. For winner's name send a self-addressed, stamped envelope to: MUST SEE WEDNESDAY WINNERS, P.0. Box 725, Radio City Station, New York, NY 10101. 
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TRUTHS ABOUT TELEVISION. 


HOW ABOUT THIS 60” PROJECTION SCREEN? 


THESE ARE JUST A FEW CHOICES. WE HAVE MORE. 


MAIR: PRANKIC PAYME/HELLER ARTISTS: MAKEUP: ULLI/CELESTINE L.A.; ORESS: ELISADETTA ROGIANI COUTURE; SHOES: MADISON 


STYLING: ALEJANDRO PERAZA/HELLER ARTISTS: 


RYAN ON VOYAGER’S DIRECTIVE: “YOU'VE GOT PLENTY OF BIMBO CHARACTERS, 


AND YOU’VE GOT PLENTY OF SMART CHARACTERS WHO ARE BUTTONED-UP” 


Overheated commentary imme- 
diately jammed Trek sites: “Hot! 
Hot! Hot!... I think I’m in love!” 
exclaimed one AOL post. Sniffed “T think it’s important to 
another: “Somehow the phrase see someone who is overtly 
‘Lowest Common Denominator’ sexy and has a brain” 
keeps running through my mind.” = “i 
Back at the show, cast reaction was equally trepidant. Recalls 
Robert Picardo, who plays Voyager’s holistic Doctor: “The 
concept [seemed to be] to put a female on who was so attrac- 
tive, a guy channel-surfing would hit on Voyager, the remote 
would just fall out of his hand, and he would spend the rest of 
the night drooling in front of the set.” 

While Seven’s circulation-restricting outfit transmits an ex- 
treme message (“It’s not the most forgiving costume,” sighs 
the actress. “You can see if I get goose bumps”), Berman ar- 
gues that Ryan’s heavenly body is beside the point. “She 
brings a whole new dynamic to the ship,” he says. “She’s stir- 
ring up the pot and adding a little edge of danger. She is not a 


Ryan’s Hope: 


| 
| 


’ 


babe for the sake of being a babe.” 
Indeed, while the exceedingly blunt 
Seven will eventually grapple with 
her sexuality (“Are you in love with 
me?” she asks an overly friendly 
shipmate in an upcoming episode. 
When he gives a response in the 
negative, she responds, “Then you 
wish to copulate”), early episodes 
find her struggling more with 
issues of identity and humanity. 
“We don’t want to rush this woman 
into a romance,” notes Braga. “We 
don’t know much about Borg 
women, but I think the best advice 
would be to stay the hell away.” 
For immediate gratification, look 
instead to smarmily charming Tom 
Paris (Robert Duncan McNeill) 
melding with feisty half-Klingon 
B’Elanna Torres (Roxann Dawson). 
“Just being a woman wearing a 
prosthetic with ridges on your head, 
you wonder, C’mon, how sexy can I 
be?” says Dawson. “But fans are 
completely caught up in this rela- 
tionship. They’re cheering for it.” In 
that case, might Janeway and 
Robert Beltran’s Chakotay finally 
alleviate their own sexual tension? 
“T’m too busy running the ship,” Mulgrew coyly deflects. “And 
I like the fact that there’s unspoken romance.” 

Now that the crew is embracing the adventure (and just 
plain embracing), the bottom line remains, Can Voyager cap- 
ture more viewers? Given its nasty Wednesdays-at-nine time 
slot opposite Drew Carey, 3rd Rock From the Sun, and Par- 
ty of Five, the series certainly needs all the help it can 
muster. But judging from the S eason opener, Seven 
has been generating some impressive numbers. Even up 
against a repeat of Ellen’s coming-out episode and Dateline 
NBC’s coverage of Princess Diana’s death, the premiere, 
which featured the first look at the character, gave UPN its 
highest ratings since Voyager kick-started the netlet almost 
three years ago. And if Nielsen were monitoring salivary 
glands, it would have been working overtime. “Wow! Jeri 
Ryan is probably one of the few women who could actually 
make a Borg in full prosthetics look oh-so-sexy. Drooool!!!” 
posted one overexcited AOL fan. Perhaps Spock’s Vulcan 
motto should be amended to “Love long and prosper.” 
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Lost Angeles 


rime and scana ia] 


IN THE VOLUPTUOUSLY 
engrossing L.A. Confidential 
(Warner Bros.), the corrup- | 
tion does more than burn with | 
white-hot fervor; it becomes a 
life force unto itself. As the 
credits appear, we’re treated 
to idyllic newsreel images of 
Los Angeles in the 


50s (or- 
ange groves, sun-kissed revel- 
ers), set to the jaunty sounds 
of Johnny Mercer singing “Ac- 
cent-tchu-ate the Positive.” A 
narrator, smirky and blunt— 
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it’s Danny DeVito in 
full oily ery—smacks 
his lips as he describes 
a gruesome series of 
gangland 
Adapted from James 
Ellroy’s hallucinatory 
crime novel, L.A. Con- ! 


murders. 


fidential doesn’t waste time | 


trying to pull the wool over | 
our eyes. It lets us know from | 
the start that the California 
dream is a billboard plastered 


over a rats’ nest—a paradise 


L.A. 
Confidential 


STARRING 
Kevin Spacey 
Guy Pearce 
Russell Crowe 
RATED R 
136 MINUTES 


WEEK I 


sh the underworld of L.A. Confidential, 
roy’s novel. by Owen Gleiberman 


built on blood and 
sleaze. Like China- 
town, the 1974 classic 
of Los Angeles de- 
pravity, this is the rare 


that understands what 
== bad impulses can do to 
good men. Even the heroes 
have to get down in the muck 
to take on the devil. 

On a lonely Christmas 
night, Officer 
(Russell Crowe), handsome 


NO GES Ne ER A 


night-world thriller | 


Bud White | 


NMENT 


and tan, but with the hooded 
| eyes of a street thug, stops an 
| episode of drunken domestic 


violence by enthusiastically 
beating the hell out of the per- 
petrator. White prides himself 
on protecting women, but he 
has some rather extreme 
ideas about chivalry. Mean- 
while, Det. Jack Vincennes 
(Kevin Spacey), a puckish 
smoothy with the gleam of 


fast cash in his eye, receives 
money under the table for 
providing tip-offs to Sid Hud- 
| gens (DeVito), a reporter/ 
voyeur who publishes Hush- 
Hush, a scandal sheet that 
features crimes that exist 
mainly to be sold to the public 


SECRETS AND LIARS: DeVito (left) 
and Spacey slither through L.A. 


as dirty thrills. Gossip and 
greed and sheer viciousness 
conjoin under the banner of 
“morality.” Merry Christmas! 
Then, just maybe, a white 
knight appears. Edward Ex- 
ley is a rookie cop who doesn’t 
look like a cop. He looks like 
the sexiest junior history pro- 
fessor at Yale, and he intends 
to be a heroic officer strictly 
by the book. Exley is played 
by the startlingly handsome 
Guy Pearce, who has cold, 
clear eyes, a grin that’s tooth- 
ier than you expect, and a del- 
icately intense manner that 
leaves his words echoing in 
the air like music. In L.A. 
Confidential, Pearce drama- 
tizes intellectual vivacity with 
more power than any actor 
I’ve seen in years. When Ex- 
ley’s fellow officers haul a cou- 
ple of illegal Mexican immi- 
grants into the station and 
beat them up for the sheer 
thrill of it—an incident that 
eerily echoes the recent police- 
brutality scandal in New York 
City—Exley is the only one 
on the scene eager to testify 
against them. By ratting out 
his fellow cops, he knows he’s 
making a precinct house full of 
enemies, but he seizes the 
chance to manipulate his way 
into a promotion to detective. 
So, the college boy is a player 
after all. But can even he sur- 
vive on intelligence alone? 
The plot of L.A. Confiden- 
tial is a maze of sordidness 
that leads from the Mexican- 
bashing imbroglio to a myste- 
rious multiple homicide in a 
diner to the activities of a 
wealthy pimp/pornographer 
(David Strathairn), who pro- 
vides a special, kinky service: 
girls who’ve been “cut” by a 
plastic surgeon to resemble 
movie stars. When the diner 
murders are pinned on some 
inner-city blacks, we see the 
racism of the cops in all its ca- 
sual ugliness. Ellroy is sly 


ILLUSTRATION BY TOM BACHTELL 


about setting this fully 
ripened immorality in the 
past, knowing—with a wink— 
that he’s also depicting the 
present. Like most of Ellroy’s 
novels, L.A. Confidential is a 
dark-side-of-the-moon rever- 
ie, a neo-Chandler pulp fanta- 
sia that wears its rotting or- 
gans on the outside. The 
movie, directed with feral au- 
thority by Curtis Hanson 
(who cowrote the script with 
Brian Helgeland), weaves an 
underground web of cops, 
criminals, politicians, tabloid 
blackmailers, and, of course, a 
femme fatale: Kim Basinger 
as a lonely hooker who works 
as Strathairn’s “Veronica 
Lake.” This is the first film 
that has truly gotten Ellroy 
on screen, and, in many ways, 
it’s a sleeker and more plea- 
surable experience than his 
hard-boiled-bebop prose. With 
its plot that zigs and zags like 
knife slashes, its cynicism 
stoked to the melting point, 
the movie brings the thrill of 
corruption crackingly to life. 

As the strands tie together, 
they gather like a noose 
around anyone who dares get 
close to the truth. It was an in- 
spired touch to cast Pearce 
and Crowe, both from Aus- 
tralia, as Exley and White. Af- 
ter squaring off in hatred, the 
two end up working as a yin- 
and-yang team—brains and 
brawn, instinct and brute 
force. It’s Spacey, though, as 
the strutting Vincennes, a 
tomcat roiling in self-dis- 
gust, who delivers the film’s 
most memorable line. Asked 
why he became a cop, he 
pauses, gazes into the dis- 


4 
tance, and says, with blank Cs } 


sadness, “I don’t remem- 
ber.” Then he gets his 
chance to remember. L.A. 
Confidential shows us 
what it takes to find 
your honor in a world that’s 
lost its soul. A 


@ SLY MOVES Sylvester Stallone may have shed those 40 
extra Cop Land pounds, but his plate is fuller than ever. In 
addition to reprising his one-man-army role for Dimension 
Films’ upcoming Rambo installment, Stallone is chewing over 
weighty parts in Miramax’s race-car flick Formula One and, 
reportedly, Paramount’s military drama Rules of Engage- 
ment. There might be good news here for Stallone’s rejuve- 
nated career as a serious thespian, but it may mean a lot of 
thumb twiddling for Universal, which 
signed the star to a $60 million, three- 
picture deal two years ago, after he 
agreed to make Daylight. While the 
actor’s rep hasn’t revealed his next 
project, don’t expect it to be on the 
Universal lot. Says a studio spokes- 
man: “There’s no time limit to when he 
has to do these three movies. I’m sure 
over time the three pictures will prob- 
ably get made.” —Chris Nashawaty 


@ INTO THE WOOD Further proof that Hollywood may 
be going to creative hell in a handbasket: Even the long- 
lost scripts of legendarily awful film- 
maker Ed Wood (Plan 9 From Outer 
mM Space) are now considered legit 
properties. | Woke Up Early the Day 
! Died, an indie production about a 
thief on a homicidal bender, has 
just wrapped. No word yet on 
whether stars Billy Zane, Christina 
Ricci, Eartha Kitt, and Nicollette 
Sheridan sport really tight angora 
sweaters. —CN 


@ FURTHERMORE 
While the top 
prize at the Venice 
Film Festival went to 
the Japanese entry 
Hana-bi, the acting 
honors went to two 
Americans: One Night 
Stand adulterer Wesley 
Snipes and Niagara, 
Niagara Tourette’s 
sufferer Robin Tunney. @ 


GET READY TO RAMBO: Stallone 
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WEB OF 


LIES 


Visit the hilarious 
LIARLIAR website 
and cast your vote 
for your favorite lie! 


SPONSORED BY 
THE ACADEMY OF TRUTH & HONESTY 


IMOSINE 
we So mee one 


unde pen 
LOOK FOR THE 


LIARLIAR 


VIDEO PROMOTION! 
Watch USA Up All Night on 9/13, 9/20 
and 9/27@12:30am E.T./11:30pm C.T. 
and visit the LIAR LIAR website 
for more details. 


UNIVERSAL 


WwW.Universolstudios.com/home/liarliar 


1X YORKSHIRE steelwork- 
ers stripping. One Japanese 
businessman waltzing. And 
an English queen mourning. 
It would be hard to assem- 
ble a less likely crew to 
challenge current box 
office leaders Harrison 
Ford, Demi Moore, and Steven Seagal. 
But as the summer’s stars pack up 
their tents, the art-house films The Full 
Monty, Shall We Dance?, and Mrs. Brown 
have utilized stealth campaigns and 
word of mouth to establish their toe- 
holds. Here’s how they did it: 

@ Thanks toa last-minute plea from Fox 
Searchlight president Lindsay Law last 
Thanksgiving, The Full Montyjust barely 
squeezed into January’s Sundance Film 
Festival—a fitting showcase, since Law 
made the deal for the $3 million comedy 
at the previous year’s gathering. But 
Fox’s specialty division held off opening 
the movie until Aug. 13. “By August, audi- 
ences tend to be exhausted [from special- 
effects movies],” says Law. “They just 
want a movie set on earth.” “What is the 
Full Monty?” asked a teaser ad, tied to 
two months of advance screenings pro- 
moted by local media in 10 cities. The film, 
now in about 400 theaters, enjoyed the 
highest per-screen average (more than 


STEPPING OUT: Indie films Monty (below) and 
Shall We Dance? strut their stuff against the odds 


$29,000 its opening weekend) of any movie 
released so far this year. 

@ Shall We Dance? also played Sundance 
before Miramax released it on July 11, 
in the middle of the summer block- 
busters. “In a summer filled with aliens 
and explosions, it’s about an explosion 
of the heart,” says Amy Israel, the Mira- 
max exec who acquired the movie. Print 
ads focusing on dancing feet were 
designed to emphasize the movie’s 
mood—and conveniently obscured its 
Japanese setting. With $5.8 million to 
date, Shall We Dance? should surpass 
Akira Kurosawa’s Ran (1985)—which 
grossed $7 million—as the most suc- 
cessful Japanese import ever. 

@ After Mrs. Brown’s premiere at 
Cannes, Miramax tested the film at 
screenings for groups such as school- 
teachers and decided to release it on July 
18. An early ad line, “Royal watching has 
never been so much fun,” was retired 
even before Princess Diana’s death, but 
that wasn’t the only marketing element 
that changed: While the film’s original 
ads featured a dour Dame Judi Dench as 
Queen Victoria, a revised version showed 
her laughing it up. With $4.9 million in its 
coffers at press time, the drama is prov- 
ing to be a piece of Victoriana that’s far 
from antique. —Gregg Kilday 
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Outfor Blood 


Director Wim Wenders tries to pinpoint and 
puncture the Hollywood ills in The End of Violence 


LOS ANGELES—GEOGRAPH- 
ical seat of Hollywood, colos- 
sus of popular culture— 
makes an easy metaphor for 
everything rotten in America. 
Point a camera at the movie 
producer sitting near the pool 
at his glittering home, run- 
ning his empire by remote 
control using the highest-tech 
electronic hookups Japan can 
provide. Show him 
oblivious to the sound 
of the enduring ocean 


The 


Violence 


tions breakdown, mass ap- 
petites, immigration trends, 
and millennial dis-ease. 

But it’s a cheap allusion. In 
The End of Violence (VG), 
German director Wim Wen- 
ders—who previously report- 
ed from the USA in Paris, 
Texas, which won the 1984 
Palme d’Or in Cannes—sees 
the country as a terrain of 
paranoia and danger, 
manipulation and deca- 
dence. And the only 


End of 


STARRING 


down below, the sight 
of a squadron of poor 


Bill Pullman 
Gabriel Byrne 


way to save one’s soul 
is to drop out, re- 


RATED R 


Mexican gardeners 
blowing leaves all 
around him, and the needs of 
his neglected wife, who can 
get her husband’s attention 
to say she’s leaving him 
only by phoning from the 
bedroom to the garden. 
There. You’ve got an all-in- 
one, instant allusion to class 
warfare, spiritual emptiness, 
corporate greed, communica- 


122 


MINUTES 


nounce, and heed the 
kindness of compas- 
sionate Mexican gardeners. 
The bombast and simple- 
mindedness of the premise 
crush the intricacy of the 
densely plotted script (by TV 
writer Nicholas Klein), which 
springs from the intersection 
of two arenas of violence: that 
of Mike Max (Bill Pullman), a 
movie mogul who makes tons 


of money from his very popu- 
lar, violent thrillers, and Ray 
Bering (Gabriel Byrne), a sur- 
veillance expert at work on a 
secret government project to 
track crime with a network of 
hidden cameras. Mike surveys 
his world via computers from 
his aerie on the cliffs of Mal- 
| ibu; Ray checks his cameras 
from his perch in L.A.’s Grif- 
fith Park observatory. Mike 
loses the affection of his orna- 
mental wife (Andie MacDow- 
ell, low-energy in fancy lin- 
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BELLE PACIFIC: MacDowell’s wanting wife calls for attention in The End 


gerie); Ray keeps the affec- 
tion of his invalid father (di- 
rector Sam Fuller, in homage). 
Mike, who himself becomes 
the victim of violent crime, es- 
capes and hides with the help 
of his immigrant gardeners; 
Ray’s loneliness is assuaged 
by the mute soulfulness of his 
immigrant housekeeper, who 
has survived torture in El Sal- 
vador only to empty a brood- 
ing man’s wastepaper basket. 

And so on, and so on, and 
so on. (I’ve left out a number 
of so-ons, including a gangsta 
rapper who renounces vio- 
lence in his lyrics, and a 
stuntwoman who renounces 
faking violent acts.) Pullman 
and Byrne, in appealing per- 
formances, do all they can to 
evoke the humanity, howev- 
er tamped down, in their 
characters’ American Man 
souls. But they can do only so 
much among such sterile 
stereotypes. Cinematograph- 
er Pascal Rabaud provides 
some beautiful images of Los 
Angeles. In the end, though, 
Wenders’ cold, high-toned 
lecture—Repent! repent! 
and treat your people of 
color well!—is, as they say 
in America, a no-brainer. 
—Lisa Schwarzbaum 
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The Week 


Reviews by OWEN GLEIBERMAN and LISA SCHWARZBAUM 


FIRE DOWN BELOW (Warner Bros., 
R) Does Steven Seagal ever take 
off that droopy black leather sport 
coat? He looks like he just stepped 
out of a nightclub from a distant 
decade. Seagal’s bad-fashion-day 
stylings are even more noticeable 
than usual in Fire Down Below, 
which casts him as an enforcer for 
the Environmental Protection 
Agency—love those kamikaze 
ecologists!—who is trying to blend 
in with the rednecks of an Ap- 
palachian village in Kentucky, the 
kind of coal-mining backwater that 
seems populated entirely by extras 
from Deliverance and Sling Blade. 
Seagal arrives in town to stop an 
evil oil baron (Kris Kristofferson, 
who can now smirk with his wrin- 
kles) from dumping toxie waste 
into the green, green hills. This is 
yet another one of Seagal’s eco- 
thrillers, and though a cut above 
the snowbound On Deadly Ground, 
it’s logy and dull, a slowpoke West- 
ern in which the dignity-of-our- 
landscape concerns are a mere dis- 
traction from scenes in which 
Seagal takes on 10 men at a time 
by dispensing apocalyptic blows to 
neck, nose, and—his pet target— 
crotch. The star hasn’t lost his gift 
for making sadism seem impish. 
After a while, however, you may 
notice that the film’s mayhem is ac- 
complished almost entirely through 
editing. Bulky and soft beneath his 
black leather security blanket, Sea- 
gal isn’t quite moving anymore. 
He’s become a parody of stoic rec- 
titude—an inaction hero.C —OG 


THE MYTH OF FINGERPRINTS (Sony 
Pictures Classics, R) Just what 
you would imagine would happen 
when the pretty players in a 
Ralph Lauren ad go home for 
Thanksgiving: Discomfort, dys- 
function, and lousy communication 
skills make for a mopey holiday. In 
this anti-Norman Rockwell fea- 
ture debut from writer-director 
Bart Freundlich, four adult chil- 
dren (and their assorted signifi- 
eant others) reunite with their 
parents in their pro—Norman 
Rockwell New England home— 


THAT MOVIE YOU 
ALWAYS WANTED TO SEE 


IS PROBABLY ON 
RIGHT NO 


There's a great movie on U.S. Satellite Broadcasting” whenever you turn on your TV. Get more movie choices. More often. & 


the first time everyone has been | 


together in three years. But one 
son (ZR’s Noah Wyle, replicating 


his soulful-cutie TV style) is still | 


simmering because Dad (Roy 
Scheider), an eccentric loner, once 
made a pass at his ex-girlfriend 
(Arija Bareikis); the other (Mi- 
chael Vartan) is a screwup; one sis- 
ter (feisty Julianne Moore, an in- 
vigorating breeze in all the 
emotional dampness) is generally 
furious with the world; the other 
(Laurel Holloman), the tomboy 
youngest child, is defiant. And 
Mom (Blythe Danner) just wafts 
around the house. Freundlich is 
smart to create an antidote to 


Woody Allen’s WASP envy; he | 


could have called this Nobody 


Says I Love You. But, with its | 


overdetermined intersections of 


too many oversimplified charac- 


ters, this glum family reunion is 
about as involving as, say, an ad 
for Polo jeans. G —LS 


AIR FORCE ONE (2) Richly tense 
and satisfying. When Air Force 
One is hijacked by a Russian ter- 
rorist (Gary Oldman), the Presi- 
dent (Harrison Ford), a red-blood- 
ed liberal superjock, leaps into 
action. A (#389, July 25) —OG 


CONSPIRACY THEORY (2) Mel Gibson 
goes to town as a New York City 
cabbie who sees conspiracies 
everywhere. The first half of this 
literate thriller is a jittery tone 
poem about justified paranoia, but 
the remainder is an overloaded it- 
eration of a Lethal Weapon proj- 
ect. B- (#392, Aug. 15) —LS 
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THE WEEK 


‘Men in Black’ 


With its $385 million 
worldwide box office 
take (as of Sept. 4), the 
sci-fi smash became 
the highest-grossing 
movie in Columbia 
Pictures’ history. 


LOSER OF THE WEEK 


‘Men in Black’ 


The Internet is buzzing 
with news that recent 
newspaper ads for 

the film contain the 
subliminal image of a 
male organ in the 
creases of Tommy 

Lee Jones’ jacket. 


EXCESS BAGGAGE (PG-13) A slow- 
moving, sour, sloppily assembled 
teen drama about an alienated 
rich girl (Alicia Silverstone) who 
fakes her own kidnapping in or- 
der to get her negligent daddy’s 
attention. The tedious pouting on 
the part of Silverstone means 
you’re free to forget about her 
and concentrate instead on the di- 
verting ensemble mumbling and 
squinting of Benicio Del Toro (as 
a car thief) and Christopher 
Walken (as the girl’s daddy’s “fix- 
er”). D (#395, Sept. 5) —LS 


THE FULL MONTY () A bunch of 
unemployed, un-buff English 
blokes strip to their Skivvies—and 
beyond—to make a bit of money 
and rescue their pride in this in- 
gratiating bit of malarkey. The 
comic moments are winning, but 
they’re infected with a laughing- 
and-stripping-through-tears pathos 
that makes you feel cheap for 
encouraging all the prancing. 
B (#393/394, Aug. 22/29) —LS 


THE GAME (R) An intensely excit- 
ing puzzle-gimmick thriller. In San 
Francisco, Nicholas Van Orton 
(Michael Douglas), a control-freak 
investment banker, receives an in- 
vitation to call Consumer Recre- 
ation Services, an ominous compa- 
ny that designs elaborately staged 
and executed life “games.” He soon 
confronts a dizzying array of traps 
and terrors. Director David Finch- 
er has crafted a thriller about a 
man who watches his life turn into 
a thriller. Are the game’s designers 
actually trying to do Nicholas 
harm? The Game is a piece of pop 
paranoia—Kafka as roller-coaster 
ride. B+ (#396, Sept. 12) —OG 


G.I. JANE (2) Ridley Scott’s grim- 
ly inspirational epic makes Navy 
SEAL training look—literally— 
like hell. Yet there’s no denying 
that it pumps up a powerful new 
myth of Olympian feminine re- 
silience. Were women put on 
earth to be warriors? Demi Moore 
certainly was. The role of the iron- 
willed Jordan O’Neil fits her as 
snugly as a new layer of muscle. 
B- (#393/394, Aug. 22/29) —OG 


HOODLUM (2) Laurence Fishburne 
has a brooding authority as 
Ellsworth “Bumpy” Johnson, who 
takes over the Harlem numbers 
rackets during the mid-’30s and 
fights to win back the neighbor- 
hood from the vicious Dutch 
Schultz (Tim Roth). Director Bill 
Duke never summons the operatic 
power of the gangster genre, but 
the movie is staged with proficient 
confidence. B (#395, Sept. 5) —OG 


MIMIC (2) Everything you want in 
a big-bug thriller. The insects here 
are giant winged mutants that 
leap about an abandoned New 
York subway station with all 
the obscene pitter-patter speed 
of the monster fetus in Alien. 
B+ (#393/394, Aug. 22/29) —OG 


MONEY TALKS (R) Chris Tucker 
plays a street hustler who views 
every encounter, every sentence, 
as a chance to shake someone 
down. Tucker is as noisy and insis- 
tent as a mosquito (and sometimes 
as annoying), but when he stings, 
he draws laughs as well as blood. 
C+ (#393/394, Aug. 22/29) —OG 


SHE’S SO LOVELY (2) Working from 
a script by his old man, John Cas- 
savetes, Nick Cassavetes attempts 
to re-create the late filmmaker’s 
world of boozing, falling-apart 
characters. Robin Wright Penn 
wobbles gamely in the role of a 


| woman still crazy in love with her 
| plain-crazy first husband (Sean 


Penn), even though she married a 
more stable second husband (John 
Travolta). B (#395, Sept.5) —LS 


BELOW THE BELT: Eco-warrior Seagal dispenses bone-breaking justice 


home studio, in 1995, way before his current tailspin began. 
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FIRE’ WITHOUT A SPARK 


ALK ABOUT hollow victories. Steven Seagal’s Fire Down 
Below may have debuted atop the box office heap, but 
considering the film kicked up just $6 million its first 
weekend, that heap was more molehill than mountain. This ranks 
as the star’s worst opening since his first feature, 1988’s Above 
the Law: That movie, which took in $2 million at only 350 screens, 
scored a far livelier per-screen average ($5,823 versus Fire’s 
$2,600). With Seagal’s previous starring vehicle, last year’s The 
Glimmer Man, eventually grossing just $20 million, there’s no 
question the black-belted action hero is in a slump. And Sony, 
whose Columbia Pictures unit originally developed Fire, ends up 
looking prescient: Concerned that the movie’s $45 million budget 
was too expensive, the studio sold the project to Warner, Seagal’s 


FIRE DOWN BELOW Warver Bros. 

G.I. JANE Hollywood 

MONEY TALKS New Line 

HOODLUM United Artists 

AIR FORCE ONE Columbia 
CONSPIRACY THEORY Warner Bros. 
EXCESS BAGGAGE Columbia 

MIMIC Dimension 

COP LAND Miramar 

MEN IN BLACK Columbia 

SHE’S SO LOVELY Miramax 

GEORGE OF THE JUNGLE Walt Disney 
EVENT HORIZON Peramount 

KULL THE CONQUEROR Universal 
LEAVE IT TO BEAVER Universal 
CONTACT Warner Bros. 

THE FULL MONTY Fox Searchlight 

MY BEST FRIEND'S WEDDING 7}iStar 
PICTURE PERFECT 20th Century Fox 
CON AIR Touchstone 
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Mass Appeal 


TELEVISION DRAMAS THAT 
take religion or spiritual mat- 
ters seriously are often like 
licks on the cheek from a 
Saint Bernard—excessively 
friendly, warm, and wet. Re- 
assurance and comfort are the 
steadfast goals, since it is as- 
sumed that people want their 
beliefs confirmed, not ques- 
tioned, even if that question- 
ing might result in a fresh- 
ened, strengthened con- 
firmation. That’s essentially 
why a clearheaded, beautiful- 
ly conceived new show about 
a Catholic priest, Nothing 
Sacred, is going to havea 
tough time attracting people 
who enjoy higher-power smi- 
ley buttons like PS 
Touched by an An- 
gel and Promised 
Land. Well, that 

and the fact that 

Sacred is in a too- 
early time period, 


Already fall’s most controversial new show, Nothing Sacred, about an 
irresolute priest, is also one of its best written. by Ken Tucker 


up against Promised 
Land and Friends. In- 
deed, given the ways in 
which Nothing Sacred 
is going to be sorely 
tested for viewership, 
you’d almost think one of the 
most mysterious ways in 
which God works is as a net- 
work programmer. 

Sacred follows the travails 
of Father Francis Xavier 
“Ray” Rayneaux (Kevin An- 
derson), who presides over 
the inner-city, racially mixed, 
cash-searce parish of St. 
Thomas. Father Ray is the 
sort of young man of the 
cloth who wears running 
shoes beneath his vestment 
and whose pervasive 

sense of irony prompts 

a dismayed colleague 

to remark, “You’re the 
pastor, and you 
can’t even talk 
about God with 


a straight face.” 
Because he lets the 
homeless sleep on the 
church’s front stoop 
and listens to loud 
R&B, we know Father 
Ray is some kind of liberal— 
you get the distinct sense that 
had he been a priest in the 
’60s, Ray would’ve been pour- 
ing bottles of pig’s blood into 
government draft-record files 
alongside religious radicals 
like Philip Berrigan. As Ray, 
Anderson is certainly not the 
male version of Angel’s Roma 
Downey. This guy could easi- 
ly have been obnoxious, but 
Anderson, a theater and film 
actor (A Thousand Acres), 
does a remarkable job of mak- 
ing this seruffily self-righteous 
yet self-doubt- 
ing rabble- 


rouser likable. (Among other 
things, he’s that ideal adoles- 
cent-girl crush: a cute priest.) 
As you might imagine, 
some Catholics have, without 
viewing the show, already 
started pelting ABC and the 
producers with letters of 
protest. Well, I’ve seen the pi- 
lot and read three future 
scripts for the series, and 
would point out that there’s a 
conservative character cus- 
tom-made to challenge Ray’s 
knee-jerkiness, wise old Fa- 
ther Leo (played by I'll Fly 
Away’s Brad Sullivan). 
Besides, one great virtue of 
Sacred is that it quickly tran- 
scends political labels to grap- 
ple with everything from 
abortion (should the church 
secretary get one?) to celiba- 
cy (should Ray go to bed with 
an ex-girlfriend in need of inti- 
mate comfort?). I know—eek; 
these are the kinds of plotlines 
designed to herald big, 
screaming important social 
messages. But blessedly, they 
don’t. True to its title, Sacred 
holds neither political nor reli- 
gious correctness as sacro- 


sanct. It makes Roman Cath- 
olic policy clear, then shows 
how policy can play out in 
messy lives. 

Those of you wondering 
what qualifies mere TV writ- 
ers to create a wafer-dispens- 


Ray should know that the pi- 
lot was written (as will be 
some subsequent episodes) by 
a Jesuit priest—he uses the 
pseudonym Paul Leland. And 
one of Sacred’s executive pro- 
ducers is Richard Kramer, a 
guiding intelligence behind 
thirtysomething. This new 
show has a similarly dark, 
moody, burnished look to it, 
but in this case, it really suits 
the series’ chief location and 
subject matter, which are, re- 
spectively, a gravely lovely 
old wooden-beamed church, 
and the grave, troubled se- 
crets that people bring into it. 

Ultimately, Nothing Sa- 
cred seems to exist to help 
prove, in the words of the 
great theologian Karl Barth, 
that God “exists neither neat 
to Man nor merely above 
him, but rather with him, by 
him and, most important of 
all, for him.” Except, of 
course, Nothing Sacred 
would be sure to have old 
Karl add female pronouns to 
that sentence. A- 


FATHER FIGURES: Sacred’s priest 
Anderson with (from left) Bruce 
Altman, Tamara Mello, and Wendy 
Gazelle; Sullivan’s conservative 
clergyman (below) balances his 
liberal colleague 


ing loose cannon like Father | 


@ WHEN LIFE AND ART COLLIDE: Last sea- 
son, when The Naked Truth moved from ABC 
to NBC, the Peacock transformed the Téa 
Leoni vehicle from a risqué sitcom about a 
tabloid paparazzo into a generic 
office comedy. The results were 
less than stellar, and this season 
Naked was heading back to its 
roots. But with the death of 
Princess Diana and the resulting 
backlash against guerrilla pho- 
tographers, producer Brillstein- 
Grey Communications is said to 
be regretting the decision. 

The first three episodes of 
the new season—which find 
Leoni’s Nora Wilde resuming life 
as a member of the paparazzi— 
are already in the can, but, says 
an exec close to the show, “We 
have tweaked anything that 
comes close to the line of 
questionable taste.” Further- 
more, there won’t be any celeb 
stalking a la the show’s fresh- 
man season on ABC, when Nora 
was seen hounding Tom Hanks 
and trying to steal a urine 
sample from Anna Nicole Smith. 

Leoni (now married to noted 
paparazzi hater David Duchovny) 
is said to be particularly unhappy 
with the tabloid setting. Some wonder, 
though, if her concern is really just a smoke 
screen, masking her real desire to quit the 
shaky series. You can’t blame her; if Naked 
flops, she becomes a two-time TV loser 
(anyone remember Flying Blind?). 


mM SEMIANNUAL OPRAH RETIREMENT 
WATCH: On Sept. 15, Oprah Winfrey must 
decide whether to sign on for at least one 
more year, and, of course, there’s the usual 
speculation that the queen of yak will hang 
up her crown. 

Unlikely, say industry insiders, though 
they do point out that Winfrey has reason 


BY JOE FLINT 


WINFREY 


to be miffed at King World 
toppers Michael and 
Roger King, who, while 
selling their latest talk 
diva, Roseanne, appar- 
ently hinted to TV sta- 
tions that Winfrey might 
walk after the 1997-98 
season. They certainly don’t want that to 
happen (King World makes an estimated 
$300 million plus from Oprah annually, or 
about 40 percent of the company’s rev- 
enues), but they also couldn’t 
resist a chance to position 
Roseanne as a possible heir. 

In 1995, the last time Winfrey 
toyed with quitting, she said the 
decision to keep going was 
“difficult” because she “wanted 
to feel completely confident that 
the show can stay fresh and 
entertaining.” Though it’s still on 
top of the ratings, Oprah has 
become more celebrity driven of 
late, no doubt in response to the 
stunning success of Warner 
Bros.’ The Rosie O’Donnell Show. 

Of course, if Oprah should 
decide to walk, Rosie would be 
the big winner, thanks to smart 
dealmaking by Warner Bros. 
When the studio was launching 
O’Donnell, it put clauses in many 
of its contracts with stations 
that also carry Oprah indicating 
that if Winfrey leaves, Rosie gets 
her much-coveted time slot. 
King World is taking a similar 
approach with Roseanne, which 
debuts in the fall of 1998. 


@ TO BE OR NOT TO BE: As Access Holly- 
wood enters its second season, the question 
is, Will there be a third? The show’s owners, 
NBC and Fox’s Twentieth Television, are look- 
ing to end their joint partnership to produce 
and distribute the would-be challenger to 
Entertainment Tonight. While the show’s rat- 
ings have remained steady, it has never 
really threatened ET’s dominance, and Fox’s 
decision to move Access into less, well, 
accessible time periods isn’t helping. One 
thing’s for sure: Sportscaster Pat O’Brien, 
who just left CBS to become an Access host, 
should have a serious chat with his agent. B 


ENTERTAINMENT WEEKLY 


63 


64 


Right up Her ‘Ally’ 


Wooed to take a supporting role on Fox’s lawyer dramedy Ally McBeal, Melrose basket case 
Courtney Thorne-Smith finds herself moving to a new place. by Kristen Baldwin 


OURTNEY THORNE-Smith 
may have moved out of Mel- 
rose Place last May, but she 
didn’t go far. Her new job, 
playing a sharp and sexy 
attorney on the law dramedy 
Ally McBeal, keeps Thorne- 
Smith on the same network 
(Fox) and the same night (Monday, follow- 
ing Melrose), married to a character 
named, of all things, Billy. 

“Il don’t even have to learn any new 
names!” jokes Thorne- 
Smith. “It’s like the universe 
said, ‘She’s a little tired. 
Let’s not confuse her.’” 

Not that making it to Mc- 
Beal was as easy as chang- 
ing dressing rooms. After 
spending five years as alco- 
holic adwoman Alison Park- 
er, 29-year-old California 
native Thorne-Smith left 
the MPapartment complex 
only to find that producers 
still saw the mark of Mel- 
rose on her forehead. 

“| got beaten to death 
trying to find a new job. It 
was like, ‘Oh, now | remem- 
ber. This is what rejection 
feels like,’” she says. “Lit- 
erally, the morning | sur- 
rendered—I called a friend 
and said, ‘Yeah, I’m takinga 
year off’—the phone rings. 
It’s my agent telling me 
David Kelley had called. And 
you just don’t ignore that.” 

Certainly not, especially 
since the creator-executive 
producer of Chicago Hope 
and The Practice was calling 
to offer her the pivotal role 
of Georgia, the lawyer mar- 
ried to Ally’s ex-boyfriend/ 
one-and-only true love. Kel- 


SPE Pets MPBrECRy S091) 918). 8" 7 


ley decided to expand and recast the part 
(Thorne-Smith replaces Anna Gunn, who 
Kelley says will have a recurring role on 
The Practice this fall) after shooting the 
pilot. “We needed to find someone who 
wouldn’t be overshadowed in scenes [with 
Ally’s Calista Flockhart],” says Kelley, who 
first worked with Thorne-Smith in 1989, 
when she played a Los Angeles Laker Girl on 
another lawyer drama, L.A. Law. “Aside 
from her sexuality, which is obvious, 
Courtney exudes a certain strength asa 


COURTNEY’S LOVE: Thorne-Smith slips into a romantic triangle on McBeal 
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woman.” This time, the ghost of Alison 
Parker actually helped Thorne-Smith land 
the gig. Explains Kelley: “To have a Melrose 
face might help the show get sampled.” 

There’s no doubt that Thorne-Smith 
owes her renown to Aaron Spelling’s soap. 
But five seasons of Alison’s catastro- 
phes—molestation, blindness, drinking, 
carjacking, more drinking—would drain 
any actress. And with the show’s ratings 
declining and her contract expiring, 
Thorne-Smith (along with four colleagues) 
hit the road. “I think part of 
the reason the show was 
losing steam was because 
we were,” she says. 

Never mind that this lat- 
est career move downsized 
the actress from star to 
supporting player. Thorne- 
Smith says she’s grateful 
for a lighter workload after 
Melrose’s grueling 34- 
episodes-per-year sched- 
ule. “I had this ongoing de- 
bate with my agent,” she 
says. “He’d say, ‘They have 
to put you in more!’ I’d say, 
‘I[need more time off!’ Now 
I'm reading the scripts 
going, ‘| want more stuff!’ 
because it’s so good. But | 
don’t want to be working 12 
to 14 hours a day this year.” 

Fortunately for Thorne- 
Smith, the Georgia-Ally dy- 
namic should prove consid- 
erably less taxing. Rather 
than backbiting, the pair 
forge a tentative bond— 
something Thorne-Smith 
applauds. “We rarely see 
women choose each other 
over men [on TV]. It’s always 
women stabbing each other 
in the back,” she says. “Es- 
pecially on Melrose.” & 
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| Asa hug-happy s 


PERHAPS BECAUSE HE’S 
done so little TV, actor/dancer 
Gregory Hines doesn’t seem 
to have ar 

how a dad in a sitcom is sup- 


posed to behave. The result, 
in The Gregory Hines Show 
(CBS, Fridays M 

is a different sort of father. 


Neither Bill Cosby-grumpy | 


nor Ozzie Nelson-doofy, 
Hines’ Ben Stevenson is an 
enthusiastic, seriously silly, 
touchy-feely parent to his son, 
Matty (the appealing Brandon 
Hammond). Ben kisses his 12- 
year-old boy as often as he can 
pin the kid down, and when he 
hugs Matty, you get the feel- 


ing that he’s trying to pass his | 
| go book publisher, the show 


own life force into the lad. 


oft Show 


s into 


100d 


is a widower just re- 
entering the dating market, 
and some of the show will re- 
volve around that awkward- 
ness. More promising is the 
occasional presence of Ben’s 
father, James, a stiff-limbed 
sourpuss (Bill Cobbs). Be- 


| tween them, James, Ben, and 


Matty offer three generations 
of African-American men 
with personalities guaranteed 
to both clash and mesh in fun- 
ny and perhaps even enlight- 
ening ways. So far, The Grego- 
ry Hines Show doesn’t have 
many big laughs, and wheney- 
er it leaves the Stevenson 
apartment to visit Ben’s mun- 
dane-seeming job as a Chica- 


LA A 


PARENT TRAP: Hines puts the squeeze on sitcom son Hammond 


becomes seriously generic. 
But you know what? That al- 
most doesn’t matter. There 
are plenty of places to go on 


m 
o” 
wo 


cerity and spirit. B 


| TV for big yuks; many fewer 
| places to see familial love por- 


ed with such bracing sin- 
—KT 


Cybill Shepherd 
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BOWLED OVER: The 


experience with ‘g,, channel’s promotional 
her profession is begging cup 
largely limited to 4 


TV BY KEN TUCKER 


Television struggles to commemorate the 
life and death of the saintly Mother Teresa 


INKED IN DEATH 
as only TV can insist 
on such linkage, 
Princess Diana and 
Mother Teresa have 
been media odd-cou- 
pled: a life ended far too ear- 
ly; a life come to its peaceful 
conclusion. A pair united in 
their use of fame as a tool to 
leverage the visibility of the 
non-famous—the poor, the 
sick, the victimized. “The 
world’s two most recognizable 


women...who gave so much to 
others,” said Tim Russert on 
Meet the Press; sentiments 
like that, along with the end- 
lessly replayed clip of Diana 
meeting Mother Teresa, cre- 


ate a dizzying collapse of 


proportion, one that either ab- 
surdly inflates Diana’s heart- 
felt charity work or reduces 
Mother Teresa’s lifelong labor 
to a shrewd PR move. 
Because Diana’s adult life 
was a public one lived in the 
context of celebrity, the sheer 
volume of media artifacts con- 


“Baywatch” | 
Weekdays at | 


4pm/3C and 6pm/5C 


cerning her (photos, video- 
tapes, books, documentaries, 
TV movies) made television 
reporting on her death copious 
and thorough, verging on the 


overwhelming. Mother Teresa 
is another matter entirely. 
There is very little precedent 
for the coverage of a self- 
sacrificing woman of faith in a 


The Flying Nun on 
the one hand and Sister 
Wendy’s Story of Painting 
(“Caution: This show may be 
habit forming!” say its current 
print ads) on the other. 

As a result, TV examina- 
tion of Mother Teresa’s legacy 
has been far more tentative 
than Diana’s, limited to appre- 
ciations of her heroic ministra- 


MOTHERS SUPERIOR: 
Teresa meets Princess 
Diana at her mission in 
New York City last June 
(left); Chaplin portrays 
the nun in a reverent 
biopic (above) 


tions to the destitute, with in- 
terviewees chosen primarily 
from within the Catholic 
Church. Which is probably 
just as well. The day of her 


death, she was 
referred to by Ted 
Koppel on Nightline as “the 
tiny, saintlike, wizened old 
nun,” an accurate if rather se- 
vere description that sounded 
uncomfortably like the sort of 
withering tags the satiric Spy 
magazine used to attach to 
fat-cat celebs. 

It is likely that Mother 
Teresa will be nominated for 
sainthood after the requisite 
five-year waiting period. But 
she will receive the canoniza- 
tion of TV moviedom much 
sooner, since cable’s Family 
Channel had already sched- 
uled Mother Teresa: In the 
Name of God’s Poor, starring 
Geraldine Chaplin (The Age of 
Innocence) in the title role, to 
premiere Oct. 5 at 7 p.m. 

The TV movie will un- 
doubtedly be watched by 
many more people than it 
would have had Mother Tere- 
sa lived, but it won’t hold up 
well to close scrutiny, I’m 
afraid. In the Name is one of 
those careful, gilding-the-facts 
productions—an almost liter- 
al hagiography—that lacks 
any sort of narrative drive 
and is striking only for the ob- 
viousness of its dialogue (“I 


t an } 


Starting Sept. 22 


Lifeguards now on 
duty five days a week. 
Catch your favorite 
“Baywatch” cast 

on USA Network. 
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The cure for the common show. 


knew I had to do something to 
make life better for the poor!” 
announces the young nun). 


Although the movie is pre- > 


scient in including some 
hearty media bashing—an 
archbishop sneers at a head- 
line, “THE ANGEL OF THE 
Stums! The local papers can’t 
get enough of her!”—its chief 
virtue is Chaplin’s vinegary 
performance, as spare and 
tough-minded as its subject’s 
manner always seemed to be. 

The movie, which also fea- 
tures William Katt as a fic- 
tional journalist with a Santa 
beard, is dull but tasteful. Less 
so is the Family Channel’s 
way of promoting it; along 
with a review cassette of the 
film, TV editors were sent a 
ceramic alms bow] apparently 
modeled on the ones beggars 
use on the streets of Calcutta. 
A souvenir beggar’s bowl! It 
comes complete with Mother 
Teresa’s words inscribed on it: 
“Love has to be put into ac- 
tion.” It could have been 
worse: The Family Channel 
might have gone with “Moth- 
er Teresa has Girl Power.” 


SOUND BITES 
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WINNER OF THE WEEK 


Warren Zevon 
Subbing for Paul Shaffer 
(off shooting Blues 
Brothers 2000) as Late 
Show’s bandleader, the 
Excitable Boy was 
funnier than Paul—or 
Dave, for that matter. 


LOSER OF THE WEEK 


‘Good Morning, 
America’ 


The much-hyped 
departure of Joan 
Lunden after 17 years 
was nearly ignored, 
thanks to coverage of 
the death of Princess Di. 


i74 +4 
Eri¢ Douglas is currently in Thailand doing radio and 
print ads for a popular local beer. It’s rumored his probation 


officer gave him permission to leave the country and, in fact, 
even encouraged [it].” CRAIG KILBORN on The Daily Show 


és * 

Rodney King has started his own record label. | think 
that’s great, because if anyone can recognize a good beat, it’s 
Rodney King.” CHRIS SPENCER on Vibe 


“When President ctinton teaves [Martha’s Vineyard, the 
locals have a lot to do; Take down those ‘Welcome, President 
Clinton’ banners; roll back the red carpet; go down and add ze- 
ros to the sign at McDonald’s.” DAVID LETTERMAN on Late Show 


THE RATINGS 


THE ROYAL TREATMENT 


BC MAY BE trailing in the 

prime-time race but view- 

ers still turned to it first 
to see Princess Diana’s funeral 
in London. Of the 33 million 
Americans who _ reportedly 
watched from 6 a.m. to 8 a.m. 
on Sept. 6, the Alphabet pulled 
in the most viewers—10.2 mil- 
lion. NBC, whose cable arm 
MSNBC gained credibility with 
its commendable coverage of the event, was second with 9.8 
million. CBS, criticized for being late on the story, might have 
suffered for it—only 5.9 million watchers—and Fox, not par- 
ticularly known for its international news coverage, finished 
fourth with 2.1 million. Among the cablers, CNN was first, fol- 
lowed by MSNBC, Fox News, and E! Entertainment Television, 
which took its own stab at semi-hard news. 


THE FUNERAL COVERAGE 


THE PEOPLE’S PRINCESS: 
Diana’s funeral riveted viewers 


DIANA, PRINCESS OF WALES: THE FINAL FAREWELL ABC .............. 10,2 
THE FUNERAL OF DIANA, PRINCESS OF WALES NBC .,................. 9.8 
FAREWEULTOVA PRINCESS' CBS, ojiscsetieuiiaceicuia-tecelecie se ci erat 5.9 
FUNERAL COVERAGE Poxiic cs siacsct praia katate mace tcc ais tae Mews ec, 24 


TOP 25, AUG. 25-31 


19.7 SEINFELD (R) NBC, Thursday, 9 p.m. ...... 0.02. cee cseeceaeeees 
171 3RD ROCK FROM THE SUN (R) NBC, Thursday, 9:30 p.m 
16.7 ER(R) NBC, Thursday, 10 p.m. .. 2.0... cece cece eset eeeevenece 7 
15.6 60 MINUTES CBS, Sunday, 7 p.m.............5 

14.7 DATELINE NBC NBC, Tuesday, 10 p.m 


14.7 FRIENDS (R) NBC, Thursday, 8 p.m. .... 0.00. c eee c eee e eee ees a 
14.4 HOME IMPROVEMENT (R) ABC, Tuesday, 9 p.m. ........6.0. 00005 1 
14.2 DATELINE NBC NBC, Friday, 9 p.m. .......00 00 c ccc e cece eens 13 
13.9 MEN BEHAVING BADLY (R) NBC, Thursday, 8:30 p.m. ...........- 14 
13.4 THE DREW CAREY SHOW (R) ABC, Wednesday, 9 p.m............. 15 
13.2 MOVIE: THE BEAST, PART TWO (R) NBC, Monday, 9 p.m. ......... = 
13.1 DATELINE NBC NBC, Friday, 9 p.m. ........ 020. c cece ee eeeee 13 
12.9 TOUCHED BY AN ANGEL (R) CBS, Sunday, 8 p.m. .......-4.00c00e 3 
12.6 SPIN CITY (R) ABC, Tuesday, 9:30 P.M... . cece ccc e eee e eee 16 
12.3 DATELINE NBC NBC, Monday, 8 p.m. ..........2.0.0.eeeceeeee — 
1.6 FRASIER (R) NBC, Tuesday, 9 p.m. 0.2.0... .0 cece cscs eeeeeeees 19 
11.6 MOVIE: THE GIFT OF LOVE (R) CBS, Sunday, 9 p.m. ............0+ —_— 
11.5 PRIMETIME LIVE ABC, Wednesday, 10 p.m. ........0....0.020 00s 10 
11.2 MOVIE: ABDUCTION OF INNOCENCE (R) NBC, Wednesday, 8 p.m. ..— 
11.2 48 HOURS CBS, Thursday, 10 pam. . 0.0.0. c cece e ee cece ences 47 
11.2 LAW & ORDER (R) NBC, Wednesday, 10 p.m. ...-.......0.0.005 20 
1.0 ELLEN (R) ABC, Wednesday, 9:30 p.m. .... 26.0. cece eee cee 29 


10.9 ABC NEWS SPECIAL: JUNK SCIENCE (R) ABC, Thursday, 10 p.m. ..— 


VUESOTH VOOd/O1OM IOIM/a¥/ 11M TLS NHOF 


13 4 
For a tabloid editor to point out that they have 
standards different than another Is kind of invoking the 10.7 CYBILL(R) CBS, Monday, 9 pam. 2... 0.6.00. ccceccectecsecees 43 


NOU 


doctrine of relative filth: ‘1 am not so bad as long as I can point 10.6 20/20 ABC, Friday, 10 p.m. .......+1.eveeseeee seen ese enees 9 


out somebody who’s worse.’ ” TOM SELLECK on Larry King Live “INMILUIONS SOURCE: NIELSEN MEDIA RESEARCH (A) RERUN 
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a cae on duty five days a week. Catch 
ur favorite “Baywatch” cast on USA Network. 
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A DAY-TO-DAY GUIDE TO NOTABLE PROGRAMS. 


FULL CIRCLE WITH 
MICHAEL PALIN (PBS) 
“Sometimes | look pret- 
ty hot and crumpled 
and fed up, and people 
who like to travel can 
identify with that,” says 
the Monty Python alum, 
whose latest warts- 
and-all miniseries doc- 
uments his 10-month 
trek around the Pacific 
Rim. “Those who hate 
traveling enjoy it just 
as much, because they 
can Say, ‘Look at him! 
That's why we don’t 
leave our armchairs.’ ” 
(Airs weekly through 
Nov. 24) 


“CHECK LOCAL LISTINGS 


[Series Desur | 


THE GREGORY HINES 
SHOW (CBS, TV-PG) 
The hoofer-actor’s 
sitcom debuts tonight 
before moving to its 
regular slot, Fridays 
at 9, on Sept. 19. (See 
review on page 65.) 


September 16 


MAD ABOUT YOU (NBC, 
TV-PG) Bruce Willis and | 
Carol Burnett guest- | 
star in the season ender | 
that heralded the long- 
awaited arrival of Baby 
Buchman. (R) 


A QUESTION OF 
GENES: INHERITED 
RISKS (PBS) Genetic 
testing: scientific boon 
or ethically mixed 
blessing? That’s the 
question posed by the 
vignettes included in 
the special. 


“CHECK LOCAL LISTINGS 


September 15 


THE ACCIDENT: A 
MOMENT OF TRUTH 
MOVIE (NBC, TV-14) The 
producers of the TV 
movie take the issue of 
drunk driving so seri- 
ously that they cast re- 
covering teen alcoholic 
Bonnie Root as its exam- 


TIMES ARE EASTERN DAYLIGHT AND ARE SUBJECT TO CHANGE. 


SEASON PREMIERE 


BUFFY THE VAMPIRE 
SLAYER (The WB, TV- 
PG) Still reeling from 
her battle with the Mas- 
ter, a sort of Stepford 
Buffy returns to school 
and finds it hard to re- 
late to her friends. 


ple-setting protagonist. 


[SERIES DeBuT | 


MICHAEL HAYES (CBs, 
TV-14) David Caruso 
plays a U.S. attorney in 
a preview of his long- 
awaited return to the 
small screen; it will be- 
gin airing regularly, 
Tuesday at 9, on Sept. 23. 
yeaa’ (See our Paul Haggis 
\f |) feature on page 40.) 
SERIES DEBUT 


9:30-10Pm 

GEORGE & LEO (CBS, TV-G) Bob Newhart’s beloved, 
befuddled Everyman returns as George, the propri- 
etor of a Martha’s Vineyard bookstore. Another TV 


journeyman, Taxi’s Judd Hirsch, plays the fast-talk- 
ing, dissolute Leo. The impending nuptials of the for- 
mer’s daughter and the latter’s son sets the stage 
for their unlikely yet inevitable friendship. 


NYPD BLUE (ABC, TV- 
14) Last season’s jaw- 
dropping finale— 
wherein Simone finds 
himself trapped be- 
tween Salvo and inter- 
nal affairs. 


THE WARRIORS (TNT, 
TV-14) Walter Hill’s 1979 
cult classic, about vi- 
cious NYC street gangs 
engaged in a citywide 
turf struggle is an ul- 
traviolent hoot. 


SIMON SAYS 
9-9:30Pm 
SONGS IN SHADOW: 
THE MAKING OF CAR- 
LY SIMON’S FILM NOIR 
(AMC, TV-G) A suitably 


stylized look at the 
usually skittish Simon 
recording her album- 
length homage to the 
darkly evocative genre. 


= Ae 


Choice Reruns 


HERE ELSE WOULD FOLKS 

like The Waltons wind up 

but on the Family Channel 

(you were expecting the 

Playboy Channel?). Notable 

for its family values, the 
1972-81 CBS drama followed the travails of 
a Virginia mountain clan from the Depres- 
sion into the World War IT era: grandparents 
Zeb (Will Geer) and Esther (Ellen Corby), 
Pa John (Ralph Waite) and Ma Olivia 
(Michael Learned), and their seven children, 
including beauty-marked writer John-Boy 
(Richard Thomas). Rupert Murdoch’s 
newest cable-network acquisition will air a 
Waltons mini-marathon on Sept. 14 from 10 
a.m. to 6 p.m., featuring such classics as “The 
Conflict” (John-Boy gets shot!) and “The 
Wedding” (Mary Ellen gets engaged!). Start- 
ing on Oct. 2, the Family Channel will air the 
entire Waltons canon in chronological order 
on weeknights at 7 p.m., with cast members 
introducing episodes every Monday. So set- 
tle in for some wholesome fun, and don’t for- 
get to say “Good night, John-Boy” before 
you turn out the lights. —Bruce Fretts 


WALL-T0~-WALTONS: The hyperextended Virginia 
clan stakes out a homestead on the Family Channel 
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B08 D’AMICO 


8-9pPm 

BEVERLY HILLS, 
90210 (Fox, TV-PG) 
While Kelly convalesces 
after her shooting, 
Carly (Hilary Swank) 
gets a job at—natch— 
the Peach Pit. 


8-10Pm* 

LIVE FROM LINCOLN 
CENTER (PBS) “The 
New York Philharmonic 
Opening Night Gala” is 
also a 70th-birthday 
celebration for Music 
Director Kurt Masur. 


“CHECK LOCAL LISTINGS 


WEDNESDAY 


TO 


9-10PmM 

3RD ROCK FROM THE 
SUN (NBC, TV-PG) An 
encore unveiling of the 
splendor that is the 
otherwordly sitcom’s 
deservedly celebrated 
3-D opus. (R) 


9-9:30Pm 

THE DREW CAREY 
SHOW (ABC, TV-PG) 
Career-climbing Drew’s 
employee-training 
video, destined for pre- 
sentation to the board, 
is spoiled by Kate’s 
practical Joke. (R) 


SEASON PREMIERE 


9-10PM 

PARTY OF FIVE (Fox, 
TV-PG) Julia (Neve 
Campbell, far right) 
returns from Europe 
to new hubby Griffin 


(Jeremy London, 
right), and Bailey’s 
boozing comes back to 
haunt him, as he’s ar- 
rested for a drunk- 
driving infraction. 


SERIES DEBUT 


9-10PM 

CRACKER (ABC) 
Robert Pastorelli takes 
on the role of the per- 
sonally flawed but pro- 
fessionally dazzling 
criminal psychologist 
Gerry “Fitz” Fitzgerald. 
The opener has him 
teaming up with the 
LAPD to snag a serial 
killer who just happens 
to be in love with him. 


SVEIPat EVMOSBcE IR Ano). 


9-10PmM 

413 HOPE ST. (Fox, TV- 
14) Mr. Thomas 
(Richard Roundtree) 
intervenes when he 
finds a boy at the cen- 
ter is being abused. In 
other news, Carlos 
goes to rehab, ex-drug 
addict Nick is tapped 
to head the sports 
program, and Antonio 
worries he may have 
contracted HIV. 


10-11pm 

48 HOURS (CBS) “Road 
rage,” the condition 
that can provoke put- 
upon motorists to 
everything from an 
annoyed flip-off to a 
fatal shooting, is the 
focus of the news- 
magazine. 


1897 


September 


September 
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9-10PM 

STAR TREK: VOYAGER 
(UPN, TV-PG) In an 
episode bound to up 
the amorous ante on 
the Trek franchise (see 
feature on page 47), 
Torres is driventoa 
romantic confession 
when she and Paris 
are hopelessly ma- 
rooned in space. 


10-11PM 

PRIMETIME LIVE 
(ABC) Just in case 
there’s anyone out 
there whose O.J. cu- 
riosity has yet to be 
sated, Diane Sawyer 
presents the first-ever 
televised interview 
with former Juice 
squeeze Paula Barbieri. 


10-11Pm 

LAW & ORDER (NBC, 
TV-PG) Jerry Orbach’s 
Briscoe finds his career 
in jeopardy after he’s 
suspected of glomming 
some of the proceeds 
from a drug bust. (R) 


18 


10-11PM 
UNEXPLAINED (A&E, 
TV-PG) An inquiry into 
the oft-alleged phenom 
of spontaneous human 
combustion. 


10:30-11Pm 

ROUGH CUT (TNT, TV- 
14) The movie-biz news- 
magazine profiles di- 
rector Joel Schumacher 
and L.A. Confidential’s 
Guy Pearce. 


10:35pem-4:35am 
MOVIES FOR GUYS 


| WHO LIKE MOVIES 


(TBS, TV-14) A Chuck 
Norris triple bill for Y- 
chromosomed insom- 
niacs: An Eye for an 
Eye (1981), Silent Rage 
(1982), and Forced 
Vengeance (1982). 


ILLUSTRATION BY 


The 
Guest 
List 


Look Who’s onThe 
Couch This Week 


(SUBJECT TO CHANGE) 


KEVIN KLINE 


REGIS & KATHIE LEE Monday John Walsh, Miss 
America Tuesday Kevin Nealon, musical guest 
Vince Gill Wednesday LL Cool J, musical guest 
Joey Lawrence Thursday RuPaul, Richard 
Lewis, Barney 


ROSIE O’DONNELL Monday Kirk Douglas, Scott 
Wolf, musical guests Brooks & Dunn Tuesday 
Tom Selleck, Yasmine Bleeth, Marilu Henner 
Wednesday Jessica Lange, musical guest Belinda 
Carlisle Thursday Kim Basinger, Antonio Sabato 
Jr., Andy Dick Friday Brooke Shields, Martina 
Navratilova, musical guest Trisha Yearwood 


THE VIEW Monday Kevin Nealon, Miss America 
Tuesday Gabrielle Reece Wednesday Diane 
Sawyer, Yasmine Bleeth Thursday Richard 
Lewis Friday Kirk Douglas 


DAVID LETTERMAN Monday Julia Roberts (R) 
Tuesday Cher, Shaquille O’Neal (R) Wednesday 
Madonna, musical guests Counting Crows (R) 
Thursday Rudolph Giuliani, Drew Barrymore, Al 
Franken, musical guest Placido Domingo (R) 
Friday Farrah Fawcett, musical guest John 
Fogerty (R) 


JAY LENO Monday Naomi Campbell Tuesday 
Kevin Spacey, Joan Cusack Wednesday Kevin 
Kline, Miss America, musical guest Alison 
Krauss Thursday Noah Wyle, Kate Capshaw Fri- 
day David Caruso, Alyssa Milano 


| CONAN O’BRIEN Monday Rich Hall (R) Tuesday 


Kirk Douglas, Gabrielle Reece Wednesday Kevin 
Nealon Thursday Lucy Lawless, musical guest 
Ani DiFranco Friday Richard Lewis 


POLITICALLY INCORRECT Monday Joan Rivers, Lea 
Thompson, Dick Wolf Tuesday Robert Palmer, 
Fyvush Finkel Wednesday Robert Pastorelli, 
Garry Marshall Thursday Alan King 


DAVID 


COWLES 


His gift i 
is his song... 


Live from New Orleans 
Friday, Sept.19 at Spm (et/pt) 


VH1 kicks off a new season 
of Storytellers with Elton John. 
Hear Elton tell the untold stories 
behind his songs. 


MUSIC FIRST STORY TELLERS. | 


“VEAL AL/ | 
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TO 


September 19 


| SERIES DEBUT 


NIGHTMAN The two-hour 
pilot depicts the creation of 
the eponymous superhero, a 
sax player by day who pos- 
sesses the ability to detect 
evil in people’s minds, not to 
mention an arsenal of top- 
secret weaponry. 


*CHECK LOCAL LISTINGS 


ry SERIES DEBUT 


THE VISITOR (Fox, TV-PG) 
Setting up the premise for 
TV’s latest paranormally 
inclined drama, a UFO 
crash lands in Utah, and its 
passenger/abductee, Adam 
MacArthur (John Corbett), 
becomes a fugitive who 
lights people’s lives up in 
more ways than one. 


| SEASON PREMIERE 


| MILLENNIUM (Fox, TV-14) 
Picking up where last sea- 
son’s finale left off, Frank 
Black finally discovers the 
identity of his wife’s ab- 
ductor and promptly en- 
gages the Group in hot 
pursuit. Be prepared fora 
not-so-happy ending. 


MUST-SEE MELTDOWN 


11:30pm-12:30am 


LATE SHOW WITH DAVID LETTERMAN (CBS, TV-14) Dave 


caps off this encore week of headline-making appearances 
by female guests (including foulmouthed Madonna and 
flashy Drew Barrymore) with that queasily compelling 
ChernobylI-like couch trip from Farrah Fawcett (above). 


SLIP US A MICKEY 


9-11PmM 

ANOTHER 9 1/2 WEEKS 
(The Movie Channel, R) 
Angie Everhart co-con- 
spires with Monsieur 
Rourke in what was per- 
haps the most unantici- 
pated sequel in film histo- 
ry. Kick back and wallow in 
the stinky, kinky fun. 


Sie) Bev Bye 19, 


September 20 


THE LIFE AND MUSIC OF 
IRVING BERLIN (Bravo) A 
portrait of the composer 
behind “Easter Parade,” 
“Puttin’ on the Ritz,” and 
“White Christmas.” 


SEASON PREMIERE 


THE PRACTICE (ABC) Lara 
Flynn Boyle joins the cast as 
Assistant DA Helen Gamble, 
while Bobby becomes ro- 
mantically involved with a 
murder defendant. 


THE EXECUTION MA- 
CHINE: TEXAS DEATH 
ROW (HBO, TV-14) A docu- 
mentary on a Huntsville 
prison that leads the nation 
in capital punishments. 


*CHECK LOCAL LISTINGS 


FATHER-SON FUNSHOO' 


Welcome Contestants! 
7 Say P 


oe, 


September 21 


SEASON PREMIERES 


BRAVO PROFILES: DAVID 
MAMET (Bravo) Holy 
@*%#! This is a pretty tren- 
chant @*%#ing look at the 
career of the Windy City 
playwright responsible for 
American @*%#ing Buffalo 
and Glengarry Glen 
@*%#ing Ross! 


SEASON PREMIERE 


TOUCHED BY AN ANGEL 
(CBS, TV-G) Richard 
Thomas guest-stars as the 
troubled soul du jour 
struggling to come to 
terms with his role in a fa- 
tal car accident. C&W su- 
perstar Faith Hill adds 
sexy luster to the blessed 
event. (Part 1 of 2) 


JIM CARREY: CELEBRITY 
PROFILE (E!) Comic genius, 
big-in-France anomaly, or 
overpaid buffoon? Decide 
for yourself after E!’s ca- 
reer-spanning tribute to 
the $20 million man. 


INSIDE THE ACTORS 
STUDIO: NATHAN LANE 
(Bravo) The Broadway vet- 
eran and Birdcage star 
shares his thespian tricks 
of the trade with host 
James Lipton. 


CROWNED AND DANGER- 
OUS (ABC, TV-PG) The 
darkly comic—and bril- 
liantly titled—tele-movie 


THE SIMPSONS (Fox, 
TV-PG) 

8:30-9Pm 

KING OF THE HILL (Fox, 
TV-PG) The fivesome from 
Springfield (above right) 
begin their ninth season 
with a chaotic trip to the 
Big Apple, where they’ve 
been summoned to re- 
trieve the family car, left 
there by a bingeing Bar- 
ney Gumble. Down in 
Arlen, Hank and Bobby’s 
visit to the local BB-gun 
range reveals Hill Jr. to 
be an expert marksman 
and Dad a misfiring loser. 
Aiming to exploit the 
eagle-eyed prodigy, and 
despite Peggy’s protests, 
Hank buys him a rifle of 
his own and signs them 
up for a father-son 
tournament (above left). 


skewers the vindictive (in 
this case murderous) 
competitiveness of beauty 
pageants with a crack ros- 
ter of Spelling-esque tal- 
ent: Yasmine Bleeth (Bay- 
watch), Cassidy Rae 
(Models Inc.), and George 
Eads (Savannah). And the 
Emmy goes to... 


DISCOVERY SUNDAY: 
GREAT TRAIN STATIONS 
(Discovery Channel, TV-G) 


| Alook at the history and 


architectural grandeur of 
the nation’s most majestic 
railway terminals. 


Tune-in 
and Watch! 


First Time 
on Tv! 


D3: 


The)Mighty, 
Ducks 


CHANNEL 


7:00pm The Return of Jafar 7:00pm D3: The Mighty 7:00pm Ray J in Concert 7:00pm Going Wild with 
8:10pm Homeward Bound II: Ducks 


with Brandy Jeff Corwin 
LostinSan Francisco 8:45pm Kazaam 8:00pm First Kid 7:30pm Omba Mokomba 


Programs subject to change All times listed are ET/PT. Consult your local listings for complete 24-hour schedule. 


i di h I. 
Subscribe now and get isneychannel.com 
a FREE Mickey Mouse 
wall clock! 


Actual size: 11" diameter 


, 
S 7 
You must call to receive your clock certificate and install » 
Disney Channel between August | and October 3}, 1997. b ARG, 
New subscribers only. See certificate for details. "SS a 


Allow six weeks for delivery. One per household while supplies last. Preview available only to subscribers in episne 
participating systems who have a descrambler or an IRD and subscribe to at Jeast one programming service. Y 


RED MENACE: Th 
Lewis played cold 


The Stone Diary 


Natural Born Killers producer Jane Hamsher savages director Oliver 


Stone and screenwriter Quentin Tarantino in a brutally candid tell-all 


about the making of an American psychodrama. by Dana Kennedy 


WHO IS JANE HAMSHER AND 
more important, what was she 
thinking? The author of Killer 
Instinct is one half of the team 
that produced Oliver Stone’s 
controversial 1994 film Natu- 
ral Born Killers, and she has 
decided to do something com- 
pletely nuts: tell the truth 
about the madness surround- 
ing the making of the movie. 
In detailing the drinking, 
drugging, back stabbing, dou- 
ble-crossing, and bullying by 


74 SSE PTEMBER 19, 


many of the parties involved, 
she burns at least two major 
bridges: the mercurial but 
powerful Stone (“an imposing, 
intimidating sonofabitch”) and 
perennial Hollywood It Boy 
Quentin Tarantino (“a geek”), 
who wrote the original draft 
of Natural Born Killers. 

The result? Not only does 
Hamsher deserve a medal for 
bravery, she’s also written one 
of the most entertaining 
books ever about how to “beat 


1) WM: Yar 


the odds and hold out 
against some of the fx 
meanest, greediest, 
low-blowing mother- i 
f---ers in Hollywood.” 

But again, we have §& 
to ask why. Unlike pro- 
ducer Julia Phillips, 
who already had won 
her Oscar and was 
washed up when she 


Jane 
Hamsher 


$25 
BROADWAY BOOKS 


wrote the ultimate Hollywood 
tell-all—1991’s You’ll Never 
Eat Lunch in This Town 


Again—Hamsher and part- 
ner Don Murphy were fresh 
out of USC Film School when 
they met the then-unknown 
Tarantino and bought the 


| rights to NBK for $10,000. 


When Stone decided that he 
wanted to hipster up his im- 
age and direct the film, 
Hamsher and Murphy figured 
he must be “bored off 
his skull, and we were 
like a ball of yarn being 
| tossed around by a 
very big cat.” 
Hollywood tradition 
dictates that neo- 
phytes Hamsher and 
Murphy would gladly 
take on the role of 
Stone’s plaything, in- 
deed even grovel at the 
chance. Instead they stood up 
to the combative Stone (who 


MOIWS AINGIS 


INPAPERBAGK 


THE TAILOR OF PANAMA John 
le Carré (Ballantine, $6.99, 
first published in 1996) 
A Latin American corrup- 
tion tale following in the 
black-comic footsteps of 
Graham Greene’s Our Man 
in Havana. 


DON’T BLOCK THE BLESS- 
INGS Patti LaBelle (Boule- 
vard, $6.99, 1996) The R&B 
singer and unrepentant 
exhibitionist has plenty to 
say in this emotionally 
expansive, warts-and-all 
memoir. 


called Hamsher “difficult,” 
sometimes banned her from 
the set—and even, Hamsher 
says, took psychedelics with 
her during location scouting), 
to Tarantino, who comes off as 
passive aggressive and Machi- 
avellian, and even to the suits 
at Warner Bros. 

Stone is painted as a hard- 
partying womanizer who pits 
his underlings against each 
other and plays mind games. 
Take this description of how 
he worked his charms on 
NBK’s second screenwriter, 
Dave Veloz. “It only took two 
weeks for Oliver Stone to re- 
duce Dave Veloz from a sta- 
ble, reliable churchgoing Mor- 
mon,” Hamsher writes, “to a 
borderline psychotic Pepsi- 
swilling mess, rolling around 
the floor in his boxer shorts 
and wondering if he’d ever be 
able to do anything right 
again for the rest of his life.” 

Tarantino gets off less easi- 
ly. Hamsher charges that he 
betrayed her and Murphy by 
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going behind their backs to 
keep them from making Nat- 
ural Born Killers. She also 
calls Tarantino a “one-trick 
pony,” a wildly overrated di- 
rector. “Anything he said 
brought down the house,” 
Hamsher describes Taranti- 
no’s appearance at the 1992 
Sundance Film Festival for 
Reservoir Dogs: “He could’ve 
said ‘shoehorn’ and the agents 
I was sitting amidst would’ve 
crippled themselves laughing. 
I could only imagine what 
kind of effect this would have 
on a guy like Quentin, a geek 
from the Valley who’d never 
had much attention for doing 
much of anything.” 

Killer Instinct, however, is 
far from just a hatchet job. 
Hamsher is almost kind to- 
ward the stars of NBK, like 
Juliette Lewis, who first re- 
fused to bow to Stone’s will 
during NBK but weakened 
and grew shaky as the film 
progressed, and Woody Har- 
relson, who spent his off- 
camera time doing yoga. 
Hamsher can also be as tough 
on herself and Murphy as she 
is with their enemies; she de- 
scribes their frequent fights 
and how they even sabotaged 
themselves. For example, as a 
joke, they once sent a Taran- 
tino-bashing letter to The LA 
Weekly purportedly written 
by another of their enemies, 
Tarantino partner Lawrence 
Bender. The stunt backfired 
when the letter was traced 
back to them. 

Most impressive, Hamsher 
refuses to play the victim. She 
glosses over her bout with 
breast cancer as if it were a 
footnote. Her moxie must be a 
boon to both her immune sys- 
tem and her career: She re- 
covered from the cancer, and 
despite Hollywood buzz about 
the book, she and Murphy still 
have several films in produc- 
tion. Killer instinct, indeed. A 


A Touch of Evil 


A VERY GOOD SEQUEL 
to a superb novel, 
Caleb Carr’s The Angel 


The Angel of 
Darkness 


Caleb Carr returns to gritty 1890s New York for his 
darkly compelling follow-up to The Alienist 


crime and corruption. 
Part mystery, part 
psychological case 


BY CALEB CARR 


of Darkness picks up 
almost exactly where 
his surprise best-sell- 
er, The Alienist (1994), left 
off—in the New York of 
1897, a city in which grand 
buildings, high society, and 
opulent manifestations of 
new money were a mere 
horse-and-buggy ride away 
from teeming cesspools of 


$25.95 


RANDOM HOUSE 


study, and part grim- 
ly revisionist urban 
history (apparently, 
there were some elements of 
life in Manhattan that es- 
caped Edith Wharton’s 
attention), The Alienist 
succeeded not only as 
a wholly original inven- 
tion but also, it turns out, as 
the template for an easily 


) Lid 
ake 
_ 


JEFF SLOCOMB/OUTLINE 


e 
BROOKS 


years ago, he all but agreed to tell his story for Random House, 
then decided the time wasn’t right. Berger didn’t return calls. 


Brooks’ spokesman, Scott Stem, said he is 
unaware of any book project. 


@ ‘FALL’ ALL OVER: Seems the whole 
three’s-company theory really stuck with \ 
Suzanne Somers. The Thighmistress, who 

last year penned Eat Great, Lose Weight for 
Crown, has added another book and several 
hundred thou to what was previously a two- 
tome, near-seven-figure deal with the 

company. Editor Sue Carswell says the new 
book, After the Fail, will expand upon Somers’ 
1987 memoir Keeping Secrets. It’\lfocus on her ~~ 
reasons for leaving Company, her recent entre- \ 
preneurial success, and her experiences with 

“blended families”—both in real life and on her cur- 
rent show, Step by Step. No word on whether it’ll 
explain how she can be a grandmother and still look 
like that. —Alexandra Jacobs and Matthew Flamm 


THIGH HIGH: Somers sequelizes 


ENTERTAINMENT 


= & COUNTRY TIME? Is Garth Brooks join- 
> ing the ranks of celeb authors? Industry 
sources say William Morris VP Mel Berger 
invited at least two publishers to a recent 
meeting to discuss a book project with the 
country-music star, who failed to show. This 
wouldn’t be the first time Brooks has 
thought twice about writing a book. Several 


st 
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Wie E Ki loy, 


Check your local TV listings for time and channel. 


©1997 The Carsey-Werner Co. LLC 


EYE SPY: Carr focuses again on 100-year-old criminal psychology 


replicated formula. 

The Angel of Darkness 
follows that formula almost 
to the letter, with results 
that are less satisfying than 
The Alienist’s were only be- 
cause they are, inevitably, 
less surprising. Once again, 
Carr returns us to the insti- 
tute of Dr. Laszlo Kreizler, 
whose daringly modern use 
of forensic psychology—a 
field so new that it doesn’t 
even have a name yet—both 
confounds and fascinates the 
establishment. Once again, 
Kreizler and his team—the 
sibling police detectives Lu- 
cius and Marcus Isaacson, 
Sara Howard (promoted 
from police secretary to pri- 
vate investigator in this in- 
stallment), reporter John 
Schuyler Moore, and 13- 
year-old petty 
turned-mascot Stevie “Steve- 


crook- 


pipe” Taggert—are called 
into action to solve a crime 
(baby snatching) committed 
by someone (a female child 
murderess) whose motives 


can be understood only 
through an exploration of 
her psyche. And once again, 
Carr’s fictional characters 
brush up against real ones— 
this time, the guest list in- 
cludes Cornelius Vanderbilt, 
Elizabeth Cady Stanton, 
Clarence Darrow, and, re- 
turning from Washington 


just in time to help save the 


day, Teddy Roosevelt. 

The Angel of Darkness 
suffers slightly from Carr’s 
decision to change narra- 
tors, replacing Moore with 
the voluble (to the tune of 
629 pages) but less articu- 
late Stevie, and from a cen- 
tral evildoer who seems to 
have one foot in 1897 and 
the other in modern-day 
tabloids. But Carr’s unblink- 
ing, scrupulously detailed vi- 
sion of the darkest corners 
of a growing metropolis is as 
vivid and enthralling as it 
was in The Alienist. Let’s 
hope he’s saved enough ma- 
terial for at least one more 
book. B+ —Mark Harris 
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‘Valley’ Girl’s Whirl 


In the 60s, Jacqueline Susann’s books outsold Gone With the Wind—then went the way of the 
bouffant. Now the trash queen’s novels are back with a vengeance. by Alexandra Jacobs 


HE LATE Jacqueline Susann 
knew from celebrity. In her 
boozy-woozy, late-1960s hey- 
day, the author hobnobbed 
with Bette Davis and Ethel 
Merman. She cat-fought with 
Truman Capote on TV; she 
hinted that her protagonists 
were intimate renditions of Marilyn Mon- 
roe and Judy Garland. Cary Grant once 
complimented her on her tan. Oh, and her 
Valley of the Dolls—500 panting pages of 
showbiz lust, treachery, and addiction— 
sold 19 million copies. 

So why doesn’t everyone and his pool- 
maintenance guy remember the peren- 
nially Pucci-clad penwoman, as she so 
devoutly hoped? Perhaps it’s because so 
many thought her—as one of her own edi- 
tors put it—“a painfully dull, inept, 
clumsy, undisciplined, rambling and thor- 
oughly amateurish writer.” Bitter adjec- 
tival pills for a novelist who likened her- 
self to Shakespeare and Nabokov on the 
promo blitzes she called book tours. 

The literary establishment shunned 
VOD, preferring to let its massive best- 
sellerdom seep inevitably over them, 
much like the drug-addled haze suffered 
by the book’s principals. When The New 
York Times stooped to review Susann’s 
follow-up novel, The Love Machine, in 
1969, Nora Ephron said it “shines, like a 
rhinestone in a trash can.” And she 
meant that as praise. 

By coincidence, a trash can is precisely 
where John Epperson’s first copy of 
VOD landed—after he surreptitiously de- 
voured it at age 15. “I threw it away so that 
| wouldn’t be caught with it,” he says. “I 
was forbidden to read it.” 

Epperson, now 42, counts Susann among 
his favorite subjects. As female imper- 
sonator Lypsinka, he belongs to an ador- 
ing, mostly gay subculture that has helped 
drag—emphasis on drag—the scribbler 
back into the limelight with readings and 


Ss 


Rocky Horror Picture Show-like screen- 
ings of VOD’s 1967 film version, which 
starred Sharon Tate, Susan Hayward, and 
Patty Duke. 

Two years ago, Simon & Schuster edi- 
tor in chief Michael Korda wrote a bemus- 
edly fond memoirette for The New Yorker 
of his experiences editing Susann (she 
used a pink Selectric, pink paper, and 


cocktail napkins to give 
changes). Three movie proj- 
ects have since emerged, 
including a planned TV version 
of Barbara Seaman’s 1987 
Susann biography, Lovely Me 
(just reissued by Seven Sto- 
ries Press). k.d. lang sings the 
VOD film theme song on her 
new CD. E! gossip columnist 
Ted Casablanca, né Bruce 
Bibby, took his nom de plume 
from a minor character. 

And Lisa Bishop, who over- 
sees the rights to Susann’s 
works—the novelist died in 
1974 from breast cancer—has 
wrested VOD’s domestic 
rights back from Bantam, 
which had let the book lan- 
guish out of print for 15 years. 
Now Grove/Atlantic is reprint- 
ing 25,000 copies with a new 
cover. Pink, of course. 

“It is ab-so-lute-ly com- 
pulsive reading,” says Grove 
editor in chief Ira Silver- 
berg—whose roommate, a 
poet, has “used imagery from Susann’s 
oeuvre for years.” 

Even Silverberg, however, can’t pinpoint 
VOD’s exact literary merits. Susann, he 
hedges, “wrote about booze and dopeina 
very different way than the Beats did at 
the same time. She was dealing with taboo 
issues—homosexuality, etc.—in a middle- 
class commercial context.” Offers Epper- 
son: “Harold Robbins was already writing 
trash like this, but he wasn’t a woman, and 
his subtext was always masculine. 

“1 don’t even think Jacqueline Susann 
knew the word subtext,” he hastens to add. 
“It was all by accident. She wanted to be 
a star. Desperately.” She also once 
declared, “I don’t think any novelist should 
be concerned with literature.” 

And these days, how many are? @ 
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NOT FADE AWAY: THE ROCK & ROLL 
PHOTOGRAPHY OF JIM MARSHALL 
(Bulfinch, $50) Focusing primari- 
ly on 60s and ’70s artists, veteran 
rock shutterbug Marshall’s first 
hardcover collection captures the 
excitement and pathos of a Techni- 
color era in vivid black and white. 
The images are definitive: Janis 
Joplin sprawled on a backstage 
couch, Southern Comfort in hand; 
Keith Richards demonstrating 
how to play guitar, smoke, and nod 
off at the same time; a pensive Joni 
Mitchell looking like the ultimate 
porcelain waif. Forget the coffee 
table: This tome evokes rock’s 
essence with such visceral potency, 
it should be kept atop a stereo 
speaker. A —Tom Sinclair 


CAROLINE IN THE CITY Illustrations 
by Kersten Brothers Studios (Bowle- 
vard, $8) Films get novelized; sit- 
coms get...cartoonized? They do if 
they’re NBC’s hit series about a 
loopy cartoonist and her pals. 
Drawn by the team whose illus- 
trations pepper the show and 
stand in for the title character’s, 
this cute little volume culls mo- 
ments from actual episodes and 
converts them onto the printed 
page. Some translate perfectly. 
More frequently, though, Caroline 
the book—sans the sitcom’s goofy 
chemistry—feels, well, two-dimen- 
sional.B- —Robin J. Schwartz 


LEGENDS OF THE AMERICAN DESERT 
Alex Shoumatoff (Knopf, $30) 
Shoumatoff’s encyclopedic treatise 
on the American Southwest is 


surely one of the most engaging 
travel books ever. Part travelogue, 
part history, part diary, and part 
anthropological study, it’s chockful 
of digressions, asides, and fasci- 
nating discourses on everything 
from the ecological role of rat- 
tlesnakes to the sexual customs of 
Apache warriors. Whether trek- 
king into the most remote reaches 
of Mexico’s Copper Canyon with 
Tarahumara Indians or chroni- 
cling the lesbian commune of Arf, 
Shoumatoff makes for a diverting 
companion. A= —Gene Lyons 


THE BODY PROJECT Joan Jacobs 
Brumberg (Random House, $25) 
Thanking heaven for little girls is 
now bad form; imploring heaven to 
protect little girls from glossy me- 
dia images is de rigueur. Every- 
body’s doing it...even glossy media. 
Maybe we should beseech heaven 
to protect little girls from cultural 
critics. This particular pundit, how- 
ever, doesn’t simply hit Media 
Studies 101’s easiest targets (de- 
odorant and lingerie ads). She also 
pokes into a century’s worth of 
adolescent diaries, persuasively 
concluding that coming-of-age info 
should be dispensed by mothers— 
not medics and malls. Brumberg 
doesn’t just revive Ophelia—she 
drags her into the ladies’ room to 
quiz her on her preferred method 
of sanitary protection. She's kind of 
an academic Judy Blume. A- —AJ 


LARRY’S PARTY Carol Shields 
(Viking, $23.95) Larry Weller—a 
symbolic Everyman—was born in 
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STOLEN MOMENT: Joan Baez gives Bob Dylan a rubdown in Not Fade 


the ’50s to a blue-collar Canadian 
family, became a garden-maze de- 
signer, married (and divorced) 
twice, and fathered one son. This 
novel shadows him as he navigates 
the pathways of masculinity and 
adulthood, using his profession as 
a metaphor for his biography. 
Shields—whose last book was the 
best-seller The Stone Diaries—is 
an expert at conveying the little 
details of quotidian experience— 
Larry’s “first wife, Dorrie, was a 
daring eater of apples...gnawing 
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them straight to their economical 
cores”; but she doesn’t do grief and 
loss with the same depth. The dis- 
integration of Larry’s marriages 
is glossed over, and his fear of ag- 
ing is given more space than his 
relationship with his son. Ulti- 
mately, Larry’s Party is a neater, 
more resolved affair than life ever 
is. B+ —Vanessa V. Friedman 


DEJA DEAD Kathy Reichs (Scribner, 
$24) A smart-alecky reviewer fa- 
miliar with the novels of Patricia 
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PEN NAME OF THE WEEK 


Anne Rice 
According to Conari 
Press’ Hell’s Belles, the 
supergothic writer’s 
parents originally 
saddled her with the 
name Howard Allen 
Frances O’Brien. Now, 
why would anyone want 
to change that one? 


Cornwell might be tempted to call 
this tale about a forensic anthro- 
pologist stalking a serial killer Déja 
Read. Like Cornwell's heroic med- 
ical examiner Dr. Kay Scarpetta, 
Reichs’ Dr. Temperance Brennan 
is surrounded by male-chauvinist 
cops who question her expertise. 
Even the discovery of a half-dozen 
dismembered young women bur- 
ied at various locations around the 
city fails to persuade the Montreal 
cops that there’s a monster on the 
loose. So what chance has our in- 
trepid American heroine got of 


nabbing the killer with her clever 
analysis of saw marks on bone, 
forensic dentistry, and the like? 
Why, every chance in the world, 
naturellement. B= —GL 


SAVING GRANDMA Frank Schaeffer 
(Berkley, $12) Schaeffer’s second 
novel is a raucous black comedy 
about a family of evangelists run- 
ning a youth mission in Switzer- 
land who face a spiritual challenge 
when foulmouthed, unrepentant 
Grandma comes to recuperate 
from a broken hip. It soon becomes 
clear that if Grandma needs sav- 
ing, it’s from the rabidly pious 
Beckers, who speak only in biblical 
platitudes, wage war on their as- 
sistant minister for his “impure 
doctrine,” and allow their 15-year- 
old son, Calvin, to learn medicine 
by practicing surgical “techniques” 
on animals. Calvin slowly realizes 
just how strange his family is, as 
he is forced to cancel a vacation to 
care for Grandma and ends up 
fighting with his parents for her 
life. B —Rhonda Johnson 


THE WITCH OF EXMOOR Margaret 
Drabble (Harcourt Brace, $23) In 
Drabble’s enchanting 13th novel, 
60ish English writer Frieda Hax- 
by Palmer shocks her successful, 
self-involved children with a spate 
of eccentricity. First Frieda pur- 
chases a rickety seaside Victorian 
castle, where she sequesters her- 
self to write a memoir, and then 
she disappears altogether, leaving 
her fortune solely to her adored 
half-Guyanese grandson. As the 
rest of the family squabbles, 
Drabble offers devastating in- 
sights into the illusion of security, 
the perils of self-absorption, and 
“family jealousy, that long-ago, an- 
cient, fairytale hatred....” Witch 
conjures up old-fashioned literary 
magic. A —Megan Harlan 


THE BROWSER 


Opening lines from recently published books 


“Even from such a distance Fine Man could smell their 
camp, the fried-pig stink of white men. He took up a pinch of 
dirt, placed it under his tongue, and made a prayer.” From The 
Englishman's Boy, by GUY VANDERHAEGHE (Picador, $24) 


“Mondays and Fridays 1 go down into the valley to the 
offices of the county newspaper and write obituaries. Friends 
think this must be depressing, but it isn’t. So many of my 
subjects die peacefully at home and full of years, to be borne 
by a full count of pallbearers to the churchyard beside the 
village church, that death here wears an almost grandfatherly 
face.” From Bingo Night at the Fire Hall, by BARBARA 
HOLLAND (Harcourt Brace, $22) 


BEST-SELLERS 


PAUL'S IN THE ‘HOOD’ 


ATCH OUT, DR. SPOCK. Apparent- 

ly we’re still mad enough about 

Paul Reiser to plunk down $22 for 
his casual musings about life with infant. 
And after that humongous advance extend- 
ed to him by up-and-coming publisher Rob 
Weisbach, we’d better be, baby! Sure, this 
book has already returned to press once— 
for a big, bouncing in-print figure of 550,000. 
But it really has to mature a little before we can draw any 
conclusions about its success vis-a-vis older sib Couplehood. 
You know, when kids arrive, things can get a little...shticky. 


PAUL REISER 


WEEKS ON LIST 


1 COLD MOUNTAIN Charles Frazier, Atlantic Monthly, $24 .............. n 
2 UNNATURAL EXPOSURE Patricia Cornwell, Putnam, $25.95 ............. 7 
3 PLUMISLAND Nelson DeMille, Warner, $25 ..............0.00-00000- 15 
4 THE NOTEBOOK Nicholas Sparks, Warner, $16.95 ............0.0.0.008 46 
5S SPECIAL DELIVERY Danielle Steel, Delacorte, $16.95 ................. 10 
6 THE PARTNER John Grisham, Doubleday, $26.95 ..............2+...05 27 
7 LONDON Edward Rutherfurd, Crown, $25.95 ..... 0.0.0. c0cceeceeeeae 15 
8 THE GOD OF SMALL THINGS Arundhati Roy, Random House, $23 ........ 5 
9 CHASING CEZANNE Peter Mayle, Knopf, $23 .......... 00.0020 e eee eeee 14 
10 SERPENT’S TOOTH Faye Kellerman, Morrow, $24.50 ..........00..0.004 4 
PORES Vike. = 
1 ANGELA'S ASHES Frank McCourt, Scribner, $24 .............-....-.. 50 
2 THE PERFECT STORM Sebastian Junger, Norton, $23.95 ............-..- 1 


3 INTOTHIN AIR Jon Krakauer, Villard, $24.95 


4 THEMAN WHOLISTENS TOHORSES ................-0ccesseuccvessees 
Monty Roberts, Random House, $23 


5 BABYHOOD Paul Reiser, Rob Weisbach, $22 


6 MIDNIGHT IN THE GARDEN OF GOOD AND EVIL 
John Berendt, Random House, $23 


7 CONVERSATIONS WITH GOD, BOOK ..... 2... eee eee ee 34 
Neale Donald Walsch, Putnam, $19.95 
8 SIMPLE ABUNDANCE Sarah Ban Breathnach, Warnez, $17.95 ........... 75 
3, JTHE MIELIONAIRE NEXT DOOR: °).0.0.0.0 sian nc 'vces avast cmessviccd awe 18 
Thomas J. Stanley and William D. Danko, Longstreet, $22 
10 MEN ARE FROM MARS, WOMEN ARE FROM VENUS ................-.... 215 


John Gray, HarperCollins, $23 


MASS-MARKET PAPERBACKS 


1 CAUSE OF DEATH Patricia Cornwell, Berkley, $7.50 ............6-0.04005 3 
2 THE LAWS OF OUR FATHERS Scott Turow, WarnerVision, $7.99 ......... 4 
3 EXECUTIVE ORDERS Tom Clancy, Berkley, $7.99 .............020ececeee 7 
4 CONTACT Carl Sagan, Pocket, $6.99 0... .cccccccccvecccccessccncesd 8 
5S THE THIRD TWIN Ken Follett, Fawcett Crest, $7.99 ..........0..00.0008 9 
6 DR. ATKINS’ NEW DIET REVOLUTION ..................000cceeceeeeeee 33 
Robert C. Atkins, M.D., Avon, $6.50 
7 DESPERATION Stephen King, Signet, $7.99 ......... 00.00 cee cee eee seee 9 
8 THE DEEP END OF THE OCEAN Jacquelyn Mitchard, Signet, $7.50 ........ 13 
9 THE REGULATORS Richard Bachman, Signet, $7.99 ...........4.2-0.004 4 
10 DARK PARADISE Tami Hoag, Bantam, $6.50 ........ 2... cece eee eee 4 


SOURCE: PUBLISHERS WEEKLY 
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Winging It 


Free from marital and musical contraints, Mariah Carey attempts a 
savvy, streetwise CD. But Butterfly never takes off. by David Browne 


THE GIRL—IN THIS CASE, 
Mariah Carey—can’t help it. 
She yearns to be a funky, 
Jeep-cruising hip-hop queen, 
but her lifestyle and 

financial trap- 


80 SEP EM B7E RR 33)9.), 


pings constantly remind us 
that she’ll never really be one 
of them—or us. On “Baby- 
doll,” the creamy-smooth 

come-on at the 
center of 


18 SF 


| Vogue just waking up. 


Butterfly, she positions her- 


self as just another lovesick | 


homegirl waiting for the ob- 
ject of her affections to call. 
“Zoning out thinking about/ 
You and me between the 
sheets,” she purrs over 
a comforter-soft slow 
groove—imagine En 


This homegirl, howev- § 
er, is hanging out in 
her “hotel suite” and 
calling her service 
for messages. 
Taking a sip of 


\ 


Mariah 
Carey 


Butterfly 


COLUMBIA 


wine, presumably delivered 
by the hotel restaurant, she 
sings breathlessly that to- 
night she’s going to “leave my 
cell phone turned on.” 
Whether or not her fans 


| will be able to relate to such 
a penthouse-culture setting, 


the song nonetheless epito- 
mizes the complex creature 
that is Butterfly. From its 
phalanx of R&B and rap 
guest stars to its I-will-sur- 
vive lyrics (which allude to 
her recent separation from 
m her husband, Sony 
| CEO Tommy Motto- 
la), the album is clear- 
ly intended as Carey’s 
declaration of inde- 
pendence, musically 
and personally. She’s 
recently been spotted 
nightclubbing with 
rappers, and “Honey,” 
the album’s mildly fatback 
first single, was coproduced 
by current R&B hitmaker 
Sean “Puffy” Combs. 
You're prepared for 
a collection on 
which Carey 
finally breaks 
free of her 
adult-contem- 
porary chains 
and gets down. In- 
stead, she sounds 
like anyone striking 
out on his or her own— 
caught between old and 
new habits and taking 
cautious baby steps 

into the future. 

Much like Janet 
Jackson’s even more li- 
bidinous janet., Butter- 
fly aims to present its 
maker as a fully grown 
woman dipping into a 
new, sexually liberated 
lifestyle. The title song, 
a slice of florid pop 
gospel, explores the old 
if-you-love-someone- 
set-her-free theme; in 
“Close My Eyes,” Carey 


MATTHEW 


ROLSTON 
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paints herself as “a wayward 
child/with the weight of the 
world” who worries “maybe I 
grew up/a little too soon.” It 
isn’t a reach to interpret 
these songs as describing life 
with the reportedly control- 
ling Mottola. 

As if flaunting her new- 
found independence, Carey 
then spends other songs flirt- 
ing and reveling: “Cover me 
with velvet kisses/Rock me 
on and on,” she salivates in 
“Babydoll,” while “Fourth of 
July” describes a romantic 
walk in the park (and rain) 
straight out of a Hallmark- 
card photo. She sings these 
songs not in her trademark 
belting style but in a soft, 
girlish coo, Carey is still a vo- 
cal grandstander capable of 
turning all into a six-syllable 
word. Yet for most of the al- 
bum she keeps her notorious 
octave-climbing chops at bay. 
Showing some admirable re- 
straint, she nestles herself 
into the downy-soft beats of 
“The Roof” and “Honey.” In 
“Breakdown,” she demon- 
strates she can match the 
staccato, lite-reggae phrasing 
of her guests, two members 
of Bone Thugs-N-Harmony. 

So far, so good (unless 
you’re Mottola, that is—be- 
tween those lyrics and the al- 
bum’s sex-kitten cover photo, 
Butterfly actually succeeds in 
making you feel sorry for 
him). Butterfly paints a semi- 
clear portrait of Carey’s new 
life, but has she truly started 
anew musically? Piano-front- 
ed ballads still dominate, and 
even when she’s working with 
producers like Combs, the re- 
sults are mild, mid-tempo 
grooves that simmer but nev- 
er boil over. Tracks burble 
along, verses indistinguish- 
able from choruses, like one 
big watercolor painting. Oth- 
ers are simply derivative: 
Prince’s “The Beautiful Ones” 


1LLUSTRATION BY TOM BACHTELL 


is reduced to a slushy vocal 
showcase for Carey and new- 
jack crooners Dru Hill, and 
“My All,” with its gently 
plucked guitars, is the best 
Babyface track Babyface 
never produced. 

Oddly, Carey’s attempt at 
musical maturity ends up 
backfiring. The very-slow- 
jam grooves have an intimacy 
lacking in her previous work. 
But the arrangements—espe- 
cially the oozing vocal har- 
monies on many tracks— 
mute the impact of her lyrics. 
How are we supposed to con- 
nect with Carey’s renewal 
when we can barely under- 
stand what she’s singing? The 
softer Carey sings, the less 
singular her phrasing be- 
comes—it’s as if she’s so ac- 
customed to power singing 
that she has to relearn nu- 
ance. Butterfly is undeniably 
pleasant, with little of the all- 
conquering bombast usually 
associated with Carey. But 
it’s also the last thing anyone 
would have expected from 
her: blandly self-effacing. 

As sincere as Carey 
may be about her ap- 
preciation of urban . 
music and culture, 
some things never 
change. The most 
distinctive tracks on 
Butterfly are still 
its gushy, sky-high 
ballads, like the 
you’ve-got-a- 
friend placebo 
“Whenever You 
Call.” One of 
them, “Close My 
Eyes” (written with 
her longtime collaborator, 
Walter Afanasieff), has a 
late-night moodiness that 
effortlessly attains the aural 
sophistication she clearly 
wants. It isn’t the best song 
for post-party cruising, but 
sometimes, the girl can’t help 
that, either. B- 


@ FULLY CHARMED (SHELF) LIFE Third Eye Blind’s ubiqui- 
tous “Semi-Charmed Life” (everybody sing: “Doo-doo- 
doo/doo-doo-doo-doo”) has clearly struck a chord with Tin- 
seltown types. The song pops up in current trailers for the 
films She’s So Lovely and Excess Baggage, and is also featured 
inthe movie Contact. “The studios all approached us and said, 
‘We love the song, it’s great, it’s catchy, we want it,’” says 
Camille Hackney, senior director of marketing and business 
development for Elektra Records. TEB singer Stephan Jen- 
kins, who wrote “Life,” admits to getting a perverse thrill out 
of all the Hollywood hoopla: “This is a song about snorting 
speed and [oral sex]. That it’s being embraced by movies is 
just hilarious to me.” 


@ TROUBLE FOLLOWS WU Are the Wu-Tang Clan taking this 
kung fu thing too far? Police are investigating a report by Loud 
Records employee Jessiah Styles that he was beaten by four 
members of the Clan (who record for Loud) following the 
group’s Aug. 29 concert at the New World Music Theatre in 
Chicago. Police say Styles sustained head and hand injuries but 
refused medical attention. “We are currently in contact with 
[the Wu-Tang Clan’s] attorney and are attempting to set up an 
interview with them,” says investigator Steve Vaccaro of the 
Tinsley Park police. Following the incident, the group 
announced its departure from its tour with Rage Against the 
Machine. Loud Records declined to comment. 


@ LILITH UNFAIR? In interviews this 
summer, Sarah McLachlan said she 
was considering inviting men—among 
them Peter Gabriel, Willie Nelson, Daniel 
Lanois, and Ron Sexsmith—to join the 
assorted quiet and riot grrris at next 
year’s Lilith Fair. Now, exercising her 
women’s prerogative, the Canadian 
songstress has decided to exclude 
male artists from the fem-fest. 
“After thinking about it and talking 
to people, Sarah felt she should keep 
[the festival] all women,” says Lilith booking 
agent Marty Diamond. “There are a lot of 
female artists that couldn’t participate this 
year that we would love to to work with.” 
Among the possibilities for Lilith 2: Garbage, 
Tori Amos, Ani DiFranco, Erykah Badu, 
and Sinéad O’Gonnor. Expect a live dou- 
ble CD documenting this summer’s Lilith 
Fair to hit stores next spring. —Tom Sinclair 


WILLIE? No, he won’t, says McLachlan 
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What Ever Happened to 


RSEMARS BABY 2 


1999. Rosemary emerges 
from a coma. Her son 
emerges from the darkness. 
Here is the terrifying 

sequel to Rosemary’s Baby. 


Grooveable 
Feast 


Babyface and others dish up 
some tasty black-eyed Soul 


BECAUSE BABYFACE IS DOING 
double duty as both movie and musical 
producer, a lot of people are salivating 
over the potential of the soon-to-be- 
released film Soul Food. Particularly 
people in the music business. @ 
With ingredients that include 3a 
such platinum powerhouses as Pee 
Blackstreet, Boyz II Men, Dru { 
Hill, and Sean “Puffy” Combs, it : 
shouldn’t be long before Music 
From the ‘Soul Food’ Motion Pic- Artists 
twre can boast “millions served.” aaa 

Music From 

Don’t hold your breath for EST 

another Waiting to Exhale, ines 

tion Picture 
however. Even though Soul ARISTA 
Food is full of fresh grooves 
wi : ’ and tasty hooks, it lacks the focus that 
= eS made Exhale such a breathtaking al- 
bum. It also doesn’t have the advan- 
tage of having only one songwriter- 
producer, as Babyface shares those 
duties with Teddy Riley, Jermaine 
Dupri, Timbaland, and others. 


Hi ©=HBO (http://www.hbo.com) Known worldwide It’s no wonder, then, that Soul Food 


Various 


A Main Selection of the Doubleday Book Cli 
A Main Selection of The Literary Guild® 


for quality TV entertainment, HBO continues the seems more like a smorgasbord than a 

tradition online with provocative content both single-course soundtrack. There's a little 

original to the Web and related to popular on-air programs. bit of everything here, from salty rap to 
GARDENBURGER sweet soul balladry—even a few left- 

overs, thanks to Puffy’s “Don’t Stop 


http://www.gardenburger.com) Visit 
(hetpe// g - y What You’re Doing” (a carryover from 


Gardenburger’s website for recipes, healthy 


eating tips, and more! No Way Out) and the Earth, Wind & 
: J Fire chestnut “September.” 
HITACHI Breen te ee oR) ete Most of the outside help comes on the 
TOTALLY ; more about electronics giant Hitachi and its funk front, with Blackstreet adding spice 
BeOS EUREELS TVs, VCRs, notebook computers - even power : ei 


to their “Call Me (If You Need a Fix)” 
remix, while Total’s “What About Us” 
rides a groove as thick and sweet as mo- 
lasses. But this being a Babyface project, 
the ballads are the real treat. Though 
Boyz II Men make an ideal appetizer 
with “A Song for Mama,” a mother-love 


U-S- ARMY (http://www.goarmy.com) tribute that’s as wholesome as apple pie, 
ARMY Check out the new financial incentives ARMY it’s the gorgeous emotionalism of Dru 
BE ALL YOU CAN BE. MET Gn) ait Hill’s “We’re Not Makin Love No More” 


that will most likely leave listeners call- 
ing for seconds. B+ —J.D. Considine 


tools - using Hitachi's fast Product Finder. www.hitachi.com is your 


PUBLISHERS CLEARING HOUSE 
(http://www.pch.com) The only place on the web where 
you can enter every day to win $10 Million! Plus, shop for 

ine deals and value-priced merchandise offers. 


For information on including your site in this section, call 212.696.0318 or e-mail EWWebWatch@aol.com. 
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ITH BEATLES WORSHIPERS 
Oasis debuting at No. 2 on 
the pop charts and a bevy 
of young British bands vying 
to follow in their fab foot- 
steps, it comes as no sur- 
prise to hear up-and-coming London band 
Cornershop close their new CD with 
a note-perfect cover of the Beatles’ ra- 
ga-pop masterpiece 
“Norwegian Wood.” 
Until the vocals come 
in, that is: This other- 
wise faithful rendi- 
tion is sung entirely 
in the Indian language 
Punjabi. “The Beatles’ 
version was half East- 
ern, half Western,” 
explains frontman 
Tjinder Singh. “We 
wanted to make ita 
bit more Eastern.” 
They’re not the 
only ones. More than 
30 years after the 
Beatles introduced 
the Western world to 
the sitar, several 
English musicians of 
Indian descent are 
reclaiming, updating, 
and expanding the 
Beatles’ fusion of East 
and West. Corner- 
shop, whose third 
album, When | Was 
Born for the 7th Time, 
is out this week, have 
garnered raves for 
their eclectic sound. 
The album’s first sin- 
gle, “Brimful of Asha,” 
has a Velvet Under- 
ground-meet-Ravi Shankar vibe catchy 
enough that it has found its way onto MTV. 
Bally Sagoo, another provocative mix 
master, is inspired by lush Indian film 
music, blending Indian vocal melodies into 
lightweight dance grooves. And Talvin 


SINGH SINGH: A new incarnation of East- 
West pop from Talvin (top) and Tjinder 


Singh, a classically trained tabla player, 
is spearheading a group of Asian-influ- 
enced drum-and-bass artists revolving 
around the London club Anokha, which 
recently lent its name to a Singh- 
produced compilation subtitled, “Soundz 
of the Asian Underground.” He’s currently 
recording his own album, a truly global 
project, in Bombay, London, and L.A. 

The most visible— 
and best—of these 
innovators, Corner- 
shop, play striking 
music that inte- 
grates exotic instru- 
ments like dholki, 
tamboura, and sitar 
into a distinctive 
blend of alternative 
rock, hip-hop, and 
just about anything 
else you can think of. 
“’m interested in any 
good music, whether 
it’s African, gospel, 
*70s reggae, or ’30s 
Charleston,” says 
Tjinder Singh. “I don’t 
think | can break it 
down into just East- 
ern and Western.” 

Talvin Singh (no 
relation to Tjinder) 
has similarly broad 
tastes, a result of 
growing up in a cul- 
turally diverse at- 
mosphere. “My music 
is about my environ- 
ment, which is Lon- 
don,” he says. “I lis- 
ten to lots of different 
types of music: rock, 
thrash, drum-and- 
bass, hip-hop, Indian, Japanese, Chinese 
music. The world is becoming much 
smaller now, and we need to learn about 
other people’s cultures. Music has been 
very black and white. | want to bring some 
color back Into it.” —Rob Brunner 


PHOTOGRAPHS BY ALISON DYER (TOP); DANNY CLINCH (BOTTOM) 


Yes, you and your family could 
spend a day at }isneyland Park’ 
with Ray J and Brandy... 
or win one of 10,000 
other prizes! 


CHANNEL 


Here’s how to play: 


Watch Disney Channel every 
E35 day, September 15-19, 1997 
between 5-7 pm. 


When you see the toll free 
number, call and you could win 
one of over 10,000 prizes instantly! 


Watch Ray J in 
Concert with Brandy 


..and find out who won 
A Ray J Day! 


return postage, 


©Disney 
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THE ROLLING STONES “Anybody Seen 
My Baby?” (Virgin) How do boom- 
er rock stars attempt to snag a 
younger and older demographic at 
the same time? Start by shame- 
lessly copping the chorus of k.d. 
lang’s “Constant Craving” (for the 
grown-ups), add a rap shout-out 
middle section and have your 
singer use words like flava (for the 
kids), and recruit the Dust Broth- 
ers (for alternative-crowd cred). 
But damn if this trendy mess, with 
its growly ennui and yowling har- 
monies, isn’t hooky. The coffin 
creaks, a little. B —DB 


FOREST FOR THE TREES “Dream” 
(DreamWorks) L.A. eccentric Carl 
Stephenson sure knows how to mix 
his musical styles on this bow as 
one-man band Forest for the Trees. 
The track opens on soft bagpipe 
strains, segues into mystical sitar, 
bounces into a loping hip-hop beat, 
tacks on a heavenly female chorus, 
and—for good measure—samples 
sheep in distress. Stephenson 


(cowriter of Beck’s “Loser’’) makes 
it easy to get lost in this para 
forest. A —Tom Lanham 


AMY GRANT Behind the Eyes (A&M) 
It’s apparent that Grant is stilla [ff 
modern-day MOR queen, from the | 
Bread-like sprinkling of wah-wah 
guitar on “I Will Be Your Friend” 
to the broad anthemic sentiments 
and well-placed hooks on “Turn 
This World Around.” The onetime 
Christian artist works well in the 
secular sector by rechanneling her 
earnest energies. But while the 
gleam of pop craft gets in the way 
of personal grit, Grant’s is a likable 
pop polish. B- —Joseph Woodard |, 


MASTER P Ghetto D (No Limit) Just Te 
when it seems gangsta rap can’t JOURS TUNES: Amy’s latest boasts a new guitar-splashed gutsiness 


get any more outrageous, along 

comes Master P’s latest opus, com- SUZZY ROCHE Holy Smokes (Red 

plete with a title track offering House) The youngest of the Roches 

helpful advice to aspiring crack steps out with a deceptively placid- 

dealers. Indefensible? Sure, but the sounding solo effort whose surface 
calm belies its emotional turbu- 


song’s catchy as hell. And though 

the Louisiana-based rapper's sensi- lence. Downplaying her trademark 
barbed humor in favor of gently 

forthright introspection, whispery 

tunes like “Eggshell” and “Two 

Bumps on a Log” find Roche con- 


fronting troublesome midlife issues 


if 


a 


Need Love,” indeed), most of Ghet- 
to D is just as offensively infec- 
tious. Guaranteed to raise C. De- 
lores Tucker’s blood pressure to 
dangerous levels. B —TS 


tive side peeks through (“Gangstas 
| 


things going on. | love the fact he was able to 


OT MANY rappers can count home- 
maker Martha Stewart as a friend, 
but Busta Rhymes does. “She’sjusta 
beautiful person,” he enthused after 
appearing with her onthe MTV Music 
Video Awards Sept. 4. In fact, Rhymes 
(who just released his second solo CD, When 
Disaster Strikes) says he’d love to record with 
her. Before she gets on the mic, though, she 
might want to study the following, now in heavy 
rotation on Rhymes’ sound system. —TS 

B LIF TERD The Notorious B.1.G.: “I love 
this with a passion. His storytelling, the way he 
illustrates things—l! just love the way he put it 
together. A lot of times when | would listen to 
it, it would affect me emotionally. | tried to cap- 
ture the way that made me feel on my album.” 
@ THE |\VAL Wyclef Jean featuring Refugee 
Allstars: “This may be the first hip-hop world- 
music album. He’s able to capture so many dif- 
ferent cultures on there. Spanish, French, 
Jamaican—it has so many different musical 
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capture all that on a hip-hop level.” 

@ GHETTO D Master P: “I can’t leave him out! 
He’s the biggest inspiration to me right now. | 
love the way he represents hip-hop. Authentic 
hip-hop is a spiritual thing more than a sound 
thing, and | can feel Master P.” 


RHYMES CREAM: B.I. 6. gets Busta moving 


with a graciously grown-up sense of 
acceptance. B+ —Scott Schinder 


JANIS IAN Hunger (Windham Hill) 
It makes sense that Ani DiFranco 
(who produces one track) would 
embrace this tough-minded folk- 
pop vet. Not surprisingly, Ian, 
who's best remembered for songs 
about interracial love (“Society’s 
Child”) and adolescent pain (“At 
Seventeen”), fills this comeback 
with tunes about social ills and ro- 
mantic travails, Nothing new in 
that, but this out-and-proud sister 
strums and sings with enough been- 
there-suffered-that authority to win 
some Lilithera converts. B- —T7S 


CARLY SIMON Film Noir (Avista) Si- 
mon teams up with pianist/arrang- 
er Jimmy Webb for a heartfelt trip 
back to classic movie songs. Sure, 
this is the popcorny fodder of 
cabaret acts, but the toothy one 
smiles so Ultra Brite-believable 
through these dusty standards, 
you can’t help but wish her well. 
Good choices: “Lilli Marlene” 
and “Two Sleepy People,” a lulla- 
by-gushed duet with John Travol- 
ta. Bad choice: the Webb/Simon- 
penned title track, which misses 
the film noir point. B- —TL 


points for adding another chapter 
to Rick James’ comeback effort 
(the sultry “Back in You Again,” 
featuring Lil’ Cease) and including 
maverick Me’Shell Ndegéocello 
among more mainstream divas. It 
loses points, however, for the Ref- 
ugee Allstars’ mindless revision of 
Eddy Grant’s “Electric Avenue.” 
Is no artist’s catalog safe from the 


THE CHARTS 


MASTER P’S THEATER 


HE BRITISH are retreating. 
Oasis took a surprising dive 
to No. 9 with Be Here Now, 


ILLUSTRATION DY DREW FRIEDMAN 


JA Ft 
HYGIENISTS OF THE WEEK 


The Spice Girls 


The randy quintet is 


planning a line of 
underarm deodorant 
sprays, each scented to 
match the personality of 
a different member. Do 
you really wanna smell 
like Sporty Spice? 


Fugees? B —Matt Diehl 


Reissues 


DUSTY SPRINGFIELD The Dusty 
Springfield Anthology (Mercury 
Chronicles) Cultists would never 
admit it, but there’s a lot of dreck 
on this four-decade overview of 
Britain’s greatest female pop vo- 
calist. Yet the magnificent Dusty 
was able to spin gold out of every- 
thing she touched by mating her 
spectacular voice with a near ge- 
nius for phrasing and emotional in- 
terpretation. And when the songs 
actually matched her extravagant 
gifts, Springfield made music for 
the ages. A- —Steve Futterman 


VARIOUS ARTISTS Anthology of 


which a week earlier debuted just a 
hair out of first place. With the sin- 
gle “D’You Know What | Mean?” 
meeting tepid Stateside response, 
consumers may be taking to heart 
the critical complaint that Oasis’ 
third is unduly bloated. Meanwhile, though there was no Paul 


Revere to sound his coming, heretofore low-profile gangsta 
Master P sold 259,000 copies of Ghetto D, easily establishing 
himself as master of the Billboard 200 as well as his own do- 
main. Another surprise: the holding power of Trisha Year- 
wood’s Hits, bolstered by hungry Garth Brooks fans eager to 
eat up a Garth/Trisha duet in lieu of a Fresh Horses follow-up. 


POP ALBUMS 


LAST WEEK WEEKS OM CHART 
TANYA DONELLY Lovesongs for Un- | American Folk Music (Smithsonian 4 7 MASTER P Ghetto D, No Limit/Priority ................0.+-ee0+ 2 
derdogs (Reprise) The Rod McKu- | Folkways) Packed with classic 2 1 PUFF DADDY No Way Out, Bad Boy/Arista ................2..0- 7 
enesque title notwithstanding, this sides by the legendary likes of 3. '% “FLEETWOOD MAC Tha Donce, Reprise .c0s-0k 2... Ss ulaneacee et 3 
debut solo project from Ur-alt-rock- | Blind Lemon J efferson and the RPeiwasnaltrarenas 9 
er Donelly reflects a too-thought- Carter Family, this definitive col- (Songbook) A collection res MCA Nashville Soe seek Sagan 
ful intelligence: Her songs show | lection of blues, country, and gospel ; ig : 
the strain of effort. But the few | recordings inspired the American Be EOE W Places Cf LOW AUAUNE 6 7S 3 Soe os 3 <caner arava ant a 
tracks that reveal an emotional | folk revival after its release in S 5 — SPICE GIRLS Spice, Virgin ...... +0. .-0e2eeeeeee nsec ee es en enes 31 
core (“Landspeed Song”) are irre- | 1952. Now painstakingly remixed 7 7  MATCHBOX 20 Yourself or Someone Like You, Lava/Atlantic ....27 
sistible—and make you wish she | and remastered as a six-CD boxed 8 6 SOUNDTRACK Men in Black, Columbia/Sony Music Soundtrax . . .10 
had spent more time outside and set, with greatly expanded notes © 2 OASIS Be Here Now, Epic ...........0-s--eccecceceesseceeess 2 
less time studying. B —Wook Kim | and enhanced CD, Anthology re- 410 12 ~—- PRODIGY The Fat of the Land, Maverick ..................02++ 10 


SUPERCHUNK Indoor Living (Aerge) 


Not ones to stylistically shape- 


tains the primitive power of those 
seminal 78s while meeting the 
more exacting audio standards of 


R&B ALBUMS 


shift, Superchunk do lean a bit | the digital age. A —David Grad 4 16 MASTER P Ghetto D, No Limit/Priority ......................-- 2 
more on keyboards and harmonies 2 1 PUFF DADDY No Way Out, Bad Boy/Arista ............0.0-0-00- 8 
on their eighth album. And though C Ou ntry 3 4 MARYJ.BLIGE Share My World, MCA ..........2..000.c000008 21 
long past being indie firebrands, : 
the Chapel Hill, N.C., foursome | CHELY WRIGHT Let Me In (CA eS OE ALS Tat LAME TIVE Rete cosets «apres n= ee ere 6 
are still potently, if predictably, Nashville) Wright may ret Sh a Gods Property, B Rielintaceeve NU NATION co cauace oo ams 16 
scrappy. One question: How could | like a lightweight on her previous i 
they overlook the sublime “Unbe- | two efforts, but on Let Me In, she S 3 BONE THUGS-N-HARMONY The Art of War, Ruthless/Relativity ...6 
lievable Things” in choosing the | turns her commanding alto to a fine 7 2 VARIOUS ARTISTS Southwest Riders, Sick Wid’ It/Jive ........... 2 
single? B+ —Mike Flaherty | program of contemporary country, 8 8 SOUNDTRACK Money Talks, Avista. ............0.ceeeeeeeeeees 3 
; including the title ballad and 9 9 SWV Release Some Tension, RCA .........2020000ecec eet ee ees 4 
VARIOUS ARTISTS We Will Fall: The | “Emma Jean’s Guitar,” a left-field 40 7 _ SOUNDTRACK How to Be a Player, Def Jam/Mercury ............ 5 


Iggy Pop Tribute (Royalty) In 
which the spiritual progeny of 
punk’s prime mover give Papa his 


song about a pawnshop instrument 
and the stories it holds. An unex- 
pected jewel. B+ —Alanna Nash 


A # OF TICKET 
props. Old-timers (Joey Ramone, shows SALES 
Lenny Kaye) and Young Turks Jazz 1 2 MICHAEL JACKSON Helsinki....... sawn oes 694,166,735 
(Sugar Ray, Nada Surf) alike bash 2 1 MICHAEL JACKSON Tallinn, Estonia ...............2. $2,627,174 
out a career-spanning assortment | DIANA KRALL Love Scenes (Jm- 3 1 MICHAEL JACKSON Copenhagen ...........0...s0000+- $2,614,933 
aoe ieee ee reverential brio. Speed es pay Soha a / 4 1  MICHAELJACKSON Oslo ..............0cececscecesess $1,646,889 
ee OC ee bere ees | eee ed, Onealencw ENG 5 2 AEROSMITH Auburn Hills, Mich. .......02..00eeeeeeeee $952,340 
are in short supply here, the “heart | About You,” singer-pianist Krall is : ae < 
full of napalm” Pop once sang about | good fun. She gets well into Dave & 3 GARTH BROOKS San Jose, Calif. ........--.+2020eeee eed $945,018 
beats loud and clear. B+ — Tey Frishberg’s witty “Peel Me a 7 1 REBA MCENTIRE/BROOKS & DUNN Deiroit ................ $789,262 
Grape” and Percy Mayfield’s sultry 8 1 REBA MCENTIRE/BROOKS & DUNN Milwaukee............. $552,600 
S oun d t rac ks “Lost Mind,” too. But when she de- 9 1. AEROSMITH Noblesville, Ind. .............cceeccceeees $528,004 
livers a forthright expression of 10 1 AEROSMITH Cuyahoga Falls, Ohio ..............02..0.- $393,927 


VARIOUS ARTISTS Money Talks (Ar- 
ista) This late addition to the sum- 
mer hip-hop soundtrack wars wins 


love, as on “I Don’t Stand a Ghost 
of a Chance With You,” she sounds 
standoffish. B- —Chip Deffaa 


©1997 BPI COMMUNICATIONS INC_/SOUNDSCAN INC. USED WITH PERMISSION FROM BILLBOARD, SEPT. 20, 1997. 
©1897 BP] COMMUNICATIONS INC_/SOUNDSCAN INC, USED WITH PERMISSION FROM AMUSEMENT BUSINESS, SEPT. 8, 1997. 
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Tune in to 


&i2, NBC’s Refreshingly Funny Monday. 


Suddenly Susan Fired Up Caroline in the City The Naked Truth 
8/7pm 8:30/7:30pm 9/8PM 9:30/8:30PM 


Why? Because all of us here at Ocean Spray think these shows are 
pretty funny, not to mention the fact we’re having 
a sweepstakes - one with 120 grand prizes. 
(So you might actually win something.) Here’s what you 
gotta do to enter: call us toll-free at 1-888-44-OSPRAY with the 


UPC# (it’s the number below that bar code thingy) 
from the back of any Ocean Spray product. Then tune into NBC 
for Refreshingly Funny Monday ON October 6th. 
If you see your name after one of the shows, you'll 
win a big screen TV so huge, 


you may just have to get a bigger place. So good luck and 


don’t forget to pick up a couple bottles of Ocean Spray. 


Refreshingly Honest: 


Batty Man Forever — 


Intensely pretty and intensely smart, Val Kilmer is at his best when he displays a touch of the 
loon. But in The Saint the comedian of Real Geniusloses sight of his real genius. by Ty Burr 


AN ACTOR’S EARLY FILMS 

are like photos in a high school 
yearbook, capturing the poten- 

tial that we know will 

iteriniaes come to blossom, flame 
¥ ben out, or mutate in unex- 
$103.99 pected ways. Who 
RATED PG-13 would have guessed 
that head cheerleader 

Michelle Pfeiffer would now be 

an acclaimed thespian? That 


RBG Ruaey 


TR back-row goofball George 

NAN | Clooney would break hearts 
My) with cool capability? That 
/ 


scrawny geek Nic Cage would 
pump up into an action hero? 
And then you have some- 
one like Val Kilmer, who once 
looked Most Likely to Suc- 
ceed but whose eccentric 
charisma is now repressed or 
baroque by turns. Twelve 
years ago, at the time of 
1985’s Real Genius, it seemed 
like the actor knew where he 
was going. The earlier Jop Se- 
cret! had cast him as an ingra- 
tiatingly Elvoid found object, 
but Genius showed him giv- 
ing a real performance—and 
in a wifty teen comedy at that. 
As an older, wiser, and ruder 
student at an institute for 
young brainiacs, Kilmer 
makes being an antisocial in- 
tellectual seem both sexy and 
sympathetic; as a performer, 
he gives off a balletic comic 
wisdom that’s a joy to behold. 
But Kilmer clearly wanted 
to be taken as a Serious 
Artiste, and as Jim Morrison in 
1991’s The Doors, he fell head- 
first into the pits of pretension: 


STAIRWAY TO PARADOX: Kilmer 
| plays it cool but makes it comic 
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Even if recognizable human 
qualities could have snuck 
through Oliver Stone's patent- 
ed bombast, the actor showed 
no interest in pursuing them. 

Kilmer sprang gracefully 
back to life, though, as a wit- 
ty, dangerous Doc Holliday in 
1993's Tombstone, stealing the 
movie right out from under 
Kurt Russell in the process. 
He then turned around and 
gave a beautifully tempered, 
breathlessly still title perfor- 
mance in 1995’s Batman For- 
ever. Seriously, go back and 
watch it now that the hype 
has died down: Kilmer has the 
majesty Michael Keaton 
lacked and the gravity George 
Clooney didn’t want. 

At the same time, the ac- 
tor’s reputation as an insuffer- 
able on-set egomaniac was 
getting a full-court press. Re- 
gardless of how true the sto- 
ries are, you kind of wish that 
that demented intensity found 
its way onto celluloid more of- 
ten. Or, when it does, that the 
film were less of a fiasco than 
1996’s The Island of Dr. Mo- 
vreau, in which Kilmer at least 
turns in an extended impres- 
sion of costar Marlon Brando 
that’s creepily spot-on. 

No, the Val Kilmer we may 
have to live with is the one in 
the recent African adventure 
The Ghost and the Darkness: 
a thoughtful, impressive per- 
formance that never catches 
fire and is not meant to. And 
the new-to-tape espionage 
thriller The Saint clearly 
shows Kilmer standing at the 
crossroads of persona. “Who 
are you?” asks the cold-fusion 
scientist/love interest played 
by Elisabeth Shue. “No one 
has a clue. Least of all me,” 
replies the master of disguis- 
es. At this point, it could stand 
as the actor’s motto. 

The title character of the 
Saint, a suave international 
thief, originated from the pen 


SJEsPaTLE IMB ESR tidy 


of novelist Leslie Charteris; 
he has been portrayed on 
screen and TV by such blithe 
cads as George Sanders and 
Roger Moore (you can see 
their work in the videos that 
have been reissued to take ad- 
vantage of the new movie’s 
high profile). Unlike his pre- 
decessors, though, Kilmer 
makes the mistake of playing 
Simon Templar seriously—ex- 
cept for two scenes where he’s 
disguised as a ringer for char- 


WHEN 


it ANL 


IVE MINUTES and 18 seconds. 
That’s what you get of Gillian 
Anderson—a fraction of that in 
some stage of undress—in The 
Turning, a 1992 thriller that gave 
the X-Files star her first film role. 
Before she mastered sober Dana 
Scully, Anderson played the bit 
part of April Cavanaugh, a mousy Appa- 
lachian girl who pours coffee for locals and 
gets hot and heavy on the kitchen floor when 
her estranged boyfriend, The Turning’s true 
focus, comes home from his sojourn with 
white supremacists. But without that glimpse 
of the girl in the flowered frock, The Turning 


acter actor Austin Pendle- 
ton—and the script backs him 
up by insisting on Templar’s 
tormented childhood in an or- 
phanage (a plot point notably 
absent from Charteris’ books). 

Allin all, The Saint plays as 
a James Bond movie stripped 
of its pop smarts—which is to 
say its reason for being. Fold 
in a deeply embarrassing turn 
by Shue as a brilliant scientist 
who keeps cold-fusion notes 
stuffed in her bra and an un- 


is A STAR TURN NOT 


WN AE 


wouldn’t be turning up on video Sept. 16. 


“The movie is not very good,” 


says Michael Dolan, who 
played Anderson’s Ary- 


eS 


1 poise 


compelling plot about a would- 
be Russian dictator (Rade 
Serbedzija), and you have a 
recipe for theatrical disaster. 
On video, The Saint stumbles 
by in a dark blur as you wait, 
in vain, for Kilmer to show 


some of his old mad spark. If 


this were a high school re- 
union, he’d be the former star 
athlete who still looks great— 
but whose eyes hold a growing 
bafflement at the curveballs 
life keeps throwing. G- 


A STAR TURN? 


—— 
= 
a a» 
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= way 


Anderson unbuttoning her blouse, the 23-year- 
old wearing the look of an actor unsure 
whether her career is about to be made or 
broken. “I know it’s being sold as a sex film,” he 
says. “There’s nothing on that box that’s a lie.” 

But Anderson sees no truth in the packaging, 
dismissing The Turning by saying, through her 
manager, Connie Freiberg, “I would not count 
thatas my first film.” London’s Sunday Mirror 
reported before the video’s U.K. rerelease in 
December that Anderson had lawyers try to 
lock up rights to the film, something Freiberg 
denies. Still, no one would have blamed her if 
she had. The kitchen scene, in which Anderson 
is naked from the waist up, clearly shows her 


discomfort. “She wasn’t 
blasé about nudity,” says 
Puopolo. “She felt ner- 
vous about her body 


an floor mate. “My agent 


being exposed.” Dolan, 


saw [it] and wouldn’t 


who says he’s stilla close 


talk to me for months. | 


pal of Anderson’s, re- 


thought I’d be the next 


members the 3 a.m. shoot 


coming of Sean Penn. | 


distinctly: “We both felt 


was highly disappointed.” 
Director Lou Puopolo, 


paign, 0 


crummy afterwards. She 
came to my house, and we 
ate popcorn and watched 
some stupid movie.” 
Which is exactly what 
many Anderson devotees 


ahead of 


doesn’t object to the vi > 


packaging that = 


1997 


probably won’t be able to 
resist. —Allison Gaines 


NUDE AWAKENING: Anderson is 


steering clear of The Turning, 
her too-revealing first movie 


JOUIA ANOHINY AB HavHDOLOHG 


PHOTOFEST 


_ Flashbulb Jungle 


Fellini’s scathing La Dolce Vitanot only gave us the word paparazzi, it also pronounced 
sentence on celebrity-media codependence before Diana was even born. by Molly Haskell 


O SOONER had reporters 
spell-checked the word 
paparazzi and traced it to 
the pesky celebrity photog- 
rapher in Federico Fellini’s 
La Dolce Vita than a Fellini- 
esque event occurred— 
Mother Teresa died. Coming 
amid the media feeding frenzy attending 
Diana’s demise, the death in Calcutta of 
the “saint of the gutters” introduced an 
ironic dimension almost too contrived for 
a movie, except that such couplings of the 
sacred and secular are very much at the 
heart of Fellini’s eerie 1960 harbinger of 
late-20th-century celebrity worship. 
From the opening scene, when a heli- 


copter transporting a statue of Jesus to | i 
St. Peter’s pauses to hover flirtatiously | 


over rooftop bathing beauties, to the 
finale, when a decadent reveler pulls 
Marcello (the society scribe played by 
Marcello Mastroianni) away from his last 
hope for redemption, a virginal muse 
from the provinces, La Dolce Vita con- 
fronts the symbiosis between celebrities 
and journalists—and in the absence of 
grounding religious values, an insatiable 
public appetite for the icons of a new, 
worldly religion. The film is a series of 
frescoes, a Hieronymus Bosch vision of 
crazed exhibitionists hungry for sensual 
stimulation but ultimately incapable of 
enjoying it. 

In a series of tumultuous images, 
Fellini plunges us into the duality of Rome 
itself, the Via Veneto (“Hollywood on the 
Tiber”) and the holy city. Later in the day, 
the passengers of the helicopter, Mar- 
cello and the photographer Paparazzo 
(Walter Santesso), are at a nightclub, 
bribing the maitre d’ in order to get the 
goods on a prince who is trying to have 
a private moment with a luscious dinner 
companion. 

When Marcello and the aristocrat Mad- 
dalena (Anouk Aimée) flee the club under 


GLARE CASE: Ekberg, who wasn’t above kicking photogs, played a star eager to be caught on film 


a barrage of flashes, we might be over- 
hearing a conversation in the Mercedes 
between Dodi and Diana. Maddalena: 
“Always the same thing. Don’t they ever 
get bored?” Marcello: “You should be used 
to it by now.” 

The pneumatic Swedish starlet Sylvia 
(Anita Ekberg) cannily restages her 
descent from the plane, tossing her cape, 
blowing kisses. The press conference 
that follows is a Tower of Babel with post- 
dubbed inanities in every language. Pos- 
ing as stars of the international café 
society scene are a variety of minor- 
league movie expatriates, such fragile 
presences as cultish Nico and onetime 
Tarzan Lex Barker. 

Family is no refuge. The most poignant 
scenes in the movie involve the surprise 
arrival in Rome of Marcello’s father. This 
simple man, who has been absent for 
much of Marcello’s life, allows his son to 
hope briefly for a reunion, even a return 
to what Marcello was before he was cor- 


rupted. But the father is just a lascivious 
old man, and his failed sexual encounter 
with a showgirl dashes any chance that 
la famiglia can be repaired. “I’ve given up 
writing and newspaper work,” the now 
self-loathing Marcello tells a fellow par- 
tygoer, “I do publicity now.” 

Fellini got it all, and not least the 
ambivalence at the heart of the enter- 
prise. He himself was ambiguously poised 
between contempt for celebrity and fas- 
cination, just as Marcello, originally dis- 
missing Ekberg’s Sylvia as “the Ameri- 
can type...an overgrown doll,” is soon 
drawn mesmerized into her orbit. Fellini 
shows society going to the dogs, almost 
literally, as a drunken character gets 
down on all fours and bays at the moon. 
But he is half in love with this procession 
of grotesques. 

“Basta! Basta! Basta!” cries the rav- 
ingly inebriated woman, momentarily dis- 
gusted at the orgy’s excess, just as we are 
now. But does she mean it, and do we? @ 
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DRUNKS Richard Lewis, Faye Dun- 
away, Dianne Wiest, Parker Posey, 
Spalding Gray (7997, BMG, R, 
$97.99) This film about an Aleoholies 
Anonymous meeting was a tough 
sell even at art houses. But those 
who can handle a stiff shot of reality 
will find the drama’s impact undilut- 
ed on the.small sereen. Set mostly 
in a church basement (a mise-en- 
scéne that loses little on video), 
Drunks assembles a brilliant bunch 
of actors who take turns telling 
their characters’ horror stories in 
riveting monologues. For counter- 
point, there’s Lewis, surprisingly 
good as a grieving widower who 


bolts the-meeting and heads for the | 


J 


iis 


nearest Bar. But, despite all the per- 
sonal tragedies, these sober alco- 
holics’ Survival instincts offer a 
glimme® of light. What could have 
been a ¥eal bummer becomes, shak- 
ily, hopéful. B+ —Michael Sauter 


THE DA¥TRIPPERS Hope Davis, Anne 
Meara,/Parker Posey, Liev Schreiber, 
Stanleyucci (1997, Columbia Tri- 
Star, Rj $98.99) What a difference a 
day m@kes' when those little hours 
are sp@nt driving into Manhattan in 
a secomdhand station wagon with 
your Wacky family to find out why 
someapie named Sandy wrote your 
husbafid a love letter. Following the 
trail gf marital infidelity in this ec- 
centrig charmer is a very funny en- 
sembl€ of Long Island misfits head- 


ed by Meara, priceless as the mall 
matriarch, and Davis, who plays the 
lovely, disbelieving wife. All writer- 
director Greg Mottola’s debut needs 
is a hip soundtrack instead of the 
aimless, tepid score, but the rewind- 
that-scene dialogue is as sharp as 
the unexpected and satisfying turns 


on the bumpy road to romantic en- | 


lightenment. B —Denise Lanctot 


ROADRACERS David Arquette, Salma 
Hayek (1994, Dimension, R, $103.99) 
Between shooting Hl Mariachi and 
its remake-cum-sequel, Desperado, 
Robert Rodriguez honed his chops 
in Showtime’s Rebel Highway 
series, which flattered ’60s exploita- 
tion flicks (like American Interna- 


| tional Pictures’) via sincere imita- 


tion. This entry has it all: sullen 
juvenile delinquents, hot rods, rum- 
bles, switchblades, surf guitar, and 
obtuse adults who say things like 
“Rock & roll: That music is turnin’ 
the kids into a buncha sex-hungry, 
beer-drinkin’, road-racin’ were- 


REE FOR THE ROAD: From left, Meara, Schreiber, and Posey take backseats to no one in The Daytrippers 


NEW SCENES. NEW SOUNDS 


COMING SOON 


I 3: Get out your 
hankies for Kristin Scott Thomas 
and company in the Oscar-weeping 
ENGLISH PATIENT...keep them out 
for Jennifer Lopez as Tejano star 
SELENA...and wring them out for 
Helen Mirren as an Ulster Every- 
woman in SOME MOTHER’S SON. 


wolves!” Buoyed by winning per- 
formances from Arquette and 
Hayek and ferociously kinetic edit- 
ing by Rodriguez, it makes for a 
fun pastiche...at least until it turns 
needlessly violent and “realistic.” 
Still, any movie that has a chase 
scene set at a roller rink is all right 
by me. B- —Mike D'Angelo 


THE ASSASSINATION FILE Sherilyn 
Fenn, Paul Winfield, Dan Butler, Tom 
Verica (1996, Universal, R, $95.99) 
In this tightly paced thriller, FBI 
agent Lauren Jacobs (Fenn) hangs 
up her holster after the winning 
African-American presidential can- 
didate (Winfield) is assassinated on 
her watch. When her ex-partner 
hints that the murder was a con- 
spiracy and gets shot the next day, 
she’s back in the saddle—and dodg- 
ing Bureau bullets. Fenn’s tough 
but tender G-woman is on the 
mark, but the vague payoff (done 
better by The X-Files) pointing to 
faceless powers behind the powers 
that be, needs a facelift. C+ —DL 


MANDELA (1996, PolyGram, wnrat- 
ed, $89.99) Need inspiration? A re- 
minder of what the human spirit is 
capable of? Grab this Oscar-nomi- 
nated biopic about South Africa’s 


. C .) QQ Pe 
. NEW SPECIAL EFFECTS. 


GWEDITION 


AVAELABLE ON VIDEO FoR A EIMITED TIME 


} 1937 Lucastitn, Lid ©1997 Twentieth Century Fox Home Entertaingdall, inc. All Rights Reserved. “Twen Fox 


if associated tegos are the property of Twentieth Century Fox Film Corporation. 
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where he becomes a lawyer, an 
African National Congress activist, 
a political prisoner, and finally pres- 
ident. For a Hollywood take on the 
defeat of apartheid, Sidney Poitier 
gives a tour de force performance in 
Mandela and de Klerk (released in 
August by Evergreen), but for the 
knockout punch of living history, 
reach for this doc first. A —DL 


TOP VIDEOS 


RETURN 10 CINDER 


ITH NO NEW must-see movies 
on the shelves last week, the 
rental top 10 barely reshuffled 


EVERETT COLLECTION 


ILLUSTRATION BY OREW FRIEDMAN 


1.0. Cuties 


If you liked Mira Sorvino 


as Mimic’s improbably 
fetching scientist, try 
Roger Corman’s Show- 
time remake of his 1980 
Humanoids From the 
Deep...with Emma Samms 


Foreign 


THE GARDEN OF THE FINZI-CONTINIS 
Lino Capolicchio, Dominique Sanda 
(1971, Columbia TriStar, R, $98.99) 
Vittorio De Sica’s devastating Os- 
car-winning drama isn’t in the same 
league as his earlier neorealist mas- 
terpieces The Bicycle Thief and 
Umberto D—but then, how many 
films are? Set in Ferrara, Italy, on 
the eve of World War II, it’s a ten- 
derly brutal elegy about hubris and 
fascism; the fascism, of course, is 
courtesy of Il Duce, while the 
hubris is displayed by aristocratic 


its titles. One note of interest: Lava 
spewer Dante’s Peak owes some of its 
newfound success to vidstore owners, 
who ordered an average of 12.4 copies 
per store. That makes the film, which 
made a moderate $67 million at the box 
office, the second-most-stocked title 
of the year, behind Ransom and ahead of Phenomenon, both 


NO PEAKING: Brosnan, 
Linda Hamilton hang in 


big-screen smashes. With Peak maintaining a three-week lock 
onthe No. 1spot, the industry’s big bet appearsto have paidoff. 


TAPE RENTALS 


as the improbably Italian Jews who mistakenly think LAST WEEK WEEKS OH CHART 
fetching scientist. themselves secure from persecution 1 1 DANTE’S PEAK Pierce Brosnan, Universal ..........0.0¢0000005 3 
because of their social status. Re- 2 2 THE DEVIL'S OWN Harrison Ford, Columbia TriStar............. 4 
: ar stored for a brief theatrical revival 3 3 MURDER AT 1600 Wesley Snipes, Warner..............000ss0005 5 
greatest diamond—the brilliant, in- | last fall, its mournful golden-hued 4 & ~SLINGBLADEBilly Bob Thornton, Miramax............--..... 7 
defatigable Nelson Mandela, who, | palette looks almost as ravishing on Bi cate MGEREAM Nave Gar chal ni 25 A 
nearing 80, narrates on screen. Via | home video as it did on the screen, are. peas eS sche ee Naa ied Bol 
news footage, interviews, and per- | although De Sica’s careful composi- S 4 — SUNGLE2JUNGLE Tim Allen, Walt Disney......-...0s0s0eeeeee 6 
sonal recollection, we follow him | tions have been diminished by the 7 8 METRO Eddie Murphy, Touchstone..............sceeeeeeeeees 8 
from his village roots to the city | usual video cropping. A- —MD'A 8 7 ABSOLUTE POWER Clint Eastwood, Warner .............2..-.05 9 
= 9 1 DONNIE BRASCO Johnny Depp, Columbia TriStar .............. 7 
| EXCERPT | 10 9  THERELIC Penelope Ann Miller, Paramount..................- 8 
‘BLAZING’ APROFANETRAIL | *~. .....00ceee 
1 1 STAR WARS TRILOGY: SPECIAL EDITION. .............-...000ceeee 2 
Mark Hamill, Fox Video, $49.98 
HE WORKING title, 2 — PHENOMENON John Travolta, Touchstone, $19.99. ............04. 1 
Tex X, made it sound too 3S 2 THE FIRST WIVES CLUB Bette Midler, Paramount, $14.95......... 2 
A - 4 3 WILLIAM SHAKESPEARE’S ROMEO & JULIET...................... 4 
quot like a blaxploita Leonardo DiCaprio, FoaVideo, $14.98 
tion flick. So, as director- 5S 4 POOH'S GRAND ADVENTURE: THE SEARCH FOR .................-. 5 
cowriter Mel Brooks explains CHRISTOPHER ROBIN Animated, Walt Disney, $24.99 
in acommentary on the DVD- & 5 MARY POPPINS Julie Andrews, Walt Disney, $22.99............ 37 
. 7 CFA if i Dares Rice scott ere tare are 
only wide-screen reissue of 6 TODD MCFARLANE’S SPAWN zuutninted HBO, §: 7 § 
Blazing Saddles (1974, Warner. 8 2 JURASSIC PARK Jeff Goldblum, Universal, $9.98 ... 109 
AzIng sandies Pokal ’ © 9  GATSDON’TDANCE Animated, Warner, $22.96 .....-.0..0.0 0-00 3 
$24.98), he renamed his semi- AA / 40 — THE SWAN PRINCESS: ESCAPE FROM CASTLE MOUNTAIN............ 1 
nal, semi-obscene, R-rated KAHN-DO SPIRIT: Her von Shtupp Animated, Warner, $19.96 
horse-opera parody with a BATS a run CoE 
phrase that “says Western, Ae 
A ; 2 Aco 
and it says crazy.” The title wasn’t all Brooks had to wrangle: 1 3 THE FIRM: ABS, HIPS & THIGHS SCULPTING BMG, $19.98 ......... 45 
His first choice to play Sheriff Black Bart, Richard Pryor, was 2 7 THE GRIND WORKOUT: FITNESS WITH FLAVA Sony, $12.98 ......... 87 
rejected by Warner Bros. because the stand-up comic and ris- 3 1  THEFIRM:5 DAY ABS BMG, $14.98 ........0..0ccuccccuvcuceee 83 
ing film star was, in Brooks’ argot, “a known sniffer.” (Cleavon 4 6 THE GRIND WORKOUT: HIP HOP AEROBICS Sony, $12.98 .......... 105 
Little got the role.) Worried that he might nauseate audiences 5S 2 THE FIRM: FIRM CARDIO BMG, $19.98... .-+2. 1+. 0s0seseeesees 9 
, 6 2 NGT! 19080). pice ae a8ea2as ios tah 
with Saddles’ infamous gas-passing campfire scene, or go too yo THE EIBRS Coe STRENGTH BQ ate ee 8 
f ithth sant ftheN d tt ti Lili ny: 8 THE GRIND WORKOUT: STRENGTH AND FITNESS Sony, $12.98....... 31 
cL iS CORIS SENG ED EA EINS In ON ls SIO ED PERTEION EPL) 8 5 THE FIRM: AEROBIC INTERVAL TRAINING BMG, $19.98............ 45 
: Iming “1+? ” 
Shtupp (Madeline Kahn) lewdly exclaiming “It’s twue!” over 9 9  THEFIRM: THE HARE WORKOUT BMG, $19.98 ..........0....000. a 
Bart’s anatomical endowment, Brooks tells DVD viewers he was 10 10 ~—_ CINDY CRAWFORD/THE NEXT CHALLENGE Good Times, $19.99..... 133 
sustained by advice from a Warner exec: “If you’re gonna go up Sa on Bsa eee EL ne 
SOURCE: VIDEO BUSINESS FOR THE WEEK ENDING SEPT. 7, 1997 
to the bell, ring it.” Ding dong, restraint was dead. —Steve Daly FITNESS DATA: BILLBOARD FROM THE ISSUE DATED SEPT. 13, 1997 
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Most of us know how Imus feels about golf. But then, we also know how he feels about the Tomorrows Children’s Fund and the 
C! Foundation for SIDS. Which has a lot to do with why he agreed to hit the links for one hole to benefit these two very special organizations. 
It's called the Imus Teed Off Challenge, and it’s part of the AT&T Steven A. Cox Charity Classic being The 
held on September 22. Both Imus and AT&T have put their support behind The Challenge. Now you can too. | 
PLEDGE NOW! Make a $50 pledge and guess whether Imus will score under 10...or 10 or higher. If you 
guess correctly, you'll receive a limited edition Imus Teed Off Challenge T-shirt. Or you can get the shirt (without 
any guesswork) for a pledge of $100. All proceeds benefit the Tomorrows Children’s Fund and the CJ Foundation for SIDS. Tune in to 660 AM at 3:45 
on September 22 for live shot-by-shot coverage of the Imus Teed Off Challenge. Only on WFAN Sports Radio New York. 
66AM WEA N Join The Challenge and you'll be helping fight childhood aie and Sudden 
Infant Death Syndrome. Send your check, made out to TCE/C Foundation, to: TCF/O 
Foundation, Hackensack University Medical Center, 30 Prospect Avenue, Hackensack, NJ 07601. All pledges must — Atal 
be postmarked by September 21, 1997. Offer good while T-shirt supplies last. Questions call 1-800-282-3543. a 
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NSGeKing solace after the death of Princess 
Diana, the online public turns to the Net— 
and mourning becomes eclectic. by Ty Burr 


S IT POSSIBLE to gen- 
uinely grieve for someone 
you never met? Can one 
mown a Wolian who may 
have been exploited to 

death withuut joing the ex- 


ploiters? Can any public ges- 


ture be free trum the taint of 


profit or selt-absorption? 
These are a few of the perti- 
nent issues raised by the 
global keening for Diana 
Spencer. ‘hey’ll remain perti- 
nent too: The niedia, especial- 
ly Britain's, may have pledged 
to back off from Prince Wil- 
liam, but judging by past per- 
formance, it will be business 
as usual a year from now. 


Yet change is in the air— 
just not in the old, controlled 
channels of media. It’s hardly 
in the interests of, say, the 
networks to dissect the mech- 
anisms by which they feed us 
the images we crave, especial- 
ly when they can just replay 
the Elton John performance 
for the 30th time. Their job, as 
they evidently see it, is to 
show and interpret—to tell us 
how to feel. Thus the only way 
to end-run the established 
outlets of information, to fully 


explore the conundrums of 


our distress in a larger forum, 
is to go to the Internet. 
Pundits have called the un- 
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precedented online mourning 
for Diana a turning point in 
the medium’s transition to 
maturity. They’re right. Jerry 
Garcia’s 1995 death sparked a 
wave of Web memorials, but 
that was largely within the 
confines of a smaller wired 
community. This time we’re 
seeing the vast new Internet 
mainstream casting about for a 
way to express a profound sad- 
ness and finding it literally at 
its fingertips. Five days after 
the accident, the Infoseek Web 
directory listed more than 300 
sites devoted to Diana (www. 
infoseek.com/Entertainment/ 
Celebrities/Royalty/Diana_ 
Princess_of_Wales); by the 
following Monday, there were 
more than 500. Most of these 
sites offer “guest books” to 
which thousands more have 
sent heartfelt E-mails. Just a 
week after America Online 
set up a condolence bulletin 
board—with a promise to 
pass on the posts to the royal 
family—more than 135,000 
AOL users had responded. 
If there was any remaining 
doubt as to what makes the 
Net different from all other 
media, here was proof: By 
crafting memorial websites, 
gnawing over their own com- 
plicity in chat rooms and bul- 
letin boards, or pushing for 
contributions to charities that 
Diana had championed, aver- 
age folks used cyberspace as a 
privately accessed, publicly 
shared global commons. Sure, 
there was much digitized na- 
vel gazing, overcooked bathos, 
and bad poetry going around, 
not to mention the stray de- 
luded conspiracy site and I 
Hate Diana page, but most 
sites were as elegantly sincere 
as those put up by Hong 
Kong’s Cutson Liu (aww.ee. 
cityu.edu.hk/~nhliu/), Massa- 
chusetts’ Diane Fulco (www. 
dianaqueenofhearts.com/), and 
the Paraguay Online Corp. 
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(www.pol.com.py/diana.html). 

On the other hand, it was 
impossible to browse the Big 
Media websites with any- 
thing but cynicism. Precisely 
because they don’t spring 
from personal motivation, 
commercial sites that did 
more than simply report the 
news felt contaminated by 
the desire to cash in. It’s a no- 
win situation: Both MSNBC 
(www.msnbe.com) and CNN 
(www.cnn.com) would have 
been remiss as news organi- 
zations if they hadn’t posted 
the surveillance footage of 
Diana and Dodi al Fayed 
leaving the Ritz, but it still 
felt repellently opportunis- 
tic—and crowing “Video 
shows Diana’s last night,” as 
did MSNBC, didn’t help. 

To their credit, the Web 
rank and file seemed to get 
it, and then some. “Diana 
died because of us,” wrote 
one websmith (wsers.inter 
north.com/~cvickers/Diana. 
htm). “She died because we 
were so interested in her 
life.... We turned editors into 
johns, photographers into 
prostitutes.” Even if you 
think that’s a self-pillorying 
leap of guilt—that Diana was 
killed, rather, by an alleged- 
ly drunk driver who may 
have hit the accelerator to 
escape paparazzi—such ru- 
minations are welcome. Over 
on the AOL boards, a user 
posted “USED to be a trash 
mag buff...no more! Definite- 
ly... no more,” and, yeah, I’ll 
believe that when the Na- 
tional Enquirer files for 
Chapter 11. But for now the 
food chain of celebrity con- 
sumption has been laid bare, 
and we are all of us—read- 
ers, journalists, and celebri- 
ties alike—implicated. May 
Diana, Princess of Wales, 
rest in peace; may the 
wounds opened up by her 
passing rankle on. m 
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sip TALES OF WOE ON THE WEB Ste cs) 
= Pe G 4 
=| Joiningthe ‘Fray’ KULLINARY SKILLS 
THE BOOK WORLD HAD >“! know nothing 
dubbed the 90s the age of about martial arts. | 
the memoir. On the Web, just fake it in a believ- 
it’s the era of angst—with | able manner. Any black 
the searing, sin-filled | belt out there can kick 
personal narratives of my ass!” —Kul/ the 
ordinary folk emerging as Conqueror’s KEVIN 
digital literature’s best SORBO on Universal 
stuff. One of the move- | Studio Chat 
ment’s grassroots stars x 
is 24-year-old Derek M. | “Looking back... 
Powazek (left), a San | my father Henry 
Francisco Web designer | [Fonda] was a stern, 
and the creator of THE reluctant, recalcitrant, 
FRAY (www.fray.com), nonverbal parent. Most 
an immaculate website | of what people think of 
whose first-person sto- my father in the world 
ries on such subjects as childhood abuse, alcoholism, and re- | is what they have 
lationships gone awry draw more than 30,000 hits a day. gleaned from his mov- 
Powazek started the fray last year by requesting stories ies. But this was not 
from his pals, who recruited other friends, and so on, until the case at the dining- 
hundreds of unsolicited manuscripts began filling his room table. The part of 
E-mailbox every week. Besides favorable mentions in several Ulee Jackson in Ulee’s 
newspapers and magazines, as well as a nomination for Gold reminded me very 
Infi.net’s Cool Site of the Year, the fray’s success has landed much of the way my 
Powazek one high-profile website-design job after another. A father treated me and 
good thing, too, because the fray is a money-free webzine. my sister, Jane, with long, dark silences and unanswered 
“What | always loved about the Web is that it said to the little questions.” — U/ee"’s Gold’s PETER FONDA on America Online 


guy, ‘Go ahead, here’s your soapbox, you’re important,’” says > : 

Powazek. His newest soapbox: kvetch.com—post your com- You’d have to ask [David Hasselhoff if his ‘breasts’ are 

plaints at the home page (www.kvetch.com). —Noah Robischon real]. | don’t know, I’ve never felt them! If he has natural 
breasts, though, they’re probably the only ones on the 


show!” —Former Baywatch babe PAMELA LEE on Prodigy 


WWW.MEATSCIENCE | 
i =" — | sc 
| was Very lucky because | was understudying in a play 


a a 
in New York when Oliver Stone was in the house and casting 
I \ n 0 S [Platoon}—and |, by chance, went on that night. So | was 


very lucky.” —intensity’s JOHN C. McGINLEY on AOL 


ON THE WEB, NO NEWS ISN’? | 2. coli-infected hamburger 

necessarily good news. Too | meat will find not a word “| think [Kathie Lee Gifford) has dealt very well with 
many informational sites | about the episode. Grilled the media. She hasn’t complained, and she hasn’t 

dodge the bulletins and ramble | about the omission, AMSA explained... This has been the summer of infidelity...” 

off into flackery or marginalia. | executive director H. Kenneth The View's BARBARA WALTERS on Prodigy 

Take, for example, the new | Johnson says: “We’re meat : 

flagship site for the American | scientists. We support action “| was the classi¢ funny nightmare kid. | think what 
Meat Science Association | that’s science based,” he ex- happens is, the classroom is very much...like a comedy 
(wiww.meatscience.org), which | plains. “We don’t get involved club. The teacher stands up at the front, and you grow to 
is heavily funded by the meat | in regulatory issues. Those are realize that she’s not funny at all. And if there’s going to 
industry. Web surfers who | political.” Or could it be that be any good laughs in the room, they have to come from 
want to sink their teeth into | the industry-boosting associ- you.” —Nothing to Lose writer-director STEVE OEDEKERK on NBC 


juicy details about last month’s | ation’s simply got too much Live at Yahoo! Chat 


recall of 25 million pounds of | at steak? —Caren Weiner 
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SOUTH PARK TEE - 


The new kids on Comedy Central. Be the first 
to own this officially licensed T-shirt. 100% 
domestic white cotton tee with black ringer. 
Available in L, XL. 

ATT128 $16.95 


JERRY GARCIA “NOT FADE 
AWAY” TEE - 

100% black cotton tee with double 
sided silk-screened design. L, XL. 
AMT040——‘ $16.95 


DENNIS RODMAN - 


11” tall plastic doll which includes a change of clothe 
n and hair. Not recommended for children under 5. 


CcTM070 $29.95 


KISS TEE - 

100% black cotton tee with double sided 
silk-screened design. Choose from L, XL. 
AMTO38 $16.95 


COCA COLA BEARS TEE - 


100% navy cotton tee with silk- 
screened design. Available in 


L, XL. 


CONJUNCTION JUNCTION TEE & 
SWEATSHIRT - 


Tee is 100% white cotton, Sweatshirt is cot- 


ACTOO1 $16.95 ton/poly, both have double sided silk- 
screened designs. 
ERMIT FACES TIE - ALIVE / 9) Choose from L, XL, (XXL - Tee only) 
KERMIT FACE 
aH ie Tee ANTO13 $16.95 
100% silk tie, 
Imported. Dry clean only. 4 aNSOns (XXL Athen 
ANMO10 $29.95 weat i 


CALL TOLL-FREE All items are shipped express delivery 


AND CHARGE IT, OR (eed Ore Qe SIT Han Ore In-stock items paid by credit card 
SEND CHECK OR A 7 BS pe 3 neh a arrive in just 3 business days! 

\ \AL1 72 CALL TOLL-FREE AND. CHARGE IT! Residents of CA, IL, MI, NY, FL please add applicable sales 

a a “ shi and 
Pee) od 

“ Vis aie odd $5.95. $50 
= 0, add $15.95 
Canadian/International orders subject to additional S&H ond applicable foreign duties and taxes. Outside the US and Canada, call 813-979-6842 Ew178 


GIFT CERTIFICATES AVAILABLE! 
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ANNOUNCEMENTS 


GET IN TOUCH WITH ANY CELEBRITY 
Celebrity Network: 1-805-526-6861 
$1+SASE Box 4728-E/West Hills, CA 91308 


AUTOMOTIVE 


CARS FOR $100 
Seized and sold locally. Porsches, BMW’s, 
Chevys, Hondas, More. 1-800-522-2730x2190. 


cI 
Bargain Books 


| Save up to 80% on recent publishers’ | 
overstocks. Save 30% or more on current 

| books and best sellers. Movies, TV, Music, | 

| the Arts, Fiction, Biography, Travel, Crafts— | 
over 60 subject areas. FREE CATALOG. 


LOOKING FOR A PRODUCER? Directories of produc- 
ers/agts/mgrs/distributors.Hollywood 
Creative Directory, 800-815-0503 CA: 310-315-4815 


AUTHORS WANTED 


Leading subsidy book publisher seeks manuscripts of 
all types: fiction, non-fiction, poetry, scholarly, juve- 
nile and religious works, etc. New authors welcomed. 
Send for free 32-page illustrated booklet E-35 
Vantage Press, 516 W 34 St., New York, NY 10001 


BUSINESS OPPORTUNITIES 


EASY WORK! EXCELLENT PAY! 
Assemble products at home. 
Call Toll Free: 1-800-467-5566, EXT. 11751. 


CONTACT LENSES 


SAVE UP TO 75% ON CONTACTS 


BAUSCH 5 LOMB (WY 


GoperVision —- BARNES HIND. 
CALL IN YOUR ORDER NOW! 


catt: 1-800-780-LENS — +-800-Fax-1852 
C) Contact Lens™ FREE CARE KIT! 


DISCOUNT CENTER FREE BROCHURE 


Save Up to 75% On Your 
Name Brand Contact Lenses 


e ’ 
ee 
>100% Money Back Guarantee >call for weekly specials 


call 


http: 


FINANCIAL 


$$$ DEBT CONSOLIDATION FREE! $$$ 
Cut Monthly Payments up to 50%. Lower 
interest. Stop collectors. Avoid Bankruptcy. 
EZ - Fast - Confidential-Non-Profit Lic/Bonded 
NCCS (800)-955-0412, Dept. ETW 


DEBT CONSOLIDATION 
(Business or Personal) 

*ONE simple monthly payment 
*Reduce payments* *Eliminate Interest* 
*Avoid late charges * *Re-establish credit* 
Also available loan referral programs. 

Call today to receive a FREE Debt Consultation. 
1-800-403-3433, EXT. 506. 


GOOD MONEY! WEEKLY! PROCESSING MAIL! Free sup- 
plies! Postage! Bonuses!! Rush long SASE Green- 
house/E W, 4217 Highland, Waterford, MI 48328-2165 


EARNINGS UNLIMITED MAILING BURGLAR ALARM ADVER- 
TISEMENTS!! FREE SUPPLIES/POSTAGE!! SASE: RBM 
Merchandising-EW, POB 759, Lake Zurich, TL 60047. 


EDUCATION 


RESEARCH REPORTS - 20,000 on file + quality 
custom reports. The best since 1972! Fax & 
overnight delivery. Free Catalog! Academic 
Research, Inc., 240 Park Ave., Rutherford, NJ 
07070 Call 1-800-47RESEARCH or (201) 939-0189 


RESEARCH ASSISTANCE 
11322 Idaho Ave., #206WE, Los Angeles 90025 


htt 


Serving the ocademic 
community since 1969 


//www.research-assistance.com 


FREE CASH GRANTS - NEVER REPAY! 
Millions available from foundations for Bus- 
iness, Medical, Debt Consolidation, Education. 
Call toll free for information: 1-888-643-4137. 


FREE CASH GRANTS! Never repay. Any purpose. 
Thousands of sources. Billions available. 
Free information package: 1-810-262-6816. 


GET OUT OF DEBT! Free Consultation. Debts 
Consolidated. Harassment Calls Stopped, Pay- 
ments Lowered. Interest Reduced. Non-Profit 

Agency. Prompt Professional Service. 
GSCCC: 1-800-99-BILLS Licensed and Bonded. 


OVERDUE BILLS? 1-800-788-1141. Bad credit’s no 
problem. Licensed/bonded since 1977. Apps to 
$50,000. Not a loan co. Town & Country Acceptance. 


INVENTIONS WANTED 


INVENTORS: The Concept Network represents 
inventors who want to PATENT and MARKET their 
new product ideas. Call 1-800-835-2246, 
extension 197, for FREE information kit. 


INVENTIONS WANTED 


INVENTORS-DON'T BE FOOLED!” Call International 
Inventors Club. We Help you to Help Yourself. 
1-800-466-1793. Free information. 


HEALTH & BEAUTY 


STOP SMOKING - - - EASY!! 


http://stopsmokingez.com 


WOLFF. 
™ Tanning Beds 


_ SUNVISION 


KARAOKE/SINGERS 


SINGERS/DJ’S-MAKE $1500/WK PERFORMING 
SHOWS. FREE REPORT! Karaoke/Sountracks, 
Box 1106-ED, Bridgeview, IL 60455. 


POETRY 


$48,000.00 


in prizes awarded annually 


POSSIBLE PUBLICATION 
20 


nid ONLY ONE origin 


POSTERS & PHOTOS 


MOVIE PHOTOS AND POSTERS! Rush $5 for our 
fully illustrated brochures: Movie Star News, 
Dept. EW, 134 West 18th St, NYC, 10011 


PSYCHICS 


Let Our Psychics Give You Answers 
For the Heart from the Heart! 
1-800-824-7107 V/MC/Amex/Disce $2.45/min 


LIVE PSYCHICS + DIAL DIRECT 
1-809-474-8101; Adults over 18 only. 
Int'l Long Distance Rates Apply. 


LUCK>MONEY*POWER 
Sample our Psychics now! 1-800-925-3181 
Adults over 18 only. 


SPEEDY RESEARCH. 70,000 reports. Papars, Theses. 36. 
per page. Research assistance use only. Custom 
research & fax available. VISA/MC/AMEX. 800-356-9001. 
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FREE INVENTION PACKAGE Davison & Associates 
offers customized Development, Patenting and 
Licensing. Proven results: 1-800-677-6382. 


NEW! TOLL FREE PSYCHIC SAMPLES 
1-888-300-5623 
Adults Over 18 Only 


Education.. 


FULL SAIL. is one of the most 
extraordinary educational experiences in the world 
offering hands-on training in eighteen cutting-edge 
studios. ® If your career dream lies in audio, film, 
digital media, or video, thisis the place. Financial Aid 
is available to those who qualify. Job placement 
assistance. ACCSCT Accredited, 


www. fullsail.com 
3300 University Blvd - Winter Park (Orlando), FL 32792 


+1 800 226 7625 


ySuctess * Money$ « ora 
ANTO:YOUR(EL 


SAMPLE MASTER PSYCHICS 
Try it Free 1-800-621-3790 
Special Samples Line. Adults over 18. 


10 FREE Minutes 
Psychic Reading! 

You are just one free 
phone call away from 

the best psychic 


reading you've ever 
had! 


1-800- 
974-2216 


www.psychicreaders.com 
18+. For ent. purposes only. 


ARE YOU READY FORA 


REAL 


PSYCHIC READING? 


Then don’t be fooled by all those phony psychic hotlines 
you see on TV. Call the American Association of 
Professional Psychics® We are registered with the U.S. 
Government, and guaranteed authentic. 


To connect with a REAL psychic, call us. We provide 
free referrals to Certified Psychics” in your local area, 
or confidential telephone readings if you prefer. 


1-800-728-7887 


YOU DESERVE AN HONEST READING 
WITH GIFTED PSYCHICS YOU CAN TRUST. 
1-800-346-0575 MC/VISA/DISCOVER 
Checks by Phone; LOWER RATES! 


PSYCHIC ASTROLOGERS: Dial direct. 
1-809-474-2299, Adults over 18. 
International long distrance rates apply. 


Don’t be fooled by imitations. Call the 


American Association of Professional Psychics° 


Registered with the U.S. Government. Guaranteed authentic. 


1-800-728-7887 


‘5 Minutes FREE 


Baier? 


1-800 SERVICE 24 HOURS A DAY 
Www w.psychicsource.com 


Major credit cards, chedcs by phone, Western Union or bil to phone. 
For entertainment only. Must be 18+ 


PSYCHIC LOVE LINE 
Call for samples 1-800-988-2868 


NEW TOLL FREE 
Psychic Samples Line 
1-888-708-3863 


PSYCHIC SAMPLES LINE 
1-800-803-5477 


SAMPLE OUR PSYCHICS 


Try it toll free 1-888-473-9669 


_ NEW TOLL FREE PSYCHICS 
1-888-800-5844 


Adults over 18. Optional paid svc. Entertainment only, 


red 


VOEOVOYOVOVO 


Does he really love me? 


Will I ever get married? 
Is he being faithful? 


Call To Find Out How to Get 10 FREE Minutes! 


1800-611-9198 


18+. For ent. purposes only. 


| REAL PSYCHICS ARE AVAILABLE! 

Don’t be fooled by imitations. Call the American 
Association of Professional Psychics® 
Registered with the U.S. Government 
Guaranteed authentic. 1-800-815-8003. 


Find Love & Happiness 


Talk Live to the 
BEST Psychics 

in Matters of 

the Heart. Get 
Answers From 
“Psychics Who Care 


NUMEROLOGY * TAROT 
~ AsTROLOGY + CLAIRVOYANT 


AS LOW AS $1.93/MIN 


1-800-416-8348 
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sam Asks Diane 
For Her Hand 


THE LOVE BOAT? Over a romantic candlelight dinner, Diane refuses Sam’s second proposal 

ATRIMONY FOR SAM MALONE? SURE LOOKED 
like it: After the cliff-hanger finale of Cheers’ 
1985-86 season found playboy barkeep Sam (Ted 
Danson) on the phone, proposing to an unseen 
woman, fans of NBC’s barroom sitcom spent the 
summer wondering who was on the other end. Was 
it his most recent flame, city councilwoman Janet 
Eldridge (Kate Mulgrew)? Or his priggish on- 


again, off-again squeeze, Diane Chambers (Shelley 


Long)? On Sept. 25, 1986, 53.8 million 
viewers would learn that the object of 
Sam’s affections was Diane—who made 
him propose again and turned him down. 


Engagement or not, Cheer's’ creators 
had reason to toast: The Sept. 25 episode 
cemented the show’s top five status, a po- 
sition it held for the next 5 of its 11 sea- 


25,1986 


sons (in fact, only in its last year, 1993, did 
Cheers again finish below No. 5). Quite a 
feat for a series that was a cellar-dweller 
its first season. And the speculation dur- 
ing the summer of ’86 turned the show 
into a cultural touchstone. “Right before 
the [fifth] season started, I saw this 
Cathy cartoon,” recalls Glen Charles, 
who shared executive-producer duties 
with his brother Les, and James Bur- 
rows. “She said, ‘I’ve gotta watch TV 
tonight to find out who Sam was calling.’ 
And I thought, ‘Ooh—that’s good.’” 
Ironically, none of the producers really 
wanted a Sam/Diane wedding. Long for- 
tuitously solved their problem: Midway 


i through the season, she announced she 


was quitting the series to make movies. 
So in the season’s final episode, Diane left 
town to write a novel; from then on, Sam 
rebounded—or tried to—with his new 
boss, Rebecca Howe (Kirstie Alley). 

Long’s later career has been uneven. 
After the big-screen success Outrageous 
Fortune, released her last year on 
Cheers, she wouldn't have another hit un- 
til she made a film based on, yes, a sit- 
com: 1995’s The Brady Bunch Movie. She 
plans to give TV another try with The 
WB’s mid-season comedy Kelly Kelly. 

Danson, for his part, would make a few 
unremarkable post-Cheers films (like 
Pontiac Moon) before he too returned to 
series TV, with mixed results. His CBS 
sitcom Ink would last only one season. 
But his NBC Gulliver's Travels miniseries 
impressed critics and audiences alike. 

In short, it seems their Cheers charac- 
ters have remained Long and Danson’s 
most engaging roles. Charles attributes 
the duo’s enduring popularity to one sim- 
ple, TV-friendly fact: “People love mis- 
matches—and nobody was more mis- 
matched than Sam and Diane.” @ 


NBC JUGGERNAUT The Cosby 
Show launches its second Niel- 
sen-topping season; it will go 
on to be No. 1 for the next two 
years as well. Starting in 1996, 
stars Bill Cosby and Phylicia 
Rashad would rule a new roost 
on CBS’ less successful Cosby. 
TOP GUN SOARS at the box 


office. In addition to star Tom 


Cruise (left), the cast includes 
the future Batman Val Kilmer, 
the future ERresident Anthony 
Edwards, and the future Sally, 
Meg Ryan. “STUCK WITH YOU” 
keeps Huey Lewis & the News 
fans glued to the radio. The 
band would stick together to 
the present day, releasing a 
retrospective, Time Flies, in 
1996. AND IN THE REAL WORLD, 


Kyle MacLachlan and Laura 
Dern’s offscreen romance be- 
comes part of the lore of Blue 
Velvet, released on Sept. 19. 
The two later move on to even 
higher-profile relationships— 
she with Jurassic Park costar 
Jeff Goldblum, he with super- 
model Linda Evangelista, 
whom he meets at a photo 
shoot in 1991. —AK 
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After 40 years in 
broadcasting, I’ve got 
my finger on the nation’s 
pulse. So take it from 
me. Drink fat free milk. 
Studies suggest that a 
healthy diet rich in lowfat 
dairy products may help 
lower the risk of high 
blood pressure. 
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drink up, America. 
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